p 


ss  Media 


Chemist&Druggist 

The  Newsweekly  for  Pharmacy 


1  February  2003 


I Query  over  OFT 
chief's  links  to 
supermarkets 

Roche  fights 
off  approach 
from  Novartis 


The  last  taboo 
-  dealing  with 
incontinence 


Win  a  Paris  trip 
with  Pharmacy 
i  Travel 


Robitussiri 
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ROBITUSSIN  DRY  COUGH  MEDICINE  -  PRESENTATION  Cherry  flavour  liquid  tor  oral  administration  Each  5  ml  contains  Dextromethorphan  Hydrobromlde  Ph  Eur  7  5  mg  INDICATIONS  For  the  relief  of  persistent  dry  irritant  coughs  DOSAGE  Adults  10  ml  ttiree 
dally.  Children  6-12  years  5  ml  three  or  four  times  daily.  Children  under  6  years:  Nol  recommended  CONTRAINDICATIONS  Hypersensitivity  to  any  ol  the  ingredients  INTERACTIONS  Use  with  caution  in  patients  currently  receiving,  or  who  have  within  the  la 
received,  monoamine  oxidase  inhibitors  Special  Warnings:  Use  with  caution  in  patients  with  hepatic  dysfunction  SIDE  EFFECTS  Rarely  causes  dimness  and  gastrointestinal  upset  Effect  on  ability  lo  drive  and  use  machines:  None  known  INCOMPATIBILITIES: 
USE  DURING  PREGNANCY  AND  LACTATION  Not  recommended-  OVERDOSAGE.  Gastric  lavage  and  general  supportive  measures  should  be  used  PHARMACEUTICAL  PRECAUTIONS  No  special  requirements.  SHELF  LIFE.  4  years  LEGAL  CATEGORY  P  PACKAGE  Q 
PRICES  (RSP  ex  vat)  £2  88  Amber  glass  bottles  ol  1 00  ml  MARKETING  AUTHORISATION  NO  PL  0165/01 00  MARKETING  AUTHORISATION  HOLDER  Whitehall  Laboratories  Limited,  Taplow,  Berkshire,  SL6  OPH.  DATE  OF  PREPARATION  November  1 999. 
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OFT  boss  denies  'conflict' 

John  Vickers,  left,  the  man  behind  the  OFT  report  into 
the  control  of  entry  regulations,  has  denied  any  conflict 
of  interest  in  publishing  the  report,  despite  having 
carried  out  confidential  merger  advisory  work  for  an 
unnamed  supermarket  in  the  past 


Congestion  charges:  pharmacists  unclear 

Transport  for  London  has  so  far  been  unable  to  clarify  the  position  of 
pharmacists  on  duty  with  regard  to  congestion  charging  in  London 

Welsh  want  to  supply  drugs  paraphernalia 

Welsh  pharmacists  who  provide  drugs  paraphernalia  as  part  of  a  formal 
svringe  and  needle  exchange  scheme  will  not  face  prosecution  provided  the 
local  police  give  their  consent 

Roche  family  rebuff  Novartis  advances 

Surviving  members  of  the  Roche  dynasty  continue  to  fight  a  takeover  from 
their  Swiss  neighbours  Novartis.  The  two  families  still  own  a  controlling 
interest  in  Roche  and  want  the  107-year-old  company  to  remain  independent 
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suddenly  last  Friday,  aged  33 
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OFT  boss  denies  ISSHSSS 
conflict  of  interest 9iven  medis 


The  OFT's  director-general  John 
Vickers  has  denied  that  work  he 
did  for  a  supermarket  casts  any 
doubt  over  his  involvement  in  the 
report  on  pharmacy  control  of 
entry  regulations. 

In  the  1990s,  Mr  Vickers 
carried  out  confidential  merger 
advisory  work  tor  an  unnamed 
supermarket.  Consequently,  he 
has  decided  not  to  get  involved  in 
the  current  battle  for  Safeway,  yet 
he  does  not  believe  this  link 
represents  a  conflict  of  interest 
with  the  OFT's  pharmacy  report, 
which  he  presented  a  fortnight 
ago. 

An  OFT  spokesman  said  the 
director-general  stepped  back  from 
the  Safeway  issue  not  because  he 
considered  it  a  conflict  of  interests 
but  because  "he  thought  it  would 
be  right  to  do  so". 

The  spokesman  added:  "In 
terms  of  the  pharmacy  report 
there  is  no  doubt  that  it  has 
absolutely  nothing  to  do  with 
previous  work." 

The  OFT  maintains  that  the 
pharmacy  report  was  a  market- 
wide  investigation  affecting 
supermarkets  and  independent 
community  pharmacies  alike  and 
not  related  to  supermarket  merger 
advisory  work. 

However,  an  article  in 
Tuesday's  Guardian  described  this 
as  "pure  flannel".  It  said:  "If  Mr 


John  Vickers:  he  carried  out  merger  advisory  work  for  a  supermarket 


Vickers  could  face  a  charge  of  bias 
in  a  decision  over  whether  one 
supermarket  firm  takes  over 
another,  then  he  must  have  faced 
the  same  charge  when  deciding 
whether  supermarkets  should  be 
allowed  to  take  over  the  pharmacy 
sector." 

The  Guardian  suggested  that 
the  OFT's  recommendations  will 
effectively  hand  majority  control 
of  the  pharmacy  sector  to 
supermarkets  "on  a  plate"  -  a 
charge  the  OF  F  refutes  as 
"incorrect"  and  "nonsense". 

PSNC  chief  executive  Sue 
Sharpe  said:  "We  have  not  been 


aware  of  John  Vickers'  work  with 
supermarkets  and  he  was  clearly 
very  much  involved  in  the 
development  of  the  OFT's  work. 
This  is  a  matter  of  some  concern 
to  us  which  we  will  be  exploring." 

NPA  chief  executive  John 
D'Arcv  and  LPC  representative 
for  North  East  London  LPC 
Imran  Khan  have  also  questioned 
the  validity  of  the  OFT's  report. 

Mr  D'Arcy  said  the  report  was 
based  on  the  impact  supermarkets 
will  have  as  new  entrants  to  the 
market.  He  felt  Mr  Vickers 
should  have  declared  an  interest 
and  recused  himself  in  the  matter. 


will  damage  health  strategy 


Doctors  talk  PSNC  trio  warn  OFT  plan 
to  Lammy 

l'he  Dispensing  Doctors 
Association  (DDA)  is  to  meet 
health  minister  David  Lamm)  to 
discuss  the  control  of  entry  report. 

The  Association  believes  that,  if 
implemented  in  full,  it  will  lead  to 
"  the  abolition  of  controlled  areas 
and  thus  the  abolition  of 
dispensing  doctors". 

A  DDA  board  meeting,  held  last 
week  to  discuss  the  OFT  report, 
has  identified  "potential  threats" 
to  dispensing  doctors.  Further 
meetings  with  the  PSNC,  the 
NPA  and  MPs  with  health 
interests  are  also  planned. 
For  mote  information: 


w  ww.  dispensingclcctor.  org 
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The  PSNC  has  warned  the 
I  )epartments  of  Health  and  Trade 
and  Industry  that  the  OFT's 
proposed  deregulation  of  entry 
requirements  will  damage  the 
development  of  community 
pharmacies  as  deliverers  of 
healthcare. 

1  lealth  minister  Mr  Lammy, 
along  with  staff  from  the  D  TI, 
was  given  PSNC's  response  to  the 
OFT  report  by  chief  executive 
Sue  Sharpe,  vice-chairman 
Roy  Carrington  and  NHS 
Services  head  Alastair  Buxton 
on  Tuesday. 

Mrs  Sharpe  said:  "The  minister 
listened  carefully  to  our 


arguments  and  asked  a  number  of 
questions.  It  is  clear  that  he  and 
his  of  ficials  are  very  anxious  to 
explore  and  evaluate  the  impact  of 
deregulation  on  their  plans  for 
pharmacy,  and  on  the  network  of 
pharmacies. 

"We  w  ill  be  addressing  the  key 
issues  of  concern  fully  in  future 
communications  with  the 
department.  PSNC  has  been 
asked  by  David  Lammy  to  let  him 
have  its  views  by  the  end  of 
February." 

PSNC  has  listed  10  key  issues 
on  its  website  (wwmpsnc.org.uk) 
which  can  be  used  in  local 
influencing  campaigns. 


support 

Local  new  spapers  have  highligh 
the  threat  independent  pharmai 
will  face  from  supermarkets  in  I 
wake  of  the  Office  of  Fair 
Trading's  recommendation  to 
abolish  pharmacy  control  of  en 
regulations. 

Media  coverage,  which  inclui 
quotes  from  local  contractors,  tl 
PSNC,  the  NPA,  the  SPF  and  I 
SPGC,  warned  of  the  loss  of 
pharmaceutical  services  from 
deprived  and  rural  areas.  Repor 
have  also  questioned  how  the 
pharmacy  strategies  for  Englan 
Scotland  and  Wales  would  fare 
independent  pharmacies  were 
forced  to  close. 

The  Guardian  said  last  Frida; 
that  the  £30  million  sav  ing  in 
cheaper  medicines  highlighted  I 
the  OFT  is  a  "fleabite  compare 
the  potential  savings  to  the  NH 
in  making  better  use  of 
pharmacists  to  relieve  pressure 
on  CPs". 

Aberdeen's  Press  and  Journal 
said  that  although  the  OFT 
proposal  may  be  in  the  best 
interests  of  both  free  trade  and 
"bottom  line  of  major  national 
players",  it  will  not  benefit  villa 
and  towns.  Inverness  contractot 
and  SPGC  vice-chairman  Ron 
Shiels  warned  of  closures  of  loc 
pharmacies  as  in-store  pharmac 
cream  off  business. 

Nigel  dimming,  managing 
director  of  the  Scottish  pharma 
chain  Lindsay  &.  Gilmour,  said 
the  Sunday  Herald  that  without 
barriers  to  entry  the 
public/ private  partnership 
between  the  NHS  and  the 
pharmacy  sector  could  collapse 

Glasgow  contractor  Elizabet 
Roddick  warned  in  the  G/asgon 
Evening  Times  that  the  range  of 
services  on  offer  would  suffer 
more  pharmacies  opened. 
"Services  such  as  prescription 
delivery  and  collection,  or  ever 
being  able  to  have  enough  staff 
people  can  speak  to  the 
pharmacist,  will  be  threatened 
said  Ms  Roddick. 

However,  the  Financial  Tintt 
believed  that  the  pharmacy  sec 
is  "composed  of  local  oligopol 
with  little  incentive  to  change' 
Asking  if  it  really  matters  if 
independents  are  the  biggest 
losers,  the  FT  said  only  if 
consumers  are  worse  off. 


►week 


st  leeches  made  a  come  back,  and  now  doctor  fishes  (aka  kangal  fish)  are  getting  in  on  the  act.  Real  doctors  in 
rmany  are  using  the  fish  for  treating  skin  diseases  such  as  psoriasis,  rheumatic  and  neurological  problems, 
tients  immerse  their  feet  and  let  the  fishes  nibble  away  at  the  infected  skin 


CPP  moves  offices 

From  January  22  the  address  for  the 
College  of  Pharmacy  Practice  will  be 
28  Warwick  Row,  Coventry,  CV1 
1 EY.  The  e-mail  and  website 
addresses  remain  unchanged  but 
the  telephone  and  fax  numbers 
have  changed. 

For  more  information:  

www.  colipharm.  org.  uk 
E-mail:  info@collpharm.org.uk 
Tel:  024  7622  1359 
Fax:  024  7652  1110. 

Asthma  guidelines 

National  guidelines  on  asthma  have 
been  published  to  help  health 
professionals,  including 
pharmacists,  provide  the  best  care 
for  people  with  asthma.  The 
guidelines,  produced  by  the  British 
Thoracic  Society  and  the  Scottish 
Intercollegiate  Guidelines  network, 
provide  up-to-date  advice  on 
effectively  diagnosing,  treating  and 
controlling  asthma. 

Further  details  will  appear  in  next 
week's  C&D . 

For  more  information:  

www.  brit-  thoracic.org.  uk 


.ondon  pharmacists'  exemption 
rom  congestion  charge  unclear 


s  still  unclear  whether 
armacists  working  in  central 
ndon  will  be  able  to  claim  back 
:  congestion  charge  when  it  is 
roduced  on  February  17. 
rhis  week  Transport  for 
ndon  attempted  to  clarify  the 
sition  but  could  not  state 
egorically  that,  in  carrying  out 


their  professional  duties, 
pharmacists  would  be  exempt 
from  the  charge  (see  box). 

There  is  no  information  about 
how  long  it  w  ill  take  PCTs  to  be 
reimbursed  by  TfL  or  for  PCTs 
to  reimburse  pharmacists,  if 
necessary.  However,  Lambeth 
Southwark  and  Lewisham  PCTs 


fL  said:  Journeys  made  by  NHS  employees  using  vehicles  within 
ie  congestion  charging  zone  during  the  charging  hours  will  be 
ligible  for  a  reimbursement  if  the  vehicle  was  used  during  that 
>urney  by  an  NHS  employee  in  the  course  of  employment  for  the 
urposes  of  transporting: 
!  bulky,  heavy  or  fragile  equipment  or  supplies 

►  patients'  notes  or  other  clinically  confidential  material 

►  controlled  drugs 

►  clinical  waste,  radioactive  material,  contaminated  sharps  or 
on-medicinal  poisons 

►  Prescription  Only  Medicines  or  waste  medicinal  products,  and  the 
ehicle  was  used  by  an  NHS  employee  who  was  on  call,  for  the 
urpose  of  enabling  that  employee  to  provide  services  required  in 
onsequence  of  an  emergency  or  other  extraordinary  circumstances, 
oi  "NHS  employee"  means:  "An  individual  employed  by,  or 
roviding  services  on  behalf  of,  or  seconded  to,  a  health  authority, 
nmary  care  trust,  national  health  service  trust  or  other  national 
ealth  service  organisation." 


anticipate  bearing  the  cost  of  the 
charge  for  pharmacists'  patient 
visits  w  hich  do  not  fit  in  w  ith  the 
other  TfL  criteria.  A  spokesman 
said  that  the  PCTs  are  looking  at 
extra  criteria  for 
reimbursement,  but 
suggested  the  TfL 
exemption  would  apply 
for  pharmacists 
delivering  prescription 
medicines. 

An  RPSGB 
spokesman  said  that  pharmacists 
and  the  Society's  inspectors  are 
not  exempt.  The  Society  had 
written  to  TfL  to  request 
exemption  from  the  charge  for 
inspectors  but  his  had  been 
refused.  Staff  and  Council 
members  working  at  the  Society's 
headquarters,  which  is  inside  the 
congestion  charging  zone,  would 
not  be  reimbursed. 

The  NPA  said  it  was  still 
pursuing  the  issue  as  Ci5D 
went  to  press. 

\\  holesaler  AAH 
Pharmaceuticals  commented:  "In 
common  with  all  wholesalers 


delivering  into  London,  AAH  is 
affected  by  congestion  charging. 
No  exemptions  have  been  given. 

"The  British  Association  of 
Pharmaceutical  Wholesalers  has 
complained  to  the 
Mayor's  office  but  has 
been  given  the  brush  off. 
It  is  completelv 
iniquitous  that  full  line 
wholesalers  -  who  are 
vital  to  the  NHS's 
smooth  f  unctioning  -  are 
being  penalised  in  this  fashion. 
The  impact  on  our  business  is 
that  we  will  have  to  bear  the  cost 
of  sending  our  vans  into  London 
twice  daily.  The  issue  of  whether 
charges  will  be  passed  on  to  retail 
or  hospital  customers  is  an  issue 
for  each  individual  w  holesaler." 

The  congestion  charging  zone- 
runs  from  St  Pancras  in  the  north 
to  Vauxhall  in  the  south,  and  from 
Fenchurch  Street  in  the  east  to 
Mayfair  in  the  west.  The  £5  fee 
applies  from  7am  to  6.30pm,  week 
days,  excluding  public  holidays. 

For  more  information:  

www.cclondon.com 
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Welsh  plan  to 
supply  drugs 
paraphernalia 


Welsh  pharmacists  offering  a 
formal  needle  exchange  service 
will  be  able  to  supply  drugs 
paraphernalia  provided  the  local 
police  give  their  consent. 

Current  legislation  prevents  the 
supply  of  items  such  as  citric  acid, 
water  for  injections,  spoons,  bowls 
and  swabs,  if  intended  for  use  in 
drug  taking. 

However,  the  RPSGB's  Welsh 
Executive  has  been  working  with 
the  four  police  forces  in  Wales  and 
the  Crown  Prosecution  Service  to 
progress  interim  arrangements 
allowing  community  pharmacies 
to  make  such  supplies  before  the 
legislation  is  amended  as 
recommended  by  the  Advisory 
Council  on  the  Misuse  of  Drugs. 

The  RPSGB's  view  on  harm 
minimisation  is  that  injecting 
paraphernalia  should  be  made 
available,  but  only  as  part  of  a 


formal  syringe  and  needle 
exchange  scheme. 

"As  the  regulatory  body  for 
pharmacists,  the  Society  has 
indicated  that  it  will  not  take 
action  against  a  member  who 
supplies  these  items  in  the  course 
of  a  legitimate  needle  exchange 
scheme  provided  that  the  local 
police  (or  Crown  Prosecutor)  has 
indicated  that  they  would  not 
prosecute,"  it  said. 

"While  accepting  that  progress 
is  being  made  at  government  level 
to  review  drugs  legislation, 
realistically  this  change  is  still 
some  time  off.  We  need  to  act  now 
to  reduce  the  risks  of  hepatitis  C 
infection.  Until  the  new 
legislation  is  passed,  short  term 
measures  should  be  put  in  place." 

There  are  currently  five  such 
schemes  in  Wales,  one  in  each 
health  authority  area. 


Afua  Anoff,  pharmacy  manager  at  Boots  The  Chemists,  Victoria  Centre, 
Nottingham,  talks  to  health  minister  David  Lammy.  Mr  Lammy  visited  the 
store  last  week  to  hear  views  from  pharmacists  about  the  delivery  of  the 
Government's  strategy  for  the  profession,  Pharmacy  in  the  Future 


Lammy  to  dine  at  RPSGB 


Health  minister  David  Lammy 
has  accepted  an  invitation  to 
attend  the  RPSGB  Council 
dinner  on  Tuesday. 

RPSGB  president  Marshall 
Davies  and  secretary  Ann  Lewis 
met  with  Mr  Lammy  this  week  to 
discuss  their  concerns  about  the 


implications  of  the  OFT  report. 

A  spokesman  said  that  the 
minister  was  in  a  "listening  mode" 
and  his  aim  was  to  "capture  views 
from  a  range  of  stakeholders". 

The  OFT  report  will  be 
discussed  by  Council  at  its 
meeting  before  the  dinner. 


PAGB 

PERSPECTIVE 


Treading  a  well 
worn  path 

If  no  one  is  making  any  excessive  profits  the 
where  are  the  price  cuts  going  to  come  frorr 
asks  PAGB  director  Sheila  Kelly 

The  long  awaited  OFT  report  on 
the  control  of  entry  was  my 
reading  material  last  week.  It  felt 
like  the  RPM  case  all  over  again. 

Throughout  that  case,  we  were 
consistentlv  told  pharmacists 
didn't  need  it  because  they  had 
control  of  entry  to  protect  them. 

Within  months  of  RPM  ending, 
the  investigation  on  control  of 
entry  began  with  the  same 
economic  consultants,  distribution 
models,  surveys  and  academic 
reports.  In  both  cases  it  was 
acknowledged  that  pharmacies 
need  NHS  business  to  be  viable. 
In  neither  case  was  anyone  found 
to  be  making  excessive  profits  on 
OTC  medicines,  yet  the  OFT 
recommends  removing  the 
restriction. 

In  the  full  report,  the  OFT  was 
cautious  about  the  benefits  that 
might  ensue.  The  conclusion  that 
hit  the  headlines  is  that  ending  the 
restriction  on  pharmacy  numbers 
w  ill  yield  price  cuts  on  OTC 
products.  In  the  RPM  case  it  was 
supposed  to  be  £300  million,  this 
time  it  is  just  £30m  on  a  £1.8 
billion  market  and  even  that  is 
speculative. 

The  OFT  assumes  that  most  of 
the  400  or  so  new  pharmacies  will 
be  in  supermarkets  w  hich  would 
be  open  for  longer  and  providing 
cut-price  P  medicines. 

They  must  have  forgotten  their 
own  survey  of  supermarkets  a  few 
years  ago  which  showed  the 
supermarkets  didn't  make 
excessive  profits  either  and  thai 
their  price  cuts  could  be  loss 
leaders,  limited  to  a  small  number 
of  lines,  especially  in  an  area  with 
little  local  competition. 

Despite  all  the  economics,  no 
one  really  knows  what  will 
happen. 

The  independent  pharmacists 
surveyed  by  the  OFT  showed  a 
natural  reaction  from  people 
whose  main  source  of  income  is 
under  threat  -  they  expect  to  react 
to  increased  competition  by 
closing,  cutting  back  on  staff, 


services  or  stock  levels.  Major 
retailers  will  be  no  less  aw  are  of 
the  need  to  cover  costs.  You  don 
need  to  be  an  economist  to  ask 
where  the  money  is  coming  fron 
to  fund  the  price  cuts  or  new 
services. 

PAGB  is  in  favour  of  choice.  ^ 
know  consumers  want  different 
pharmacies  for  convenience, 
advice  or  a  personal  service.  Our 
projections  are  that  independent 
pharmacists,  through  prescribin: 
and  repeat  dispensing,  will  take  < 
more  work  from  GPs  while 
multiple  pharmacies  could  be 
better  placed  to  offer  health 
promotion  and  screening  service 
Both  sectors  will  need  to  develoj 
their  OTC  businesses  as  pressur 
on  XI  IS  budgets  tighten. 

Successive  health  ministers  tal 
about  w  idening  access  to  OTC 
medicines  and  expanding  the 
range  of  NHS  services  provided 
by  pharmacy,  but  they  offer  no 
money  to  do  this. 

The  OFT  report  has  plenty  ol 
material  to  show  that  pharmacist 
contractors  are  not  making  a  goo 
living  from  the  NHS.  Perhaps  th 
PSNC  now  has  a  negotiating  too 
for  a  new  contract  and  the  DoH 
will  use  its  90-day  thinking  time 
decide  to  leave  well  alone. 

But  w  hatever  the  future,  for 
now,  we  can  only  feel  sympathy 
any  independent  with  a  pharmac 
whose  goodwill  value  has  just 
plummeted. 
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AS  SEEN  ON  TV! 


£5  off  any  system 


More  choice, 
more  style, more  pro 


Dnly  stylish  Accu-Chek  meters  are  designed  to  suit  different 
jeople's  lifestyles  individually.  And  only  Accu-Chek  gives  them 
:he  Accu-Chek  Commitment  -  our  unique  promise  of  support, 
mat's  why  Accu-Chek  are  the  best  selling  blood  glucose 
systems.  No  one  gives  your  customers  more  than  Accu-Chek. 

»  Convenient  -  Accu-Chek  Compact  (with  built-in  1 7  strip  drum) 
»  Easy  -  Accu-Chek  Advantage  (with  large  clear  display) 
*  Fast  -  Accu-Chek  Active  (for  fast  5  second  test  results) 

So  stock  up  now!! 

Call  0800  701000  or  ask  your  Roche  representative 


More  than  a  meter. 
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Accu-Chek 

COMMITMENT 


•  100%  no  quibble  lifetime  guarantee 

•  Virtually  Pain-free  Testing 

•  Free  batteries  and  quality  control  solutions  for  life 

•  Free  blood  glucose  system  helpline 

•  Simple  to  use 

•  Everything  you  need  to  get  started  straight  away 


Roche 


ACCU-CHEK  is  a  trademark  of  a  member  of  the  Roche  Group. 
©  2002  Roche  Diagnostics 

Roche  Diagnostics  Ltd.,  Lewes,  East  Sussex  BN7  1LG 
www.accu-chek.co.uk 

•Based  on  our  recommended  retail  price.  Offer  valid  from  01/02/03  to  30/04/03 


Accu-Chek 

Live  life.  The  way  you  want. 


»»tV/ooo " 


Listerine  Actives  is  a  completely  new  concept 
in  breath  freshening  -  a  combination  of  classic 
Listerine  germ  kill  power  and  innovative 
soluble  film  technology. 
Listerine  Actives  is  the  ONLY 
film  strip  that  keeps 
breath  fresh  for  over 
an  hour. 

Launching  with  a  £5  million 
support  package  of: 


•  TV  ADVERTISING 


ACTUAL  SIZE 


PUBLIC  RELATIONS 


•  POINT  OF  SALE 


SAMPLING 


advantage  of  this  exciting  new 
opportunity,  please  contact  your 

Pfizer  representative  or  phone  023  8062  0500 


WHAT  THE  CRITICS  SAY 

"EVEN  Wrigleys  Extra 
gum  users  would  rather  buy 
Listerine  Actives  than  Wrigley  s 
Extra  Thin  Ice  strips"  * 

*Source  -  UK  Taste  Test  Research,  Fieldwork  Oct  2002. 


Thisweek 


Roche  families  rebuff 
Novartis  advances 


The  family  shareholders  who 
;ontrol  Swiss  independent  drugs 
.otnpany  Roche  are  still  rejecting 
merger  overtures  from  rival  Swiss 
pharmaceuticals  giant  Novartis. 

A  family  spokesman  is  reported 
to  have  said:  "Roche  is  strong 
enough  to  develop  on  its  own." 

Novartis  chief  executive  Daniel 
Yasella  told  The  Times  that  a 
merger  would  be  "good  for 
Switzerland"  but  that  the  desires 
of  the  family  had  to  be  respected. 
"To  be  aggressiv  e  and  pushy  I  do 
not  think  would  be  right." 

Novartis  has  been  pursuing  its 
Basle  neighbour  for  more  than  18 
months  and  recently  tipped  its 
stake  in  the  family-run  Roche  to 
32.7  per  cent  of  voting  shares. 

However,  because  of  the 
unusual  two-tier  share  structure 
of  Roche,  this  apparently 


powerful  holding  equates  to  only 
6.2  per  cent  of  total  equity  Non- 
voting shares  make  up  some  90 
per  cent  of  the  total  capital. 

The  Oeri  and  1  loffman 
f  amilies,  survivors  of  the  Roche 
dynasty,  have  dismissed  the 
importance  of  the  potential 
blocking  vote  -  they  still  o\\  n  a 
controlling  50.1  per  cent  of  the 
essential  voting  shares. 

falling  sales  made  the 
independent  company  look 
vulnerable  when  Novartis  first 
made  approaches  in  .May  20(11 , 
but  Roche  has  had  a  good  year- 
even  the  non-voting  shares 
outperformed  the  pharmaceutical 
sector  over  the  past  12  months. 

Last  Thursday,  Novartis 
revealed  2002  results  that  met  its 
double-digit  sales  growth 
objective  with  net  income  up  4  per 


cent  on  sales  up  1 1  per  cent. 

Part  of  the  attraction  of  Roche 
is  its  portfolio  of  new  drugs:  the 
hepatitis  C  treatment  Pcgasys, 
recently  approved  in  the  USA  and 
the  new  AIDS  drug  Fuzeon 
which  is  still  in  the  vvmgs. 

Some  analysts  suggest  thai  the 
families  may  be  stalling  until  these 
products  are  fully  on  stream  and 
adding  value  to  the  company. 

Roche,  founded  in  1  896, 
introduced  Valium  and  was  once 
the  world's  largest  drugs 
producer. 

Dr  Vasella's  ambition  remains  a 
mega  merger  w  hich  would  take 
the  combined  group  into  a  global 
top  three  position. 

Analy  sts  agree,  however,  that 
the  final  decision  will  almost 
certainly  come  from  the  Roche 
families. 


Good  advice 
needed 

I  ,ast  week's  ( )FT  report 
recommending  the  removal  of 
control  ol  entry  regulations  will 
make  n  more  important  for  people 
buy  ing  or  selling  pharmacies  to  get 
good  ad\  ice,  say  s  a  consultant. 

Anne  I  Iutchings,  of  the  newly 
formed  I  Iutchings  Consultants, 
feels  there  w  ill  still  be  quite  a  lot  of 
movement  in  the  market,  "bul 
prices  w  ill  go  down". 

She  thought  that  once  the  issue 
of  control  of  entry  is  <.  larified  by 
government  "there  ma)  be  more 
people  saving  they  are  ready  to 
buv  and  sell". 

I  Iutchings  Consultants  has  been 
launched  this  week  by  Anne 
I  Iutchings  of  1  Iutchings  &  Co, 
specialist  tax  advisors  and 
accountants  to  retail  pharmacists, 
and  Joe  Price,  a  retired  pharmacist. 


Frank  Owens  (right),  chairman  of 
the  Scottish  Pharmaceutical 
General  Council,  is  congratulated  at 
the  opening  of  his  refitted  pharmacy 
in  Bonnybridge  by  Denis  Canavan, 
MP  for  Falkirk  West.  The  refit, 
completed  with  the  assistance  of 
Forth  Valley  PCT,  is  the  first  in  the 
Forth  Valley  designed  to  meet  the 
Scottish  pharmaceutical  strategy.  It 
has  two  advice  areas  and  a 
consultation  suite  suitable  for  use 
by  other  health  professionals.  Mr 
Owens  hopes  his  pharmacy  will 
become  one  of  the  first  NHS 
Scotland  walk-in  resource  centres 


pT2 

sociation  with 


Questions 


Last  week  we  asked  you:  "If  the  OFT  recommendations  to 
end  control  of  entrv  regulations  are  implemented  in  full,  who 
do  you  think  will  benefit  most?"  You  replied  (see  right): 


This  week's  question:  Do  you  think 
pharmacists  should  be  exempted  from 
the  London  congestion  charge? 


•  Yes,  on  all  occasions      Yes,  but  only  when  providing  a 
pharmacy  service  #  No  ®  Not  sure 

You  can  record  your  vote  on  our  website:  www.dotpharmacy.com. 
You  have  until  noon  on  February  4  to  cast  your  vote.  We  will 
publish  the  results  in  CGD,  February  8. 


UniChem 


What  you  told  us 
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Disability 
redefined 

There  will  be  new  legal  rights  for 
AIDS  and  cancer  sufferers  under 
proposed  legislation  to  redefine 
disabilitv. 

Work  and  Pensions  secretary 
Andrew  Smith  announced  that  a 
draft  disability  bill  will  be 
introduced  later  this  year. 
The  Government  claims  this  will 
mean  a  significant  extension  of 
rights  for  disabled  people. 

Speaking  on  the  day  of  the 
launch  of  European  Year  of 
Disabled  People  2()().\  he  said 
the  Government  wanted  people 
with  terminal  illnesses  to  be 
covered  by  disability  rights 
legislation. 

L  p  to  40,(1(1(1  people  could  be 
affected  by  the  changes. 

Investment 
tax  relief 

Community  Investment  Tax  Relief 
(CITR)  came  into  force  at  the  end 
of  last  week. 

CITR  was  devised  to  encourage 
investment  in  enterprises  in 
disadvantaged  communities  and 
rewards  investors  who  back 
business  through  Community 
Development  Finance  Institutions 
(CDFIs). 
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Faster  pace 
for  clinical 
trials 

Clinical  trials  will  begin  more 
quickly  in  the  UK  following  a  new 
agreement  reached  between  the 
Government  and  the 
pharmaceutical  industry. 

The  Model  Clinical  Trials 
agreement  between  the 
Association  of  the  British 
Pharmaceutical  Industry  and  the 
Department  of  Health  should 
speed  up  research  overall  and  lead 
to  earlier  availability  of  products 
for  the  NHS,  when  trials  are 
successful. 

Announcing  the  agreement  last 
week  at  the  NHS  Research  & 
Development  forum,  health 
minister  Lord  Philip  I  hint  said: 
"The  NHS  has  always  been  a  good 
place  for  pharmaceutical 
companies  to  do  clinical  research. 
This  new  agreement  means  that 
trials  start  earlier,  more  patients 
are  recruited  into  trials  and  the 
NHS  and  patients  will  get  quicker 
access  to  new  drugs." 

Dr  Richard  Tiner,  director  of 
medicine  at  the  ABPI,  said:  "The 
ABPI  regards  the  production  of 
this  document  as  an  excellent 
example  of  the  way  in  which 
industry  and  government  can 
work  together  to  ensure  that 
Britain  remains  competitive 
with  other  countries." 

For  more  information:  

www.doh.gov.uk/research/rd3/ 
pharmacta.htm 


Christmas 
sales  up 

Seasonally  adjusted  estimates  of 
retail  sales  for  December  show  that 
sales  volume  was  up  bv  1.1  per 
cent  on  November  and  up  6.4  per 
cent  on  December  2001. 

In  the  October  to  December 
period,  volume  was  1.8  per  cent 
higher  than  the  previous  three 
months  and  5.5  per  cent  higher 
than  the  same  period  the  year 
before. 

According  to  non-seasonally 
adjusted  data,  shoppers  spent 
£5,830  million  a  week  in 
December,  1.2  per  cent  more  than 
m  the  Christmas  period  2001 . 

In  the  year  to  December,  the 
Retail  Price  Index  (RPI)  rose  bv 
2.9  per  cent,  up  from  2.6  per  cent 
in  November. 


ADAIIen  expands 
into  clinical  trials 


ADAllcn  Pharma,  the  Essex  based 
pharmaceutical  supplier,  has 
appointed  a  new  chief  operating 
officer  as  part  of  an  expansion 
into  clinical  trials. 

Malcolm  Johnston  will  work 
with  pharmaceutical  companies  to 
help  set  up  clinical  trials  across  a 
wide  range  of  therapeutic  areas. 
ADAllen's  involvement  will 
principally  be  to  source 
comparison  drugs  and  organise 
their  supply  in  accordance  with 
phase  3  clinical  trial  requirements. 

The  company  has  identified 
clinical  trials  as  a  potential  area  for 


Malcolm  Johnston:  "Bigger 
business  skills  are  needed" 


Generic 
figures 

In  a  w  ritten  answer  health  minister 
David  Lammy  provided 
information  on  the  number  ot 
generically  prescribed  items 
dispensed  in  the  community  in  the 
last  five  years. 

In  1997  there  were  292  million 
generic  items  prescribed  out  of  a 
total  of  500m  items  (58.4  per 
cent).  In  2001  there  were  422m 
items  prescribed  generically  out  of 
a  total  of  587m  items  (72  per  cent). 
The  figures  apply  to  England  only. 


grow  th  as  there  has  been  a 
growing  trend  in  outsourcing 
purchasing  services. 

Trial  numbers  can  include  up 
to  1  5,000  patients,  and  with 
European  mutual  recognition, 
\1 ) Allen  expects  a  significant 
part  of  its  work  will  be  within 
the  EU. 

ADAIIen  was  set  up  30  years 
ago  by  David  Allen,  a  former 
vice-president  and  treasurer  of 
the  RPSGB.  The  company 
employs  10  people  and  has  an 
annual  turnover  of  £]()  million. 

Mr  Johnston,  a  f  ellow  of  the 
Chartered  Institute  of  iMarketing 
and  a  member  of  the  Institute  of 
Directors,  previously  worked  for 
Cable  &  w  ireless,  PSINet  and 
One20ne. 

"My  experience  is  in  big 
company  change  management, 
sales  and  marketing,"  he  said. 
"The  company  has  reached  the 
point  where  it  needs  bigger 
business  skills." 


ComingEvents 


FEBRUARY  3 

East  Kent  Branch,  RPSGB 

Update  on  the  treatment  and  care 
of  stroke  patients,  at  the 
Postgraduate  Medical  Centre, 
QEQM  Hospital,  7.30  for  8pm. 

FEBRUARY  4 
NICPPET 

Evidence-based  management  of 
upper  Gl  disease,  at  the 
Leighinmohr  House  Hotel, 
Ballymena,  7.30  for  8pm. 

NICPPET 

Evidence-based  management  of 
upper  Gl  disease,  at  the  Brownlow 
Health  Centre,  Craigavon,  7.30  for 
8pm. 

Northern  Scottish  Branch, 
RPSGB 

First  aid  -  joint  meeting  with 
SCPPE,  at  the  Golf  View  Hotel, 
Seabank  Road,  Nairn,  7.30pm. 

FEBRUARY  6 
NICPPET 

Evidence-based  management  of 
upper  Gl  disease,  at  the  Silver 
Birches  Hotel,  Omagh,  7.30  for 
8pm. 


The  Essence  of  Potter's... 


...Science  meets  Nature 

The  past  is  our  link  to  the  future,  so  at  Potter's  we  are  always 
moving  forward.  Our  aim  is  to  provide  the  best  in  traditional 
herbal  medicines,  developed  to  21st  century  standards  to  offer  a 
credible,  natural  way  to  help  your  customers. 

Potter's  have  a  licensed  herbal  medicine  to  help  treat  most 
common  ailments  -  Colds,  Flu,  Indigestion,  Aches,  Pains,  Backaches, 
Cystitis ,  Weight  Loss  and  Hayfever,  to  name  but  a  few. 

Contact  us  TODAY  to  find  out  more. 

Potter's 

QUALITY  HERBAL  MEDICINES 

www.herbal-direct.com 

Leyland  Mill  Lane,  Wigan  WN1  2SB 
Tel:  01942  405100  Fax:  01942  820255 
e-mail:  info@pottersherbals.co.uk 
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Comment 


from  the  Editor 

More  than  a  week  has  gone  by  since  the  OFT  published  its 
recommendations  for  the  pharmacy  market.  Responses  have 
been  swift  and  damning  in  most  quarters,  and  pharmacy  has 
had  a  generally  favourable  press.  Activity  announced  by 
Numark  {p29),  among  others,  will  help  further  rally  the 
pharmacy  troops  and  garner  public  support. 

It's  worrying  that  the  director-general  of  fair  trading,  John 
Vickers,  has  felt  it  is  now  necessary  to  withdraw  from 
discussions  about  a  possible  Safeways1  takeover  because  of  his 
earlier  involvement  as  a  consultant  on  supermarket  matters 
(p4).  As  the  NPA  puts  it,  how  fair  is  the  'fair'  in  OFT? 

Fortunately,  it  is  not  Mr  Vickers  who  has  to  make  the  final 
decision  on  what  the  Government  plans  for  pharmacy.  But 
community  pharmacists  must  not  believe  that  the  status  quo 
can  continue.  The  Government  has  said  all  along  that  it  would 
like  to  see  some  change  in  the  location  of  pharmacies.  That 
and  the  fact  that  the  new  contract  for  England  is  now  a  year 
away,  means  that  the  pharmacy  infrastructure  is  due  for  a 
change  anyway.  But  not  as  the  OFT  might  wish  for. 

As  PSNC  points  out  in  its  10  'Key  issues  to  use  in  local 


influencing  campaigns'1:  "It  is  the  NHS  interest  that  must 
predominate  over  the  non-NHS  consumer  interest.  Where 
competition  can  be  introduced,  or  controls  relaxed,  with  no 
detriment  then  this  should  happen." 

What  is  clear  is  that  the  successful  pharmacies  will  be  those 
that  offer  a  wide  range  of  pharmaceutical  services.  The 
prescription  factory  mentality  needs  to  change.  What  might  ha\ 
been  overlooked  in  all  the  OFT  report  debate  is  the  changes  th; 
may  be  brought  about  should  mail  order  pharmacy  take  off,  the: 
skill  mix  review  introduce  remote  dispensary  supervision,  and 
there  be  any  fall  out  from  e-prescribing. 

Remember,  there  are  no  such  things  as  problems,  only 
opportunities.  J 

Fortunately,  it  is  not  Mr 
Vickers  who  has  to  make 
the  final  decision  on 
what  the  Government 
plans  for  pharmacy 


Youiviews 


Raj  Hindocha,  CAMRx  Pharmacy  Development  Group  mo!  gives  his  verdict  on  the  OFT  repo 

Try  asking  the  public  what  they  want 


The  OFT  report  does  not  take 
into  account  that  the  Department 
ol  I  lealth  is  a  monopoly 
purchaser  of  pharmaceutical 
services  so  does  not  rely  on 
competition  to  reduce  the  cost  of 
providing  pharmaceutical  services 
to  patients. 

Community  pharmacists  have 
experienced  a  reduction  in  NHS 
gross  margin  from  19  per  cent 
( 1980)  to  12  per  cent  currently, 
v\  ith  existing  control  of  entry 
i  gulation.  Therefore,  the  OFT 
"  n  mgly  assumed  that  easing 

'.  »->l  :»f  entry  will  allow  for 

;ed  competition  and  hence 
'  -.mi  e  costs  to  consumers  or 
patients. 

The  OFT  report  says  that  79 
pei  cent  of  people  in  Great 
Britain  have  a  pharmacy  within 
lkm  and  47  per  cent  have  a 
pharmacy  within  500m. 
Furthermore,  nine  out  of  10 
consider  it  easy  to  get  to  a 


pharmacy  from  their  home  and  86 
per  cent  consider  access  to  a 
pharmacy  easy  from  the  GP 
practice.  Around  98  per  cent  of 
CiPs  have  a  community  pharmacy 
within  lkm  and  around  75  per 
cent  have  a  pharmacy  within  a 
short  walk  of  300m.  Therefore  a 
competitive  environment  already 
exists  between  community 
pharmacies  and  the  local 
population. 

The  real  issue  is  not  about 
competition  but  the  ability  of 
supermarkets  to  open  a  pharmacy. 
So  why  not  carry  out  a 
referendum  with  people  who 
mainly  use  the  service,  about 
which  pharmacy  they  would 
prefer? 

The  issue  of  competition  does 
not  concern  the  DoH,  so  it  has 
not  raised  the  matter.  The  only 
sector  that  sees  community 
pharmacy  as  being  non- 
competitive has  been  the 


Raj  Hindocha:  "Why  not  carry  out  a 
referendum?" 

supermarkets,  but  now  the  OFT 
does,  too. 

The  OFT  report  also  mentions 
that  without  entry  control  we 
would  expect  to  see  more  firms 
entering  the  market  over  time, 
offering  a  w  ider  range  of  services 
and  opening  times.  But  the 


budget  for  wider  services  is 
controlled  by  the  DoH  and  not 
the  patients  or  by  competition. 
Therefore  competition  brought 
about  by  an  easing  of  control  o 
entry  is  not  going  to  lead  to  a 
wider  range  of  services  as 
speculated  by  the  OFT. 

As  opening  times  are  mainly! 
line  with  GP  surgery  opening  [ 
hours  and  are  supported  by 
emergency  call-out  services,  til 
OFT  proposals  will  not  make  | 
substantial  difference  to  the 
patient. 

Most  people  visit  superman] 
for  the  purpose  of  shopping, : 
for  having  their  prescription 
dispensed.  And  90  per  cent  of| 
the  population  find  it  easy  to  I 
to  their  pharmacy  from  their 
home,  according  to  the  OFT. 
As  the  majority  of  out  of  tow| 
supermarkets  want  to  have  a 
pharmacy,  how  will  90  per  ce| 
the  population  benefit? 
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Drug  misuse 
-  a  problem 
for  all  of  us 

One  cost  of  moving  tow  ards  .1 
normal  society  in  Northern 
Ireland  after  30  years  of  conflict  is 
the  growth  of  illicit  drugs.  This  is 
a  dirty  business  run  by  ruthless 
people  happy  to  kill  to  develop  and 
retain  their  trade. 

Many  are  also  linked  to 
paramilitary  organisations  and, 
since  they  are  promoting  an 
extreme  political  view,  are  forgiven 
anything  by  the  very  communities 
they  are  systematically  destroying. 

Many  agencies  are  already 
tackling  the  problem  and  they  have 
had  some  success.  More  still  needs 
to  be  done  and,  as  pharmacists  with 
close  links  to  our  communities,  we 
need  to  be  assessing  what  it  is  we 
can  do  and,  more  importantly,  get 
on  and  do  it. 

This  will  take  courage  and 
commitment  and  will  involve  more 
than  a  poster  display  or  leaflets.  To 
those  who  already  do  needle 

Abuse  of  legal 
drugs  is  perhaps 
a  greater  problem 


1  exchange  I  take  my  hat  off.  Failure 
to  act  will  impact  on  the  quality 
of  some  pharmacists'  working- 
lives.  Those  who  have  had  a  knife 
held  to  their  throat  as  their 
tazepam  was  stolen  will  know 
what  I  mean. 

But  this  is  not  the  only  drug 
issue  we  face.  Abuse  of  legal  drugs 
is  perhaps  a  greater  problem. 
Pharmacists  have  traditionally 
contained  this  but  in  recent  years 
it  has  exploded.  We  all  know  the 
drugs  -  the  benzodiazepines 
and  codeine  compounds  on 
prescription,  and  the  OTC 
sleeping  and  cold  remedies. 

One  colleague  shocked  me 
when  he  told  me  that  a  customer 
gave  her  visitors  two  co-codamol 
effervescent  in  water  as  an 
alternative  pick-me-up  to  coffee 
or  tea.  Such  people  would  be 
shocked  if  it  were  suggested 
they  were  drug  abusers. 

Written  by  a  Northern  In  land 
community  pharmacist 


TOPICAL  REFLECTIONS 


OFT  report  could  be  a  catalyst  for  change 


I  have  always  jealously  guarded  my  independence  as 
a  proprietor  pharmacist.  I  was  brought  up  with  the 
cut  and  thrust  of  unregulated  competition  -  RPM 
and  control  of  entry  apart  -  and  have  enjoyed  my 
time  in  business.  But,  as  they  say,  'times  they  are  a 
changing1  and  today's  pharmacists  have  expectations 
that  are  worlds  away  from  mv  simple  desires. 

Today's  pharmacy  graduates  are  experts  in  their 
field  and  look  forw  ard  to  a  fulfilling  role  as  parallel 
clinicians  to  their  colleagues  in  nursing  and  medicine. 
That  is  their  training  and  that  is  their  expectation, 
and  I  would  not  attempt  to  deny  them  their  right. 
How  ever,  community  pharmacists  today  operate  in 
an  environment  where  80  per  cent  of  the  income  of 
the  average  independent  derives  from  the  NHS,  but 
which  uses  both  the  outmoded  practices  and  contract 
of  the  50/50  split  I  inherited  a  lifetime  ago.  It  is 
time  for  us  both  to  change. 

The  Office  of  Fair  Trading's  report  into  contract 


regulation  has  made  me  think  and  m\  conclusion  is 
that  the  practice  it  is  suggesting  should  be 
deregulated  is  itself  as  dead  as  a  dodo.  It  should  not 
be  the  intensity  of  the  case  for  the  status  quo  that 
should  be  concentrating  the  minds  of  our  leaders 
but  the  need  to  produce  a  contract  that  w  ill  secure 
the  opportunities  for  community  pharmacy  to  f  ulfil 
its  21st  century  role  w  ithin  the  NHS. 

That  practice  w  ill  not  be  achieved  by  ignoring  the 
pharmacist's  clinical  responsibilities  and 
concentrating  the  supply  f  unction  in  the  hands  of 
a  few  large  multiples:  that  w  as  the  role  of  the  old 
profession.  The  new  one  needs  the  applied  expertise 
of  our  young  graduates  practising  in  an  integrated 
health  environment  for  the  benefit  of  the  patient. 

Perversely,  the  OYT  report  could  kick-start  a 
process  that  should  by  now  be  fully  underway.  The 
opportunity  is  there  and  I,  for  one,  am  prepared  to 
accept  change.  Out  of  adversity  must  come  progress. 


Not  an  April  fool  from  IVAX,  we  hope... 


The  IVAX  Advantage  scheme  was  never  my 
favourite  incentive  scheme  for  purchasing  generics 
as  it  always  reminded  me  of  the  price  promises 
provided  by  some  retailers.  "Believe  me,  I  really  am 
the  cheapest  so  there  is  no  need  to  even  look  at  the 
opposition."  Well,  I  have  always  relied  on  my  own 


buying  abilities,  and  being  a  cantankerous 
independent  I  prefer  it  that  way!  Yes  I  have 
occasionally  bought  from  IVAX,  but  even  then  I 
resented  the  company's  bonus  credit  system  because 
the  points  have  to  be  redeemed  and  meanwhile  I  am 
helping  to  fuel  its  cash  flow.  These  criticisms  have 
always  dissuaded  me  from  being  an  active 
Advantage  member  and  I  know  I  have  not  been 
alone.  Now  IVAX  has  seen  the  light  and  bowed  to 
market  realities.  As  of  April  1,  it  anticipates 
selling  100  per  cent  of  its  generic  portfolio  at 
market  price.  Good!  I  have  always  liked  the 
consistency  of  quality  IVAX  provides.  If  its  prices, 
without  strings,  are  also  competitive  I  will  be  more 
than  happy  to  buy. 


An  inelegant  solution  to 
;      a  snipping  puzzle 

Whoever  designed  the  packaging  for  Amoxil  Capsules 
500mg  must  surely  take  the  honours  for  the  most 
difficult  blister  sequence  in  the  history  of  packaging. 
This  particular  blister  pack  has  probably  been  testing 
pharmacists'  dexterity  for  many  years,  but  I  have  only  just 
had  to  buy  the  UK  pack  after  the  supply  of  PI  packs  of  1 2  I 
have  always  used  mysteriously  dried  up.  So  the  UK  pack  of 
21  it  had  to  be,  but  because  my  local  dentist  alw  ays  prescribes 
a  course  of  15  out  came  the  scissors,  but  to  no  avail. 

The  patient  did  eventually  receive  the  prescribed  quantity 
but  in  such  an  inelegant  manner  that  I  was  forced  to  apologise 
for  the  mayhem.  But  silly  me!  GSK  is  not  to  blame:  it  is  I 
w  ho  am  at  fault.  The  pack  was  never  intended  to  be  cut 
with  scissors,  it  was  designed  with  a  jig  saw  in  mind! 
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Nina  Keller-Henman 

Business  Editor,  Chemist  &  Druggist.  Born  June  1969,  died 
suddenly  Friday  January  24,  2003,  aged  33 


Nina  joined  Chemist  (5  Druggist  as 
Business  Editor  in  July  2000, 
having  spent  the  previous  tour 
years  gaining  a  growing 
reputation  as  a  freelance 
journalist.  She  had  worked  for  the 
Pharmaceutical  Journal  as  its 
north  of  England  reporter,  and 
been  the  UK  eorrespondent  for 
the  German  Pharmaceutical 
Journal,  the  Deutsche  Apotheke 
Zeitung. 

Nina  was  born  in  Mainz, 
Germany,  into  a  family  with 
strong  pharmacy  connections. 
Her  father  is  a  well-known  figure 
at  the  European  Pharmacy  Group 
(PGEU)  and  the  International 
Pharmaceutical  Federation,  She 
graduated  from  Johannes- 
Gutenberg  Universitat  in  Mainz 
with  a  Diplom-Biology 
(equivalent  to  a  joint  BSe  and 
MSc  course  covering  journalism 
and  biology).  As  part  of  her 
course  she  spent  six  months  at 
King's  College  Eondon  as  an 
Erasmus  Scholar  and  nine  months 
at  the  Wellcome/CRC  Institute, 
Cambridge.  While  first  study  ing 
in  England  she  met  her  husband- 
to-be,  Tom  I  lenman. 

She  returned  to  the  UK  in 
1996.  After  a  placement  at 
German  TV  channel  ZI  )F's 
Eondon  newsdesk  and  a  summer 
spent  as  a  tour  guide  for  the  Big 
Bus  Company  in  Eondon  she 
moved  to  Sheffield  with  Tom  at 
the  end  of  that  year,  dovetailing 
freelance  writing  with  part  time 
work  as  Oxfam's  regional  press 
officer  in  the  north.  Tom  and 
Nina  were  married  in  Mainz  in 
1998. 

The  prospect  of  a  job  at  C&D 
came  at  a  time  when  she  and  her 
husband  were  considering  their 
joint  futures,  and  allowed  them 
both  to  pursue  their  separate 
career  ambitions.  As  Business 
Editor  Nina  soon  became  a  key 
member  of  the  C&D  editorial 
team,  and  reported  many  of  the 
key  evv.    that  have  shaped  the 
pharmac  se  ctor  in  recent  years. 

In  accoi  ancc  with  her  wishes, 
Nina's  funei  al  will  take  place  in 
Mainz. 

CeTD's  Editor,  Patrick  Grice, 
writes:  "What  can  you  say  when 
someone  you  recruited  and 
worked  with  for  years,  a  person 


who  you  valued  for  their  expertise 
and  dependability,  a  friend  who 
you  drank  with  after  hours, 
suddenly  isn't  there  any  more? 
When  she  leaves  the  office  on  a 
Thursday  evening  and  you  never 
said  'goodnight',  and  now  you  will 
never  be  able  to...  she  was  only  33. 
There  is  a  real  sense  of  loss 
among  her  colleagues  here  at 
C&D,  a  reluctance  to  face  the 
reality  of  her  death,  and  anger  and 
helplessness  too. 

Nina  was  a  caring  person,  and  if 
she  were  in  the  of  fice  this  week 
her  first  reaction  would  have  been 
to  offer  comfort  to  her  colleagues. 
She  was  an  optimistic,  outgoing 
and  gregarious  person  who 
enjoyed  being  part  of  a  tight  knit 
editorial  desk.  She  thrived  on 
news  and  revelled  in  following  up 
a  good  story.  But  she  was  a  team 
player  too,  and  showed  more 
tolerance  and  patience  with  me 
than  I  ever  deserved. 

She  always  gave  the  impression 
of  having  her  Business  News  brief 
well  under  control,  but  this  calm 
appearance  belied  the  amount  of 
sheer  hard  work  she  put  in.  She 
could  recognise  a  story  that  was 
important  to  readers,  and  would 
not  be  deterred  from  pursuing  it. 
Indeed,  w  hen  put  under  pressure 
she  was  likely  to  become  more 
determined.  Sometimes  this  did 
not  make  her  a  popular  caller  with 
people  in  our  industry,  but  they  all 
respected  her  integrity.  That  was 
what  made  her  such  a  good 
journalist. 

Her  achievements  are  all  the 
more  impressive  given  that 
German  was  her  mother  tongue. 
To  master  a  second  language  - 
both  spoken  and  written  -  to  the 
standard  she  achieved  is  unusual. 
But  that,  coupled  with  her 
knowledge  of  the  pharmaceutical 
scene,  gave  her  a  perspective  and 
authoritv  denied  to  most  of  us. 


C(5D  readers  have  a  great  deal  to 
thank  her  for.  So  do  her  work 
colleagues,  and  we  will  not  forget." 

Douglas  Simpson,  a  former  editor 
of  The  Pharmaceutical  Journal, 
writes:  "I  was  very  sad  to  hear  of 
Nina's  untimely  death.  I  had  only 
just  put  down  last  week's  C&D, 
which  carried  two  long  articles  by 
her,  and  I  had  been  pleased  that 
she  was  obviously  doing  so  well  in 
pharmaceutical  journalism. 

Nina  was  a  German  national, 
the  daughter  of  a  pharmacist  and 
the  loving  wife  of  an  Englishman. 
I  first  came  across  her  when  I  was 
editing  the  P7and  she  was 
establishing  herself  as  a  freelance 
journalist  in  England,  while  also 
doing  charity  work.  She  sent  in  an 
article  about  unlawful  exports  of 
pharmaceuticals  to  Germany.  The 
material  was  sound  and  we  used 
it.  Thereafter,  we  carried  regular 
reports  from  her.  When  she  and 
Tom  moved  to  Sheffield  she 
became  the  PJs  Northern 
stringer,  covering  many  events  for 
us.  She  also  used  to  report  for  the 
PJ  from  the  British 
Pharmaceutical  Conferences, 
w  here  she  specialised  in  looking 
for  stories  outside  the  main 
meeting  rooms. 

I  felt  both  sadness  and  pleasure 
when  she  telephoned  me  to  say 
that  she  would  not  be  able  to  work 
for  us  anymore  because  she  had 
got  a  full-time  job  at  C&D.  I  was 
sad  that  we  were  losing  her 
services  but  I  was  delighted  that 
she  would  be  able  to  employ  her 
great  talent  on  a  full-time  basis 
for  C&D. 

I  am  the  freelance  now,  and  I 
would  often  bump  into  her  at 
meetings.  She  was  always  pleased 
to  see  me,  and  I  her.  I  will  miss 
her,  as  will  all  her  friends  in 
pharmaceutical  journalism." 

PSNC  chief  executive  Sue 
Sharpe  said  on  Tuesday:  "All  of 
us  at  PSNC  who  knew  Nina  are 
desperately  saddened  by  the  news. 
She  was  a  person  of  great 
exuberance  and  enthusiasm  who 
had  a  real  commitment  to 
community  pharmacy  and  to  her 
work.  We  all  respected  her  and 
enjoyed  working  with  her  and  will 
miss  her.  Our  thoughts  are  with 
her  family  and  work  colleagues." 


NiQuitin  CQ,  NiQuitin  CO  Clear  Prodi 
Information.  Presentation:  NiQuitin  CQ:  M. 
pinkish-tan,  square,  transdermal  patches.  NiQu 
CQ  Clear:  Transparent  square  transdermal  patcl 
Both  presentations  are  available  in  three  streng 
(sizes):  NiQuitin  CQ,  NiQuitin  CQ  Clear  Step 
(containing  114  mg  nicotine  per  22  cm-  pat< 
NiQuitin  CQ,  NiQuitin  CQ  Clear  Step  2  (contain 
78  mg  nicotine  per  15  cm-  patch),  NiQuitin  i 
NiQuitin  CQ  Clear  Step  3  (containing  36 
nicotine  per  7  cm-  patch),  delivering  21  mg,  14  i 
7   mg   nicotine   respectively   in   24  hoi 
Indications:  Relief  of  nicotine  withdra' 
symptoms,  including  craving,  associated  v> 
smoking  cessation.  If  possible,  use  with  a  s 
smoking  behavioural  support  programme  Dosi 
and  administration:  Patch  users  must  ! 
smoking  completely.  For  a  habit  of  more  than 
cigarettes  a  day,  start  with  Step  1  for  6  weeks,  t 
continue  with  Step  2  for  2  weeks  and  finish  v 
Step  3  for  2  weeks.  For  a  habit  of  10  or 
cigarettes  a  day,  start  with  Step  2  for  6  weeks  t 
finish  with  Step  3  for  2  weeks.  For  best  res 
complete  full  course  of  treatment.  Do  not  use 
more  than  10  consecutive  weeks.  If  patients 
smoke  or  resume  smoking  they  should  seek  doct 
advice  before  using  a  further  course.  Apply  pate 
clean,  dry  skin  site  once  a  day  preferably  soon 
waking.  Remove  patch  after  24  hours  and  a| 
new  patch  to  a  fresh  skin  site.  Patches  maw 
removed  before  going  to  bed.  However,  24  hour 
is  recommended  for  optimum  effect  aga 
morning  cravings.  Wear  only  one  patch  at  a  ti 
When  handling  patch  avoid  touching  eyes 
nose.  Wash  hands  after  use  in  water  o 
Contraindications:    Use    by  non-smok 
occasional  smokers,  children  under  1 2.  Recent  h 
attack  or  stroke,  severe  irregular  heartbeat,  unst; 
or     worsening     angina,     resting  ang 
Hypersensitivity  to  the  patch  or  ingredie 
Precautions:  Use  only  on  doctors'  advice 
adolescents  12-17  years,  cardiovascular  disi 
(e.g.  heart  failure,  stable  angina,  cerebrovas 
disease,  vasospastic  disease,  severe  peripl 
vascular  disease),  uncontrolled  hyperten 
severe  renal  or  hepatic  impairment,  peptic 
hyperthyroidism,   insulin-dependent  diabe 
phaeochromocytoma,  atopic  or  eczem 
dermatitis.  Concomitant  medication  may 
dose  adjustment  following  smoking  cessa 
caffeine,  theophylline,  imipramine,  pentazo 
phenacetm,  phenylbutazone,  insulin,  tai 
clomipramine,  adrenergic  blockers  may  need 
decrease;  adrenergic  agonists  may  need 
increase.  Patients  should  be  warned  not  to  smol 
use  other  nicotine-containing  patches  or 
when  using  NiQuitin  CQ,  NiQuitin  CQ  Clear, 
safely  away  from  children  Side  effects:  Tran 
rash,  itching,  burning,  tingling  at  site  of  applic, 
should  resolve  on  removal  of  patch;  rarely,  all 
skin  reactions;  occasionally,  tachycardia 
systemic  effects  may  relate  either  to  using  pat 
or    smoking    cessation:    nausea,  dyspe| 
constipation,  cough,  pharyngitis,  dry 
arthralgia,  asthenia,  pain,  headache,  myalgia, 
like  symptoms,  dizziness,  sleep  disturb, 
abnormal  dreams,  nervousness.  If  side  ef 
experienced  are  excessive,  Step  1  users  can 
down  to  Step  2  for  remainder  of  initial 
then  use  Step  3  for  final  2  weeks.  Pregnancy 
lactation  incl.  trying  to  become  pregi 
Pregnant  or  nursing  women  should  be  advisi 
try  to  give  up  smoking  without  nicotine  replace 
therapy,  but  should  this  fail,  a  medical  assess 
of  the  risk/benefit  should  be  made.  L 
category:  G SI    Product  licence  num 
NiQuitin  CQ  21mg  (Step  I),  14mg  (Step  2), 
(Step  3):  00079/0347,  0346,  0345;  NiQuiti 
Clear  21mg  (Step  1),  14mg  (Step  2),  7mg  (St 
00079/0356,  0355,  0354.  Product  lie 
holder:     SmithKline     Beecham  Cons 
Healthcare,  Brentford,  TW8  9BD,  U.K.  Pack 
and  RSP:  All  strengths  7  patches  £17.49;  S 
only  14  patches  £32.95  Date  of  last  revi: 
September  2001. 

Reference:  1.  Shiftman  S,  Elash  CA,  Patoi 
efa/.  Addiction  2000;  95(8):  1 185-1 195. 
NiQuitin  CQ,  CQ  and  Committed  Qui 

are  registered  trade  marks  of  the  GlaxoSmitf 
group  of  companies. 


GlaxoSmithKline 
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Make  sure 
they're  covered 
in  the  morning 


When  smokers  are  trying  to  quit,  mornings  can  catch 
them  unawares.  Once  they've  been  without  nicotine 
for  6-8  hours,  cravings  can  be  intense  and  hard  to 
resist,  which  is  why  many  smokers  get  more  cravings 
in  the  morning  than  the  rest  of  the  day.  Indeed,  two 
out  of  three  smokers  light  up  within  30  minutes 
of  waking. 

NiQuitin  CQ  patches  provide  nicotine  continuously 
over  a  24-hour  period,  reducing  morning  cravings 
compared  with  a  16-hour  patch,  for  these  heavily 
dependent  smokers.' 

Don't  let  increased  morning  cravings  increase  their 
risk  of  relapse.  Recommend  NiQuitin  CQ  24-hour 
patch  and  help  smokers  quit  from  the  word  go. 


NiQuitin  CQ 

Nicotine  ■  , 


STOP     SMOKING  AID 

w,ik  COMMITTED  QUITTERS  Slop  Smoking  Plan 


Nicotine 

mfidence  of  24  hour  protection 


LYouiviews^ 


PlefipOse  e-mail  your  views  to  chemdnjg@cmpinformation.com 


OFT  report:  why  should  the  supermarkets  have  it  all  their  own  way? 


I  have  been  in  pharmacy 
stocktaking  for  39  years.  Over  this 
time  I  have  had  dealings  with  over 
1,000  independent  pharmacists, 
Moss,  AAH,  Tesco,  Sainsbury's, 
Asda,  Safeway,  Phoenix  and  Boots. 
I  also  run  an  agency  for  the  sale  of 
pharmacies. 

In  1988  when  there  was  last  a 
'free  for  all,  open  where  you  want1 
attitude  we  saw  both  the  creation 
and  demise  of  many  pharmacies. 
We,  as  a  company,  took  many 
losses  as  pharmacies  went  to  the 
wall.  Since  then  many  of  today's 
owners  have  built  up  their 
businesses  from  little  to  something 
that  was  to  finance  their 
retirement. 

Now  the  OFT  holds  out  the 
opportunity  of  starting  this  all 
over  again.  Why  can't  the  NHS 
refuse  a  contract?  The 
supermarkets  have  already  killed 
off  many  independent  traders. 
Why  should  they  have  all  and 
sundry  bowing  to  their  every  wish? 


It  is  also  no  secret  that  there  is  a 
shortage  of  pharmacists,  and 
particularly  those  with  the 
qualities  to  run  their  own 
businesses.  A  late  opening 
supermarket  will  probably  need 
two  pharmacists  to  take  care  of  the 
hours  of  that  one  store.  Will  this 
inspire  any  up-and-coming 
pharmacist  to  buy  a  business? 
Going  on  from  that,  what  will 
attract  anyone  to  pharmacy  when  a 
major  avenue  of  employment  after 
years  of  study  is  to  work  unsocial 
hours  in  a  grocery  environment5 

Good  pharmacists  are  those  who 
are  bothered  not  so  much  bv 
profit,  but  by  caring  for  their 
patients  -  although  the  two  very 
often  follow  each  other.  I  have 
worked  in  both  independent  and 
supermarket  environments  and 
those  who  work  in  the  latter  give 
you  a  feeling  that  they  have  been 
cheated  out  of  their  role. 

How  long  will  it  be  before 
supermarkets  allot  part  of  their  car 


parks  for  the  building  of  doctors' 
surgeries?  This  is  corporate 
business  greed  gone  crazy.  I  was 
hoping  that  someone  somewhere 
had  both  the  wisdom  and  foresight 
to  see  what  might  happen  and  nip 
it  in  the  bud  before  it  is  too  late. 
We  need  to  stop  this  madness 
before  it  destroys  in  each  of  us 
the  chance  to  make  something 
of  our  lives. 


I  am  among  many  hundreds 
of  thousands  of  people  who 
have  created  something  in 
their  lives  which  gives  an 
alternative  choice  to  many 
millions  of  other  people.  Take 
that  away  and  any  ideas  of 
creativity  and  endeavour  go  out 
of  the  window  forever. 
Derek  Essen 
Essen  Valuers  &  Co 


Monumental  blunder  from  the  OFT 


The  Office  of  Fair  Trading  has 
unwittingly  made  a  monumental 
blunder. 

To  improve  patient  access,  to 
introduce  competition,  to  improve 
standards,  to  allow  innovation,  and 
to  allow  young  pharmacists  a 
chance  to  own  their  own  business, 
it  has  swept  away  all  control 
regulations. 

Surgeries  can  and  will  open 
their  own  pharmacies  and  employ 


a  pharmacist.  The  almost 
immediate  outcome  for  all 
pharmacies  is  clear.  If  you  doubt 
this  scenario  have  a  peek  at  any  Gj 
website.  The  chatter  is  all  about  ji 
how  to  open  a  phamacy  and  how 
profitable  it  will  be! 

We  have  to  make  our  voice  hea 
during  the  next  three  months  or 
else...  silence. 
Innes  Lumsden 
Blairgowrie,  Perthshire 


Legal  category:  GSL  Further  information  is  available  from:  Crookes  Healthcare  Limited.  D80  Building.  Nottingham  NG90  1LP  Date  of  preparation:  May  2002. 
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THE  COLLEGE  OF  PHARMACY  PRACTICE 

This  course  (module  1 260),  in  association  with  multiple  choice 
questions  being  published  in  C&D  March  1 ,  provides  one 
hour's  continuing  education 


Eileen  Bradshaw  was  in  her  60s. 
>She  had  type  2  diabetes,  and  had 
recently  undergone  a  six-month 
course  of  chemotherapy  for 
cancer.  She  had  lost  a  lot  of 
weight  and  her  district  nurse 
called  in  to  Jill  Brown's 
community  pharmacy  to  discuss 
Miss  Bradshaw's  weight  loss 
problem.  She  felt  that  her  patient 
would  benefit  from  some- 
supplementary  sip  feeds  to  boost 
her  nutritional  intake. 

Miss  Bradshaw's  cancer  might 
have  contributed  to  her  weight 
loss,  although  this  was  unlikely  as, 
to  date,  her  treatment  seemed  to 
have  been  successful.  However, 
she  had  been  quite  sick  during  her 
treatment.  She  lived  alone  and, 
because  the  chemotherapy  had  left 
her  feeling  tired,  she  had  found  it 
hard  to  make  nutritious  meals. 

In  addition,  the  chemotherapy 
had  affected  her  taste,  so  she 
hadn't  even  enjoyed  her  food,  but 
she  had  forced  herself  to  eat  as 
best  she  could  and  had  tried  to 
maintain  control  of  her  blood 
glucose  -  although  this  hadn't 
been  easy. 


Miss  Bradshaw  had  tried  one 
brand  of  milkshake-type  feed,  but 
hadn't  liked  it  much,  and  the 
nurse  wondered  whether  a  fruit 
juice-based  feed  might  be  more 
palatable.  She  was,  however, 
concerned  about  Miss  Bradshaw's 
diabetes.  The  nurse  had  been  to  a 
talk  recently  and  seemed  to 
remember  that  one  type  of  feed 
was  especially  good  for  people 
with  diabetes,  but  couldn't 
remember  what  it  was. 
A  wide  range  of  enteral  feeds 


are  available.  While  some  enteral 
feeds  are  intended  for  tube-fed 
patients,  sip  feeds  are  taken  by 
mouth  and  are  used  to 
supplement  the  diet.  Many  are 
nutritionally  complete,  but  some  - 
including  the  juice-based  ones 
that  contain  most  nutrients  but 
little  or  no  fat  -  are  not. 

Juice-based  sip  feeds  contain 
more  sucrose  than  milk-based 
ones.  Although  no  feeds  are 
absolutely  contraindicated  in 
patients  with  diabetes,  there  is  a 
greater  risk  of  problems  with 
feeds  having  high  sucrose  content 
as  they  can  cause  a  rapid  rise  in 
blood  sugar;  they  are  therefore  not 
the  preferred  choice. 

However,  provided  they  are 
used  under  the  supervision  of  a 
doctor  or  dietician,  they  may 
provide  some  variety  where 
patients  dislike  milk-based  feeds. 
If  used  by  diabetic  patients,  juice- 
based  feeds  should  be  sipped  very 
slowly,  perhaps  in  two  portions, 
and  blood  glucose  lev  els  should  be 
closely  monitored. 

Jill  contacted  some 
manufacturers  of  sip  feeds  to  try 
to  find  out  which  feed,  if  any,  was 
recommended  for  people  with 
diabetes.  One  company  endorsed 
what  Jill  already  knew  about  the 
relatively  high  sucrose  content  of 
juice-based  feeds,  and  told  her 
that  the  best  choice  would  be  a 
fibre-enriched  milk-based  sip 
feed. 

The  fibre  and  fat  content  of  this 
type  of  feed  would  help  maintain 
better  blood  glucose  lev  els.  The 
soluble  fibre  is  thought  to  increase 
the  viscosity  of  gastric  contents, 
thus  slowing  down  the  release  of 

Continued  on  page  18  ► 


Mary  Allen,  FRPharmS,  describes  ease  studies 
showing  how  sip  feeds  must  be  tailored  to 
individual  patients 


To  revise  the  availability  and  types  of  sip  feeds 

To  appreciate  which  patients  have  special  needs 

To  revise  nsks  of  malnutrition 

To  be  aware  of  interactions  with  drugs 

To  be  aware  of  other  ways  of  improving  nutritional  status 


The  first  approach  to  maintaining  good  nutrition  should  be  through 
but  where  this  is  compromised,  for  example  during  spells  of  illness 
depression,  sip  feeds  can  be  used  to  plug  the  nutrition  gap 
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nutrients  into  the  small  intestine, 
and  reducing  the  rate  of  glucose 
absorption  into  the  bloodstream. 

The  feed  least  likely  to  cause 
any  problems  was  therefore  a 
savoury  multi-fibre  feed  such  as 
Fortisip  multi-fibre  chicken 
flavour.  Fruit-flavoured  or  vanilla 
or  chocolate  multi-fibre  feeds 
(such  as  Enrich  Plus,  Fortisip 
Multi-fibre,  or  Fresubin  Energy 
Fibre)  would  contain  more 
glucose  but  would  also  be  suitable. 
For  variety,  non-fibre  milk-based 
feeds  should  be  safe  to  use,  such 
as  Ensure  savoury  flavours,  or 
Ensure-Plus  or  Fortisip  cartons. 

However,  juice-based  feeds 
should  only  be  used  with  caution 
and  close  monitoring  under 
medical  supervision  (or  that  of  a 
dietician). 


Miss  Bradshaw  agreed  to  try 
some  of  the  multi-fibre  chicken 
which  she  could  drink  warm  as  a 
soup,  and  some  fruit-flavoured 
varieties  (both  multi-fibre  and 
non-fibre),  for  sipping  between 
meals.  She  noticed  that  "neutral" 
flavour  was  available  and 
commented  that  she  didn't  fancv 
that! 

Jill  explained  that  neutral 
flavoured  feeds  were  generally  for 
adding  to  other  foods  such  as 
soups  to  increase  their  nutritional 
content  without  affecting  their 
taste,  so  Miss  Bradshaw  said  she 
would  try  adding  some  to  a  can  of 
soup  for  a  convenient  but 
nutritious  lunch. 

Matching  feeds  to  patients 
Jill  realised  that  the  pharmacy  was 
dispensing  an  increasing  number 
of  feeds,  and  that  she  hadn't 
previously  given  much  thought  to 
the  suitability  of  what  was 
prescribed. 

A  few  days  later,  by 
coincidence,  Jill  noticed  a 
prescription  for  Thomas  Johnson, 
an  80-year-old  man  who  also  had 
diabetes.  She  realised  she  hadn't 
seen  either  Mr  or  Mrs  Johnson 
for  a  month  or  two.  A  couple  of 
years  ago,  when  Mr  Johnson  had 
been  diagnosed  with  type  2 
diabetes,  Jill  had  spent  some  time 
talking  with  his  wife  about  what 

1      would  be  good  for  her 
land,  and  had  given  her  some 
Is  and  contact  numbers  for 
l  p  groups  able  to  provide 
in        ition  and  support. 

VIi  Johnson's  current 
prescription  Included  some 
Ensure  Plus  cartons,  and  Jill  saw 
from  his  PMR  that  he  had  been 
supplied  with  seven  cartons  the 
previous  week.  This  time  he  had 
also  been  prescribed  some  juice- 


based  Enlive  cartons  in  mixed 
flavours. 

Armed  with  her  revised 
know  ledge  about  sip  feeds  and 
diabetes,  Jill  explained  to  Mrs 
Johnson  that  she  wanted  to  talk  to 
the  GP  about  the  new  feeds,  just 
to  confirm  that  they  were  suitable. 
Mrs  Johnson  told  Jill  that  her 
husband  had  been  in  hospital  for 
four  weeks  and  had  had  both 
types  of  feeds  while  in  hospital  - 
he  had  been  very  poorly  and  lost  a 
lot  of  weight  (and  he  had  always 
been  thin,  even  before  this). 

Jill  relaxed  and  said  that,  as 
Mr  Johnson  had  already  been 
having  the  juice-based  feeds  in 
hospital,  she  expected  that  the 
GP  would  be  happy  for  this  to 
continue  -  she  had  simply  felt 
cautious  in  case  the  feeds  upset 
his  blood  sugar.  Clearly 
everything  had  been  OK. 

"But  it  wasn't!"  said  Mrs 
Johnson.  "His  blood  sugar  control 
went  haywire  in  hospital  -  I  never 
thought  that  the  feeds  might  be 
responsible,  and  it  looks  as  though 
possibly  no-one  else  did  either!" 

Who  needs  sip  feeds  and  why? 
Normal  daily  intake  of  food 
should  provide  the  basic  nutrients 
we  require  for  health.  However, 
up  to  10  per  cent  of  people  living 
in  the  community  may  be 
malnourished.  Reasons  for  this 

Box  1:  Factors 
increasing  the  risk 
of  malnutrion: 


@  physical  problems  such  as 
difficulty  in  feeding,  difficulty  in 
swallowing  (dysphagia)  sore 
mouth,  taste  disturbance, 
anorexia 

%  nutritional  losses  occurring 
because  of  vomiting,  diarrhoea, 
fluid  losses  following  bowel 
surgery,  or  in  patients  with  heavy 
wound  exudates 

@  increased  nutritional  need,  for 
example  following  surgery, 
burns  or  fractures 

psychological  or  social 
problems  such  as  depression  or 
social  isolation  in  the  elderly. 


are  listed  in  Box  1 . 

Malnutrition  can  leave  patients 
vulnerable,  affecting  both 
morbidity  and  mortality.  The 
potential  risks  associated  with 
malnutrition  are  listed  in  Box  2. 

Are  sip  feeds  the  only  answer? 
No  -  the  first  approach  should  be 
food!  Malnourished  patients  (or 
their  family  carers)  can  be  given 
basic  dietarv  advice  which,  in 


Box  2:  Malnutrition  can 
leave  patients  at  risk  of: 

©  muscle  weakness  and  loss  of 

muscle  mass 

%  greater  risk  of  falls 

©  reduced  immune  response,  so 

greater  risk  of  infections 

©  delayed  wound  healing 

#  delayed  recovery  from 

surgery 

%  greater  risk  of  pressure  sores 
©  apathy  and  depression. 

many  ways,  resembles  the 
opposite  of  a  weight-loss  diet. 
That  is,  patients  should  eat 
normally  but  increase  the  use 
of  full  fat  milk,  cream  and 
cheese.  Porridge  made  with 
creamy  milk,  puddings  such  as 
custard,  ice-cream  or  rice 
pudding  will  all  help  to  build  up 
people  who  are  malnourished. 
Snacks  between  meals  and  milky 
drinks  at  bedtime  and  between 
meals  will  help  to  provide  extra 
protein  and  energy. 

Patients  who  have  difficulty 
swallow  ing  solid  food  may  benefit 
from  the  addition  of  full  fat  milk 
or  cream  to  soups,  especially 
homemade  soups  using  vegetables 
and  stock. 

Sip  feeds  should  not  be  a 
substitute  for  food  or  for  the 
above  measures,  and  should  be 
used  as  supplements  only  where 
patients  are  unable,  for  whatever 
reason,  to  improve  their 
nutritional  status  via  their  diet. 

Advice  to  patients  on  sip  feeds 

Advice  for  patients  or  carers  is 
given  in  Box 


Jill  Brown  recalled  visiting  an 
elderly  relative  in  hospital.  He  had 
suffered  with  severe  (and 
undetected)  thyrotoxicosis,  w  hich 
had  been  corrected  but  had  left 
him  emaciated.  Late  one 
afternoon  she  saw  the  staff  deliver 
his  afternoon  tea  -  a  small 
sandwich  and  a  low-fat  yogurt. 
Also  on  his  bedside  table  was  a 
carton  of  tropical  fruit  flavoured 
sip  feed.  When  the  nursing 
assistant  came  to  collect  his 
dishes,  she  gently  chided  him  for 
not  having  drunk  any  of  his  sip 
feed  all  day.  He  told  her  that  he 
hated  tropical  fruit  flavour  and  ye 
this  was  the  only  flavour  that  they 
gave  him  -  every  day. 

Jill  knew  her  relative  was  of  a 
generation  that  liked  plain  food, 
and  that  he  probably  wouldn't 
have  eaten  a  tropical  fruit 
flavoured  anything,  let  alone  a  sip 
feed!  She  also  wondered  why  on 
earth  the  hospital  was  giving  him 
diet  yogurts,  and  why  he  had  his 
last  meal  of  the  day  at  4.30pm.  H 
told  Jill  that  every  evening, 
around  9pm,  the  nurses  were  in 
the  habit  of  making  bacon 
sandwiches  and  the  smell  of  the 
was  almost  too  much  to  bear  -  he 
just  longed  for  a  bacon  sandwich 
himself! 

Jill  felt  that  her  relative's 
malnutrition  could  probably 
be  fairly  easily  rectified  at  no 
extra  cost  to  the  NHS.  There 
was  nothing  w  rong  with  his 
appetite  -  just  with  the  products 
on  offer.  Currently  they  were 
wasting  money  on  untouched 
feeds  -  even  a  switch  to  a  flavour 

Continued  on  page  20  ) 


Box  3:  Using  sip  feeds:  advice  to  patients 
and  carers: 

Advise  patients  or  their  carers  that: 

@  sip  feeds  should  not  replace  normal  food,  but  should  be  taken  in 
addition  to  meals  to  supplement  the  diet 

•  feeds  should  be  sipped  between  meals  or  after  meals  so  as  not  to 
spoil  the  appetite 

®  feeds  can  be  stored  at  room  temperature  but  may  taste  better 
chilled 

#  once  opened,  feeds  should  be  stored  in  a  refrigerator  and  should 
be  used  within  24  hours  of  opening 

#  it's  best  to  start  with  a  small  quantity  of  a  given  product  in  case 
the  patient  doesn't  enjoy  it.  A  wide  variety  of  products  is  available 
and  patients  may  need  to  try  several  types  or  flavours  before  they 
find  something  they  enjoy.  Unless  patients  find  the  feeds  palatable 
they  are  unlikely  to  bother  using  them 

•  some  of  the  companies  w  ho  produce  sip  feeds  provide  recipes  for 
mixing  the  feeds  with  other  foods  to  make  them  more  palatable. 
Feeds  can  be  incorporated  into  'smoothie'  drinks,  puddings, 
savouries,  soups  -  and  even  (where  appropriate)  alcoholic 
'nightcaps'! 

©  patients  w  ith  special  needs  such  as  diabetes  or  coeliac  disease  may  I 
have  some  restriction  as  to  which  products  are  suitable,  but  there  are| 
feeds  available  to  suit  most  needs. 
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more  to  his  liking  might  be  a 
start.  And,  particularly  so,  given 
that  a  bacon  sandwich  costs  less 
than  a  carton  of  sip  feed,  and 
that  a  portion  of  rice  pudding 
made  with  full  fat  milk  would 
probably  cost  less  than  a  diet 
yogurt. 

What  about  drugs  and  sip 
feeds? 

Betty  Green,  another  of  Jill's 
patients,  was  in  her  80s.  Betty  had 
undergone  surgery  for  a  (non- 
malignant)  brain  tumour  about  a 
year  ago,  and  had  recovered  but 
was  now  quite  frail.  Since  her 
brain  surgery  she  had  been 
prescribed  phenytoin. 

Her  GP  was  concerned 
about  her.  Her  mobility  was 
reduced  and  she  sat  reading  in 
her  chair  most  afternoons.  She- 
had  developed  a  pressure  sore, 
which  was  not  healing  well,  and 
she  was  failing  to  put  on  any  of 
the  weight  she  lost  after  her 
surgery. 

As  well  as  initiating  'meals 
on  wheels'  for  Betty,  the  doctor 
decided  to  prescribe  some  milk- 
based  sip  feeds,  which  he  told  her 
would  give  her  a  bit  of  a  boost  and 
would  help  with  the  healing 
of  her  sore.  He  decided  to 
prescribe  a  feed  containing 
extra  protein  (such  as  Fortimel) 
as  these  were  recommended  for 
wound  healing  in  malnourished 
people. 


Enteral  feeds  can  affect  plasma 
levels  of  phenytoin,  reducing 
levels  to  sub-therapeutic  in  some 
patients,  thus  leaving  them 
vulnerable  to  fits.  Phenytoin 
should  be  given  as  a  single  daily 
dose  in  patients  receiving  enteral 
feeds,  and  no  sip  feed  should  be 
given  two  hours  before  or  after 
taking  this  daily  dose  (this 
could  be  more  problematic  in 
patients  receiving  tube  feeds, 
which  are  delivered  over  a 
longer  period). 

Jill  told  Betty  to  take  her 
feeds  in  the  morning  and/or 
afternoon,  but  not  after  4pm 
because  Betty  took  her  phenytoin 
ifter  her  evening  meal  at  6.30pm. 
told  Betty  that  it  would  be 


Older  people,  especially  those  living  alone,  may  need  coaxing  to  eat  and 
drink  nutritiously,  which  is  where  sip  feeds  can  be  a  boon 


OK  to  have  some  sip  feed  later  in 
the  evening  if  she  felt  like  it,  but  a 
cup  of  milky  cocoa  at  bedtime 
would  be  good,  if  she  felt  able 
to  make  one. 

Other  drugs  affected  by  enteral 
feeds  include  warfarin  and 
quinolone  antibiotics.  Patients  on 
warfarin  should  have  their  INR 
closely  monitored,  and  doses 
adjusted  if  necessary,  as  the 
Vitamin  K  in  feeds  can  antagonise 
the  effect  of  warfarin  on  the 
synthesis  of  clotting  factors. 


Available  on  form  FP10 
The  Department  of  Health's 
Advisory  Committee  on 
Borderline  Substances  (ACBS) 
agrees  on  the  sip  feeds  allowed 
and  for  what  conditions  GPs 
may  prescribe  these  products 
on  FP10.  The  definitive  lists 
appear  in  Part  XV  of  the  Drug 
Tariff- one  indicates  products 
av  ailable  and  the  other  lists 
medical  conditions  for  which  the 
products  mav  be  prescribed  on 
the  NHS. 

Appendix  7  of  the  BNF  lists 


feeds,  together  with  their 
nutritional  content.  Doctors 
should  endorse  prescriptions 
with  the  letters  ACBS  to  indicate 
that  their  prescribing  conforms 
to  these  requirements,  but 
pharmacists  will  be  reimbursed 
for  listed  products  whether  or 
not  this  endorsement  is 
present. 

Mary  Allen  works  part-time  in  a 
community  pharmacy  m  Heme/ 
Hempstead  ami  is  a  part-time 
clinical  pharmacist  at  the  Hospice  t 
St  Francis,  Berkhamsted.  She  is  or, 
various  local  multidisciplinary 
committees,  mainly  concerned  with 
palliative  care. 


Actionplani 


1 .  Read  the  introduction  to  the: 
BNF  section  on  enteral 
nutrition  9.4.2  and  the  relevant  I 
section  in  MIMS. 

2.  If  you  cannot  find  a  list  of  si! 
feeds  suitable  for  people  with 
diabetes,  prepare  one  in  your 
practice  workbook. 

3.  Review  List  B  of  the  Drug 
Tariff  Borderline  Substances 
(Part  XV).  What  common 
conditions  are  listed  for  entera 
sip  feeds?  Consider  the  next  l( 
prescriptions  for  enteral  feeds: 
what  condition  does  the  patient 
suffer  from? 

4.  Why  should  you  consider  i 
use  of  a  juice-based  sip  feed  fot 
a  diabetic  if  it  constitutes  a 
problem  for  glucose  control?  Is 
there  a  better,  safer  solution? 

5.  I  low  do  you  handle 
comments  such  as  those  Mrs 
Johnson  made  about  the 
hospital?  Consider  this  from 
both  the  patient's  and  the 
hospital's  viewpoint. 

6.  The  article  highlights  the  si] 
feed/ drug  interaction  of 
phenytoin,  the  quinolones  and 
warfarin.  Is  this  just  related  to  < 
feeds  or  is  it  a  general  problem 
with  absorption  in  the  presena 
of  food  in  the  stomach?  Are  th( 
any  other  drugs  that  require 
specific  advice  for  patients  taki 
enteral  feeds? 


Ill 


th 


;sts  using  Pharmacy  Update  for  continuing  education  are  reminded  of  the  need  to  test.  With  the 
pf«o.i     3enus  Pharmaceuticals,  C&D's  readers  can  self-test  their  progress  by  using  the  multiple  choice 
i  juestiCM  (MCQ)  paper  to  be  inserted  in  the  March  1  issue,  which  will  cover  this  week's  CPP-accredited  modules, 
fc  gethei  ,v:h  those  in  the  February  15  and  22  issues.  These  will  cover: 

•  Sip  feeds  II!  260)    •  Rheumatoid  arthritis  part  1  (1261)    •  Rheumatoid  arthritis  part  2 

(1262). 

A  telephone  marking  service  offers  independent  verification  of  results  -  details  on  the  monthly  MCQ  papers. 
People  wanting  to  register  for  Pharmacy  Update  can  contact  Mary  Prebble  on  01732  377269. 


CD 
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Medicalmatters 


Glucosamine  for  relief 
of  knee  pain 


Scriptines 


Taking  glucosamine  supplements 
can  provide  some  degree  of  pain 
relict  and  improved  function  in 
people  with  regular  knee  pain 
caused  by  osteoarthritis  or 
cartilage  injury. 

In  a  small  study  published  in 
The  British  Journal  of  Sports 
Medicine  patients  were 
randomised  to  receive  2,000mg  of 
glucosamine  or  placebo  for  12 
weeks.  During  this  period  patients 
were  tested  for  knee  pain  and 
function,  assessed  by  clinical  and 
functional  tests. 

Patients  taking  glucosamine 
were  found  to  have  significantly 
better  quality  of  life  scores  and 
lower  knee  pain  scores  than  the 


CSM  urges 
objection 
to  Czech 
vaccine  for 
mumps 


The  Committee  on  Safety  of 
Medicines  has  advised  that  the 
MCA  should  continue  to  object  to 
the  importation  of  Pavivac,  an 
unlicensed  single  mumps  vaccine 
|  from  the  Czech  Republic  (C&D, 
November  23,  2002,  p24). 

Following  a  meeting  last  month 
to  review  current  data  on  Pavivac, 
the  CSM  said  that  it  was 
concerned  that  there  w  as 
insufficient  information  to  be  able 
to  offer  any  firm  assurances  on  its 
safety,  quality  or  efficacy. 

Parents  of  children  who  have 
received  a  dose  of  Pavivac  should 
contact  their  GP  or  clinic  to 
arrange  for  a  second  dose  of  a 
licensed  mumps  vaccine,  says 
CSM  chairman  Professor  Alasdair 
Breckenridge. 

The  key  concern  surrounding 
Pavivac  is  the  use  of  dog  kidney 
cells  in  its  manufacture.  There 
are  no  other  vaccinnes  in  the 
Department  of  Health's 
vaccination  programme  with 
such  a  method  of  manufacture 
and  the  CSM  says  that  using 
materials  of  animal  origin  for 
making  human  medicines  mav 
present  a  risk  from  unknown 
infections. 

Eorjiiorejnjormationj  

www.mca.gov.uk 


placebo  group.  Self-report  by 
participants  showed  that  88  per 
cent  of  the  glucosamine  group 
reported  some  degree  of 
improvement  in  their  knee  pain 
agaist  only  17  per  cent  in  the 
placebo  group. 

The  authors  suggest  that  future 
research  should  include 
radiological  assessment  by 
magnetic  resonance  imaging 
before  and  after  supplementation 
in  order  to  provide  objective 
ev  idence  of  any  change  in 
cartilage  integrity  after 
glucosamine  treatment. 
For  more  information: 
Br  J  Sports  Med  2003;  37:45-49 
www.  b/sportmed.  com 


NSAIDs  -  risk  of 
diarrhoea? 


People  who  have  recently  taken 
non-steroidal  anti-inflammatory 
drugs  may  be  at  risk  of  acute 
diarrhoea  according  to  a  new 
study  published  in  Gut. 

In  a  French  study  of  nearly  300 
patients  presenting  to  their  CjP 
w  ith  acute  diarrhoea,  information 
on  NSAID  use  in  the  previous 
four-month  period  was  collected 
and  compared  to  information  on 
NSAID  use  in  the  previous  one, 
three  or  six  days. 


The  relative  risks  of  acute 
diarrhoea  due  to  recent  NSAID 
use  were  increased  for  all  three 
risk  periods. 

The  authors  of  the  study 
suggested  that  acute  diarrhoea 
seen  in  general  practice  should  be 
considered  as  a  potential 
complication  of  recent  NSAID 
intake. 

For  more  information: 

Gut,  2003;  52;  260-263 
http://gut.bmnournals.com 


February  ZD 
update 

The  Department  of  Health  has 
confirmed  that  the  following 
items  will  be  added  to  Zero 
Discount  List  B  in  the  February 
Drug  Tariff: 

Miacalcic  nasal  spray 
Ketek  tablets  400mg 
Glandosane  Artificial  Saliva 
Uvistat  Ultrablock  cream 
SPF30. 

Elidel  now  in 
bigger  packs 

Novartis's  steroid-free  cream  for 
the  treatment  of  atopic  eczema, 
Elidel  (pimecrolimus  10mg  per  g). 
is  now  available  in  60g  and  100g 
packs,  in  addition  to  the  existing 
30g  size. 

Price:  £37.41  (60g),  £59.07  (100g) 

Pip  code:  293-3349  (60g),  293-3356 
(100g) 

Novartis  Pharmaceuticals 
Tel:  01276  692255. 

ReQuip  OP 
dispensing 

The  new  ReQuip  starter  and 
follow  on  packs  have  been  given 
special  container  status  with 
immediate  effect. 

For  more  information:  

GlaxoSmithKline 
Tel:  020  8990  9000. 

Zadifen  OK  for 
children 

The  licence  for  Zaditen 
(ketotifen)  eye  drops  has  been 
extended  to  include  the 
symptomatic  treatment  of 
seasonal  allergic  conjunctivitis  in 
children  aged  three  and  over. 
The  recommended  dose  for 
adults  and  children  is  one 
drop  into  the  conjunctival 
sac  twice  a  day. 

For  more  information:  

Novartis  Pharmaceuticals 
Tel:  01 276  692255. 


Fruit  and  veg  message 
not  getting  through 


More  than  half  of  all  men  are 
unaware  of  the  Government's 
'five-a-day'  message  about  fruit 
and  vegetable  consumption. 

A  survey  of  1 ,800  adults 
showed  that: 

•  72  per  cent  of  women,  but  only 
43  per  cent  of  men,  knew  that  five 
or  more  fruit  and  vegetable 


portions  are  recommended  daily 
24  per  cent  of  men  and  9  per 
cent  of  women  admitted  to  not 
knowing  the  recommended  levels 
41  per  cent  of  people  thought 
rice  should  count  as  one  portion 
of  fruit  and  veg  and  13  per  cent 
thought  strawberry  jam  should 
count. 


The  NHS  Plan,  published  in 
2000,  noted  that  "increasing  fruit 
and  vegetable  consumption  is 
considered  the  second  most 
effective  strategy  to  reduce  the 
risk  of  cancer,  with  major  benefits 
for  heart  disease". 

For  more  information:  

www.doh.gov.uk/fiveaday 
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Shine  on,  silver 
Accu-Chek 


Roche  has  updated  the  Accu-Chek 
Advantage  blood  glucose  meter 
with  a  stylish  silver  design. 

The  meter,  which  has  a  large 
clear  screen,  retains  all  the  features 
of  the  old  blue  system  with  new 
design  features  including  rubber 
side  grips  for  dexterity.  It  uses  the 
same  test  strips  (Advantage  II)  as 
the  original  blue  system. 

Colourful  new  packaging  for  the 
entire  Accu-Chek  range  is  designed 


to  align  the  range,  while  clearly 
communicating  the  key  benefits  of 
each  system  to  the  customer. 

The  new  Advantage  system  will 
be  supported  by  national  press 
advertising  from  February  while  the 
Accu-Chek  Active  meter  will  be 
backed  by  a  TV  campaign  in 
February. 

#  Roche  is  running  a  price 
promotion  for  the  Accu-Chek 
range  of  meters  from  February  1  to 
April  30.  Over  500,000  £5  discount 
vouchers  will  be  despatched  to 
customers  as  well  as  to 
pharmacists,  diabetes  clinics  and 
diabetes  health  professionals  to 
pass  to  customers  and  patients. 
The  vouchers  are  also  available 
from  the  Accu-Chek  Careline  on 
0800  701  000. 

For  more  information:  

Roche  Diagnostics  Ltd 
Tel:  01273  480444. 


Cough,  cold  &  flu 
FORECAST 


Cities  on  Pre-Alert 
Cities  on  Advisory 


KEY  FACTS  y^SHR^ 

•  The  entire  UK  Qll^tTiUlW 

remains  on  Cold   : — 

&  Flu  alert. 

•  Nearly  2  million  more  UK 
residents  are  suffering  from  Flu 
symptoms  than  at  the  same  time 
last  year. 

•  Cough  is  the  most  prevalent 
symptom. 

Information  updated  weekly  by  SDI 


SPONSORED  BY 
BENYLIN 


—02-03  —01-02 

r^Low  forecast  "  >Medium  forecast      High  forecast 


SEPT  OCT  NOV  DEC  JAN  FEB  MAR 

Time  to  check  your  stock  levels! 


Gaviscon  has  its  sights 
set  on  a  new  audience 


Reckitt  Benckiser  is  updating  the 
Gaviscon  range  with  improved 
packaging  and  new  sizes. 

The  move  is  designed  to  attract 
dissatisfied  antacid  purchasers  and 
new  users  to  the  brand. 

New  colour  coded  packaging  for 
the  brand  helps  provide  clearer 
differentiation  between  variants. 

Gaviscon  tablets  will  be  available 
in  packs  of  16  and  32,  while  the  24- 
tablet  size  will  be  discontinued.  The 
16-tablet  pack  is  designed  for  trial 
use  while  the  32-tablet  pack  is 
targeted  at  loyal  users. 

Gaviscon  Extra  Strength  tablets 
are  unchanged  in  a  pack  of  12. 


The  100ml  and  200ml  sizes  of 
Gaviscon  Liquid  and  Gaviscon 
Advance  (pharmacy-only)  will  be 
available  in  new  150ml  and  300ml 
sizes  to  drive  value  in  the  efficacy 
segment. 

Gaviscon  Advance  will  also  be 
marketed  without  a  carton  to  mak 
it  clearer  to  consumers  that  it  is  in 
bottle. 

The  Gaviscon  range  will  be 
supported  by  a  £7.3  million 
campaign  in  2003  majoring  on  TV 
advertising. 

For  more  information:  

Reckitt  Benckiser  pic 
Tel:  01482  326151. 


New  branding  for  azelastine 


Viatris  Pharmaceuticals  has 
discontinued  Rhinolast  Allergy  after 
selling  the  marketing  rights  for 
azelastine  hydrochloride  0.05  per 
cent  nasal  spray  5ml  for  pharmacy 
sale. 

Novartis  Consumer  Health  has 
now  been  granted  the  OTC  licence 
for  azelastine  under  the  Aller-eze 
brand.  The  company  is  scheduled 
to  announce  its  plans  for  Aller-eze 


to  coincide  with  the  hayfever 
season. 

Viatris  Pharmaceuticals  will 
continue  to  supply  Rhinolast  Nasc 
Spray  20ml  for  the  prescription 
market 

For  more  information:  

Viatris  Pharmaceuticals  Ltd 
Tel:  01223  205999 
Novartis  Consumer  Health 
Tel:  01403  210211. 


Natural  rub  for  muscles 
tired  from  sport 


Eve  Taylor  Aromatherapy  is 
introducing  a  muscle  and  joint 
gel  containing  natural  ingredients. 

Taylor  Made  Active  Rub  is 
designed  for  tired  muscles 
and  stressed  joints  before  or 
after  sport. 

It  can  also  be  used  where 
occupational  activity  creates  extra 
stress  on  muscles  or  where  mobility 
may  be  impaired  due  to  muscle  or 
joint  sensitivity. 

The  product  is  formulated  to 
soothe  areas  of  sensitivity  and 
improve  circulation. 


Ingredients  include  peppermint, 
thyme,  clove,  ginger,  juniperberry, 
marjoram,  black  pepper  and 
rosemary.  It  does  not  contain 
lanolin,  mineral  oil  or  artifical 
fragrance. 

A  special  opening  order 
pack  contains  nine  gels  for 
the  price  of  eight  in  a  display 
outer  with  25  product  leaflets 
(the  trade  price  is  £20.64 
excluding  VAT). 

Price:  £5.49  

Eve  Taylor  (London)  Ltd 
Tel:  01 733  321101. 
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[Jail  care  products 
orm  a  double  act 


Hands  up  for 

Beiersdorf  has  improved  Nivea 
Hand  Age  Defying  Creme  Q10  Plus 
Intensive  Care  to  help  reduce  signs 
of  ageing. 

The  hand  cream  has  been 
reformulated  to  include  co-enzyme 
R  in  addition  to  co-enzyme  Q1 0. 

Natural  levels  of  co-enzyme  R 
diminish  with  the  ageing  process, 
reducing  the  skin's  ability  to  store 
moisture. 

Beiersdorf  says  co-enzyme  R 
helps  combat  this  by  acting  as  a 

Bourjois 
goes  flower 
crazy 

Bourjois  will  launch  a 
spring/summer  cosmetics 
collection  in  mid  March. 

Bourjois  Crazy  Flowers  is 
inspired  by  the  delicate,  intense 
colours  of  exotic  flowers.  The 
collection  will  include  two  Libre 
Comme  L'Air  bronzing  powders  for 
a  subtle  tan  or  more  intense  skin 
colour. 

It  also  features  three  shimmering 
loose  powder  Pastel  Lumiere 
eyeshadows  and  three  vibrant  Effet 
3D  lip  shades  plus  Transparent 
Magic. 

Price:  range  from  £5.50  for 
eyeshadows  to  E9.95  for  bronzing 
gowders_  

Bourjois  Ltd 

Tel:  020  7436  6110. 


Collection  2000  is  introducing  a 
new  nailcare  range  comprising  four 
dual-purpose  products. 

Collection  2000  Nail  Care 
includes  2  in  1  Base  Coat  and 
Ridge  Filler  with  Keratin,  2  in  1 
Strengthener  and  Hardener  with 
Calcium  and  2  in  1  Top  Coat  and 
Gloss  Enhancer  with  Nylon. 

The  range  is  completed  with  a 
Nail  Whitening  Pencil  for  enhancing 
nail  tips.  The  product's  specially 
designed  cap  can  be  used  to  gently 
push  back  cuticles. 
Price:  whitening  pencil  E1.99,  other 

products  £1.69  

Collection  2000  Ltd 
Tel:  01695  727317. 

Nivea 

humectant,  drawing  and  holding 
more  moisture  in  the  skin,  resulting 
in  increased  elasticity  and 
firmness. 

UVA  and  UVB  filters  in  the 
product  help  to  prevent  age  spots 
and  further  skin  damage  from  UV 
exposure. 

Price:  £4.09  

Pack  size:  100ml 
Pip  code:  269-8280 
Beiersdorf  UK  Ltd 
Tel:  0121  329  8800. 

Night  and 
day  skincare 

Yardley  London  is  launching 
complementary  day  and  night  facial 
skincare  products  into  independent 
pharmacies. 

Yardley  Moisturising  Day  Care 
and  Regenerating  Night  Care  both 
contain  provitamin  B5,  vitamin  E, 
macadamia  nut  oil,  jojoba  oil  and 
aloe  vera. 

The  light  day  cream  is  formulated 
to  moisturise  and  protect  the  skin 
against  the  sun.  The  night  cream 
has  a  rich,  non-greasy  formula  to 
soothe  and  calm.  Both  products 
are  dermatologically  tested  and 
suitable  for  all  skin  types. 

Price:  E5.95  

Pack  size:  50ml 

Pip  code:  Day  Care  292-1492,  Night 
Care  292-1518 
Yardley  London 
Tel:  020  7297  5000. 


GlaxoSmithKline  is  supporting  Oxy 
skincare  with  a  £750,000  TV 
campaign  this  year. 

The  first  part  of  the  campaign  will 
be  on  air  from  February  3  until  the 
end  of  April. 

The  brand's  'Angela  and  Chip' 
commercials  focus  on  Oxy  Duo 
Pads  and  Oxy  Daily  Face  Wash. 


Targeted  at  12-16-year-olds,  the 
advertising  will  be  screened  on 
national  TV  and  children's  satellite 
stations  such  as  MTV  and 
Nickelodeon. 

For  more  information:  

GlaxoSmithKline  Consumer 

Healthcare 

Tel:  020  8047  2700. 


Notification  of 
Price  Amendments 

With  effect  from  1st  February  2003,  3M  Health 
Care  is  amending  the  NHS  Price  of  the  following 
products  within  its  pharmaceutical  portfolio: 


Current 

Product                               NHS  Price 

New  NHS  %  Price 
Price  from  Change 
1/2/03 

Aerobec™  50  Autohaler™ 
Device  (PL0068/0143) 

£10.51 

£4.34 

-58.7% 

Aerobec™  100  Autohaler™ 

Device(PL0068/0145) 

£12.89 

£8.24 

-36.1% 

Aerobec™  250  Autohaler™ 
Device  (PL0068/0140) 

£23.97 

£18.02 

-24.8% 

Difflam™  Spray  30ml 

(PL0068/0112) 

£3.41 

£3.41 

0.0% 

Difflam™  Rinse  300ml 

(PL0068/0168) 

£3.92 

£4.31 

+9.9% 

Difflam™  Cream  100g 

(PL0068/0088) 

£6.69 

£7.35 

+9.9% 

Acupan™  Tablets  (90) 

(PL0068/0061) 

£10.93 

£12  02 

+10.0% 

Acupan™  Injection 
(5x1  ml)  (PL0068/0069) 

£3.47 

£347 

0.0% 

Intralgin™  Gel  50g 

(PL0068/5076R) 

£0.47 

£0.56 

+  19.1% 

For  any  queries,  please  contact  Keith  Stacey.  Customer  Service 
Department.  3M  Health  Care  Limited.  Morley  Street.  Loughborough. 
Leicestershire.  LE11  1 EP.  Telephone:  (01509)  613082.  Fax.  (01509) 
613190.  email:  kstacey1@mmm.com 


tr^c^n.  ,r,j  .-,t  ;ro  Corr.pSny 
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3M  Health  Care 
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"I  won't  accept  substitutes  and  neither  should  you' 

Tried  and  trusted  by  international  sportsmen 


Lawrence  Dallaglio 
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Califig  advises  on 
kids'  constipation 


Merck  Consumer  has  teamed 
up  with  the  Digestive 
Disorders  Foundation  (DDF) 
to  produce  a  leaflet  offering 
guidance  on  childhood 
constipation. 

The  Califig/DDF 
Constipation  in  Childhood 
leaflet  is  designed  to  raise 
awareness  in  pharmacies  of 
the  causes  of  childhood 
constipation. 

It  highlights  how 
constipation  affects  children, 
both  physically  and 
emotionally,  and  provides 
nformation  on  the  numerous 
treatments  available. 

The  leaflet  offers  guidance 
on  judging  the  seriousness  of 
the  complaint  and  detailing 
when  medical  advice  should 
be  sought. 

It  also  contains  practical  lifestyle 
and  dietary  hints  on  how  parents 
can  keep  their  children  regular. 

Pharmacies  can  obtain  a  stock 
of  the  free  leaflet  from  The 


Digestive  Disorders  Foundation, 
PO  Box  251 ,  Edgeware,  Middlese 
HA8  6HG  by  quoting  the  referenoi 
C&D.  A  charge  will  be  made  for 
p&p. 

For  more  information:  

Digestive  Disorders  Foundation 
Tel:  020  7486  0341. 


TVnext  week 


Arm  &  Hammer  toothpaste:  All  areas  except  GMTV 


Bassett's  Soft  &  Chewy  Vitamins:  GMTV,  C5,  Sat 
Califig:  C4 


Clearasil  Body  Wash:  All  areas  except  GMTV 
Covonia:  C5,  GMTV,  Sat 
Just  for  Men:  All  areas 
Kalms:  C5,  GMTV,  Sat 
Lockets:  C4,  GMTV,  Sat 


Lucozade  Energy:  All  areas  except  U,  CTV,  GMTV 
Lucozade  Sport:  All  areas  except  Sat 
Multibionta:  C4 


NiQuitin  CQ  lozenge:  All  areas  except  U,  GTV  GMTV 
Nivea  Lip  Pearl  &  Shine:  All  areas 


Olbas:  C5,  GMTV,  Sat 


Oxy:  All  areas  except  U,  CTV,  GMTV 
Seven  Seas  Pure  CLO:  C4 
Throaties:  GMTV,  Sat 


PharmaSite  for  next  week:  Nicotinell  -  Window,  Nicotinell  -  In- 
store,  Nicotinell  -  Dispensary 

A-Anglia,  B-Border,  C-Central,  C4-Channel  4,  C5-Channel  5, 
CAR-Carlton,  CTV-Channel  Islands,  G-Granada,  GMTV-Breakfast 
Television,  GTV-Grampian,  HTV-Wales  &  West,  LWT-London 
Weekend,  M-Meridian,  Sat-Satellite,  STV-Scotland  (central), 
TT-Tyne  Tees,  U-Ulster,  W-Westcountry,  Y-Yorkshire 


continence  care] 


The  hidden  epidemic 

tiarmacy  has  a  role  in  helping  remove  the  stigma  of  incontinence, 
)xperienced  by  up  to  six  million  people  in  the  UK 


ncontinence  is  one  of  the  last  taboos.  While 
itients  nowadays  feel  liberated  to  discuss 
L'xual  problems  with  all  and  sundry,  there  is 
till  an  extreme  reluctance  to  discuss 
ncontinence,  even  with  a  health  professional. 

Judith  Wardle,  director  of  the  Continence 
foundation,  describes  incontinence  as  the 
lidden  epidemic.  Because  no  one  is  prepared 
o  talk  about  it,  and  because  so  many  people 
iuy  products  to  help  manage  it  without 
onsulting  professionals,  the  true  scale  of  the 
)roblem  is  not  appreciated  by  the  health  service. 
Recognising  the  type  of  incontinence  can  be 
step  to  effecting  either  a  cure  or  at  least 
mproving  the  wellbeing  of  the  sufferer,  who  is 
ar  more  likely  to  be  female. 

Stress  urinary  incontinence  (SUI)  is  a 
)ladder  weakness  that  causes  urine  to  leak 
rom  laughing,  coughing  or  sneezing, 
tretching,  doing  exercise,  carrying  shopping 
>r  simply  tripping  over  a  loose  pav  ing  slab. 

\\  hile  SUI  tends  to  be  an  anatomical 
problem,  so  far  untreatable  with  drugs, 
pharmacists  may  be  more  aware  of  the  urge 
incontinence  type  through  dispensing 
products  such  as  anticholinergics  or  tricyclics, 
[ncontinence  may  also  be  a  combination  of 
SUI  and  urge  incontinence,  or  overflow  where 


there  may  be  an  obstruction  or  neurological  or 
drug-induced  complications. 

One  of  the  aims  of  the  Continence 
Foundation  is  to  raise  awareness,  remov  e  the 
taboo  and  enable  sufferers  to  seek  appropriate 
help.  It  co-ordinates  a  network  of  550 
continence  advisors  across  the  UK,  and 
provides  advice.  This  includes  looking  beyond 
people  buving  their  own  absorbent  products  to 
discussing  lifestyle  changes  (such  as  exercise 
and  diet)  through  to  the  appropriateness  of 
drug  or  surgical  intervention. 

As  Penny  Mace,  a  nurse  and  former  patient, 
comments:  "We  must  get  the  message  across 
that  there  are  alternatives  to  the  pads  and  that 
they  need  not  suffer  for  the  rest  of  their  lives." 

She  suffered  from  SUI  but  has  found  relief 
through  having  a  surgical  procedure.  TVT  - 
tension-free  vaginal  tape  -  can  be  threaded  to 
support  the  urethra  and  help  reduce  SUI. 
While  it  has  only  been 
used  in  the  UK  for  the 
past  five  years,  it  seems 
to  be  comparing  well  to 
the  'gold  standard' 
surgical  colpo- 
suspension  procedure 
which  offers  a  similar 
support  system,  but 
using  muscle,  and  which 
has  been  used  for  40 
years.  Surgery  is 

normally  a  last 
resort,  and  may  not 
be  appropriate  for 
other  sufferers.  It  is 
usually  only  for  women  who  have 
completed  their  families. 
There  is  the  prospect  of  a  drug  treatment 
for  SUI  being  available  tow  ards  the  end  of  2004, 
as  Lilly  is  investigating  an  SSRI,  duloxetine. 
"Our  compound  duloxetine,  under  study  for 
depression,  also  shows  potential  as  a 
treatment  for  stress  incontinence,"  says  the 
company. 

NHS  costs  could  change  if  the  stigma 
attached  to  incontinence  is  removed.  PPA 
figures  for  England  and  Wales  indicate 
that  NHS  supply  of  continence 
products,  mainh  through  pharmacies, 
was  over  £61  million  in  2001 ,  up  6.9 
per  cent  on  the  previous  year. 
The  sector  cov  ers  catheters, 
sheaths,  bags,  tubing  and 
accessories  through  to  urinals  and 
anal  plugs.  The  biggest  increase  in 
value  was  for  intermittent  self- 
catheterisation  (ISC),  up  16.2  per  cent 
to  £22. 2m,  although  the  biggest  percentage 
increase  was  for  anal  plugs,  up  34.7  per 
cent. 

Taking  non-prescription  sales  into 
account,  the  bladder  weakness  market 
is  valued  at  £2  5. 9m1  although  TENA 


"The  role  of  the 
pharmacist  is 
crucial  as  the 
source  of 
information 
and  advice" 


manufacturer  SCA  Hygiene  estimates  that  the 
potential  for  the  total  market  is  over  £10()m  in 
the  UK.  "In  the  last  year  alone  there  has  been 
an  increase  of  nearly  40  per  cent  in  the  total 
sales  volume  of  incontinence  products 
reflected  in  a  39.9  per  cent  grow  th  in  market 
value,"  it  says. 

Kimberly-Clark  estimates  that  the  bladder 
weakness  category  will  grow  this  year  by  30 
per  cent,  gaining  an  additional  £Sm. 

W  ith  six  million  people  in  the  UK  affected 
by  bladder  weakness,  the  problem  is  as 
common  as  hay  fever.  Fortunately,  .SCA  says  its 
research  suggests  attitudes  are  changing.  Last 
April  its  research  concluded  that  SO  per  cent  of 
people  in  the  UK  believe  that  bladder 
weakness  has  less  of  a  stigma  nowadays.  More 
recently,  90  per  cent  of  people  experiencing 
bladder  weakness  felt  less  embarrassed  about 
seeking  help  (BMRB  International,  1,000 

people  surveyed  between 
September  6-8,  201)2).  Just 
two  years  ago  60  per  cent 
of  sufferers  said  they 
were  too  embarrassed  to 
talk  about  their 
condition,  even  with 
their  partners  (Sofres  Feb 
2000).  Similarly,  47  per 
cent  of  af  fected  people- 
seek  help  within  a  month, 
and  nearly  two-thirds 
within  a  year.  Two  years 
ago,  only  15  per  cent  of 
people  affected  sought 
any  help  and  60  per  cent 
admitted  to  waiting  two  or  more  years  because 
they  felt  so  embarrassed. 

So  how  can  the  pharmacy  help?  "Bladder 
weakness  is  a  condition  which  many  find 
difficult  to  discuss,  so  the  role  of  the 
pharmacist  is  crucial  as  a  source  of 
information  and  advice,"  savs  SCA. 

"The  majority  of  those  affected  experience 
light  or  moderate  bladder  weakness  and  will 
need  to  self  treat.  Pharmacists  and  pharmacy 
assistants  are  therefore  in  a  key  position  -  and 
are  heavily  relied  upon  by  patients  -  to  provide 
advice  on  how  to  manage  their  condition." 

SCA  believes  the  pharmacist  is  the  best 
placed  to  discuss  the  condition  confidentially 
and  refer  patients  on  to  a  continence  adv  isor 
where  appropriate.  Pharmacists  should  help 
alleviate  customers'  concerns  and  reassure 
them  that  there  is  nothing  to  be  embarrassed 
about  and  no  reason  why  their  lifestyle  should 
be  affected.  Product  knowledge  can  be 
v  aluable  as  men  and  women  are  often  not 
aw  are  of  specially  designed  protection  pads 
and  pants  and  use,  instead,  sanitary  protection. 

"We  know  that  85  per  cent  of  pharmacists 
stock  incontinence  protection  with  feminine 

Continued  on  page  25  ^» 
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hygiene  products,"  says  TENA  pharmacy 
channel  manager  Nick  Foulger.  "Arranging 
these  two  categories  alongside  each  other  can 
benefit  both  pharmacy  and  customer,  who  may 
be  encouraged  to  glance  at  and  consider 
purchasing  suitable  protection  from  the 
incontinence  range.  Vigilance  of  purchasing 
patterns  and  discreet  questioning  on  the  part 
of  the  pharmacist  can  also  help  guide  the 
customer  into  making  the  right  choice  of 
protection." 

Last  year  saw  the  launch  of  three  new 
TENA  products  for  moderate  bladder 
weakness,  TENA  pants  Discreet,  TENA  pants 
Plus  and  TENA  Lady  Super.  The  latter  was 
launched  to  support  the  core  range  of  TENA 
Lady  pads.  The  new 
products  incorporate  a 
"super  absorbent  core 
that  ensures  all  leaks  are 
contained"  and  an  odour 
control  system  to  inhibit 
bacterial  growth  and  help 
stop  unpleasant  smells 
developing. 

Pharmacists  can  find 
out  more  on  the  TENA 
website  or  dedicated 
phone  line. 

There  is  still  an 
acceptance  among  many 
that  incontinence  is  just  part  of  the  ageing 
process,  meaning  many  people  do  not  seek 
help.  As  Kimberly-Clark  argues:  "The  key  to 
successful  management  of  incontinence  is  an 
accurate  assessment  of  an  individual's 
symptoms  and  attitude  to  the  problems." 

KC's  continence  care  brand  Poise  aims  "to 
normalise  and  help  remove  the  taboos" 
surrounding  the  incontinence  market,  increase 
trial  and  usage  levels  and  in  turn  grow  the  size 
and  volume  of  the  total  category.  Like  TENA, 
it  sees  huge  growth  potential  as  currently  only 


Prescribed  continence  products  in 
England  and  Wales  2000/01 


"There  are 
several  lifestyle 
changes  that 

may  help 
improve  the 
condition" 


2000 

2001      %  change 

Foley  Catheter 

£6,475,800 

£6,824,600 

5.4 

•SC 

£19,100,700 

£22,198,500 

16.2 

Asia!  Plugs 

£104,100 

£140,300 

34.7 

."     rter  Valve 

£374,000 

£471,700 

26.1 

Shears 

£9,045,000 

£8,911,100 

-1.5 

Leg  Bags 

£14,859,900 

£15,103,400 

1.6 

Nigttt  Drainage  Bags 

£6,163,800 

£6,370,500 

3.3 

Urirtai 

£297,600 

£294,100 

-1.2 

Tubing  &  Accessories 

£731,700 

£860,800 

17.6 

Suspensory 

£98,500 

£92,900 

-5.7 

Sheath  Fixings 

£286,700 

£280,200 

-2.3 

Prescription  Pricing  Auth 

ority  figures  Data  supplied  by  Hollister 

4  per  cent  of  females  buy  incontinence  products, 
even  though  10  per  cent  may  be  suffering. 

Poise  believes  that  it  is  up  to  the  health 
professional  to  broach  the  subject  first.  To 
make  this  easier,  it  may  be  useful  to  have 
information  about  the  condition  on  display, 
along  with  advice  on  how  to  obtain  help. 
Having  a  'secure1  environment  may  make  the 
patient  more  likely  to  respond  to  questions 
about  incontinence.  It  may  also  be  possible  to 
identify  those  at  risk,  for  example  pregnant  or 
recently  pregnant  women,  menopausal 
women,  or  older  women  with  underlying 
medical  problems. 

The  term  incontinence  may  often  be 
associated  with  the  very  old  who  have  no 

control  over  the  bladder 
It  is  likely  that  sufferers 
may  not  identify  with 
the  word,  but  may 
admit  to  occasional 
leaks  or  bladder 
problems,  so  try  and  use 
the  terminology  the 
customer  is  most 
comfortable  with. 

Poise  pads  have  been 
designed  with  a  tiered 
absorbent  system  and 
super  absorbent  gel  to 
draw  fluid  in  quickly 
and  to  lock  it  away.  Poise  also  believes  it  has  a 
comfortable  product,  with  a  good  shape  and 
softness. 

It  will  be  investing  £4. 2m  promoting  the 
brand  including  a  multi-million  pound 
television  campaign  supported  by  press 
advertising.  An  educational  campaign  in  the 
press,  internet,  GP  surgeries,  direct  mail  and 
in-store  programmes  will  also  take  place. 

Poise  has  produced  a  resource  pack  for 
health  professionals  giving  further  information 
on  the  problem,  its  management,  its  products 
and  further  contacts  and 
support  groups.  It  is 
av  ailable  via  Biss 
Lancaster  Euro  RSCG 
on  020  7539  2630. 

As  for  catheterisation, 
there  is  significant 
growth  in  the  use  of  ISC, 
already  the  largest  area  of 
the  continence  prescribed 
items.  ISC  allows  a 
degree  of  freedom  for 
users  as  well  as 
promoting  better  bladder 
health,  according  to  Ray 
Addison,  nurse 
consultant  in  bladder  and 
bowel  care.  In  particular, 


the  bladder  is  emptied  every  three  to  four 
hours,  but  can  be  adapted  for  social  needs  as 
ISC  does  not  require  a  permanent  foreign 
body  in  the  bladder,  as  is  the  case  with  an 
indwelling  catheter.  ISC  will  also  encourage 
vascular  and  muscle  activity  to  the 
bladder.Despite  a  wide  range  of  catheter  type 
being  available,  Hollister  marketing  manager 
Jackie  McPhail  says  that  very  often  nurses  wil 
quote  only  two  types.  However,  patients  now 
have  a  choice  of: 

•  prelubricated  catheter  with  gel 

•  prelubricated  gel  reservoir 

•  hydrophilic  or  coated 

•  Nelaton  (which  requires  a  separate  gel) 

0  hydrophilic  or  coated  with  water  included 

•  prelubricated  catheter  with  introducer  tip 
and  urine  collection  bag 

•  prelubricated  gel  reservoir  and  introducer 
tip  urine  collection  bag. 

Infection  can  be  a  problem,  but  products  ai 
being  designed  to  help  reduce  the  risk  by 
allowing  the  patient  to  insert  the  catheter 
without  touching  the  surface.  Hollister's 
InstantCath  intermittent  catheters  and 
Advance  catheters  can  both  be  inserted  using 
the  'no  touch'  technique. 

The  Advance  Plus  catheter,  added  to  the 
Drug  Tan/fin  October  2002,  has  a  gel 
reservoir  to  enable  the  patient  to  control 
lubrication.  In  addition,  it  has  a  gel  reservoir, 
introducer  tip  and  a  1,500ml  urine  collection 
bag  with  built-in  handle.  The  catheter  eyelets 
are  also  designed  to  be  "ultra  smooth"  to 
minimise  discomfort  on  insertion  or  removal 
and  to  cause  minimal  trauma  to  the  urethra. 
The  InstantCath  Protect  intermittent  cathe 
(in  the  Drug  Tariff  since  last  February)  has 
introducer  tip  to  help  bypass  the  first  15mm 
the  distal  urethra  where  the  bulk  of  the 
bacteria  are  present.  As  users  can  insert  the 
catheter  with  the  no-touch  technique,  the 
chance  of  infection  is  further  reduced. 

Besides  ISC,  there  is  also  an  increase  in  tl 
amount  of  'brief  sheaths  being  used.  The 
market  has  been  moving  more  to  the  one-piei 
non-latex  types,  says  Ms  McPhail.  This  is  a 
sheath  with  a  self-adhesive  band  to  negate  th 
need  for  a  separate  liner  or  strap.  The  markel 
divide  is  the  one-piece  sheath,  accounting  foi 
85  per  cent  or  £7.5m  of  the  sheath  market, 
while  the  remainder  is  the  two-piece  sheath 
£1.4m.  The  material  used  also  divides  into 
latex  sheaths  at  48  per  cent  (^4.3m)  and  52  \ 
cent  non-latex  (£4. 6m). 

If  latex  sensitivity  is  a  problem,  Hollister': 
InCare  CV  Non-Latex  Self  Adhesive  Sheatl 
may  prove  a  suitable  alternative.  The  clear 
synthetic  polymer  composite  material  means 
the  skin  can  be  monitored  for  any  signs 
of  reaction  .©  Continued  on  page  28 
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TENA  is  No.  1  in  primary 

and  secondary  care 


Here's  why  it  should  be  yours  too. 

m  69.2%  market  share  makes  TENA 
the  No.  1  brand  in  Pharmacy 

(IMS  Dec  2002  MAT) 

£5  million  invested  in  TV  and  press 
advertising 

87%  brand  awareness 

(NFO  28  Oct  -  8  Dec  2002) 

Over  55%  of  people  prefer  or  insist 
on  using  TENA 

(NFO  30  Sept  -  29  Dec  2002) 

More  than  70  products  for  men  and 
women,  for  all  levels  of  incontinence 

Only  pharmacists  have  access  to  the 
entire  TENA  range 


s 


fENA 


The  TENA  retail  range 


Trusted  worldwide 


For  your  free  TENA  sample  bag  containing  all  70  TENA  products, 
please  contact  the  TENA  Pharmacy  Helpline  on  0870  333  0874 
quoting:  C&D0203.  www.tena.co.uk 


[continence  care 


How  the  market  looks 


DryNites 

This  month  will  see  the  re- 
branding  of  Kimberly-Clark's 
absorbent  pant  brand  DryNites. 
The  company  will  be  spending  £\ 
million  targeting  the  500,000 
households  in  the  UK  affected  by 
bedwetting,  and  the  modern  and 
colourful  packaging  should  help  it 
stand  out  in-store. 

The  new  look  has  been 
designed  to  appeal  more  to 
children  and  be  "less  medical"  in 
appearance.  The  new  name  will 
be  DryNites  Pyjama  Pants  which 
should  emphasise  that  the 
product  is  a  specially  designed 
absorbent  pant  and  not  a  nappy, 
while  conveying  the  night-time 
usage.  The  pants  are  absorbent 
and  can  be  worn  under  night- 
clothes,  and  pull  up  and  down  like 
underwear. 

For  the  first  time,  there  will  be 
a  DryNites  Pyjama  Pants 
television  advertising  campaign, 
and  the  re-branding  will  be 
further  supported  by  direct  mail, 
sampling,  in-store  and  PR  activity. 


The  Dry  Nites  bedwetting 
helpline  has  also  been  extended  to 
give  24-hour  coverage,  following 
increased  calls  last  year. 

Brand  manager  Faye  Mingo 
commented:  "Up  until  now, 
bedwetting  has  been  a  taboo 
subject  despite  the  fact  that  it  is  as 
common  as  childhood  asthma  and 
eczema.  The  re-branding  is  a  step 
towards  communicating  to 
parents  and  children  that 
bedwetting  is  no  big  deal  when 
families  have  coping  strategies  in 
place  and  work  as  a  team  to  get 
through  an  often  isolating  issue." 

DryNites  Pyjama  Pants  are 
available  in  three  sizes:  medium 
for  children  aged  four  to  seven; 
large  for  seven  to  10  year  olds;  and 
extra  large  for  10-15  years. 

For  more  information:  

Kimberley-Clark 
Tel:  01732  594000. 

BeContent 

One  of  the  approaches 
recommended  for  incontinence  in 
women  is  pelvic  floor  muscle 


exercises.  A  strong,  healthy  pelvic 
floor  muscle  should  increase 
support  for  the  bladder,  womb 
and  bowel  to  protect  against  stress 
and  urge  incontinence,  bowel 
problems  and  prolapse. 

Among  the  techniques  that  can 
be  employed  are  vaginal  inserts 
which  can  be  used  to  help  train 
the  pelvic  floor  muscle.  Vaginal 
cones  have  typically  been  made  of 
hard  plastic  materials,  often  using 
a  nylon  cord  loop  for  removal,  but 
difficult)  in  placement  and  lack  of 
feedback  for  correct  usage  have 
meant  the  cones  have  not  been  as 
successful  as  hoped,  argues 
BeContent  manufacturer 
Blueprint. 

It  has  redesigned  the  pelvic 
floor  cone  to  incorporate  a  locator 
device  to  allow  better  position  of 
the  toner,  and  an  indicator  clip 
shows  that  the  correct  muscles  are 
being  worked,  says  the  company. 
The  one-piece  soft  moulding 
means  "the  product  identity  has 
shifted  from  a  daunting  medical 
device  to  a  more  'lifestyle' 
product". 

Launched  last  autumn, 
BeContent  is  available  direct  from 
the  manufacturer  as  well  as 
through  pharmacies. 

For  more  information:  

www.beconfent.nef 
Tel:  08700  748  7979 
E-mail:  info@becontent.net 

Kylie  and  Kanga 

I  [ybrand  will  be  working  with 
Moss  Pharmacy  to  promote  its 
Kanga  Lady  Ultrathins  in  April 
with  a  buy  one,  get  one  free  offer, 
and  will  be  following  up  the  offer 
with  price  promotions  in  June  and 
September. 

From  the  same  stable,  Kylie 
Washable  Pants,  which  is  a  brand 
leader  in  the  washable  sector,  will 
see  a  May  promotion,  again  with 
Moss  Pharmacy.  The  main 
message  to  consumers  will  be  the 
improved  product  specification, 
making  them  up  to  50  per  cent 
more  absorbable. 

For  more  information:  

Tel:  08700  114420. 

EasiFit 

Coloplast  announced  just  before 
Christmas  the  introduction  on 
FPU)  prescription  of  Security  + 
EasiFit,  a  short  latex-free  sheath 
for  use  by  men. 

The  new  EasiFit  is  50mm  long, 
compared  to  the  standard  82mm 
length  and  incorporates  the 


following  features: 

•  soft,  latex-free  material 

•  colour  coding  for  size 

•  skin-friendly  adhesive 

•  a  bellows  end  to  reduce  kinkim 
and  ensure  good  flow 

•  a  rigid  tip  for  easy  connection. 
Patients  can  obtain  free  sample 

of  the  new  sheaths  from 
Coloplast. 

For  more  information:  

Tel:  0800  220622. 

Ria  Lady 


I  lartmann  is  working  with  the 
Enterprise  Group  to  develop  a 
new  product  in  the  bladder 
weakness  market,  Ria  Lady  Care 
The  range  is  designed  to  provide 
"secure  and  discreet  option  for 
slight  bladder  weakness".  The 
pads  are  as  small  as  sanitary 
towels,  but  with  a  super  absorber 
core  to  help  absorb  fluid  and 
odours  faster. 

Ria  Lady  Care  Ultra  Mini  is 
only  3mm  thick  and  is  designed 
for  those  who  lose  drops  of  urine 
Ria  Lady  Care  Ultra  Normal  is  i 
slim  but  longer  hygiene  pad  wit! 
adhesive  'wings'  that  wrap  arour 
the  curves  of  underwear  to  ensu 
a  close  fit,  while  the  Ria  Lady 
Care  Extra  provides  extra 
absorption.  It  has  a  gently  raised 
centre  to  bring  the  protection 
closer  to  the  body. 

Packs  are  priced  at  £1.99 

Contisure 

Contisure  manufacturer  Shiloh 
will  be  targeting  continence 
advisors  with  mail  shots  as  well  i 
attending  the  Association  of 
Continence  Advisors'  Conferenc 
in  May. 

Its  range  of  products  include 
w  ashable  underwear,  but  the 
company  has  recently  launched 
Contisure  Pull-Ups,  a  disposabl 
pant  which  can  be  slipped  up  an 
down  like  normal  underwear. 
Contisure  SuperDry  Underpad: 
are  also  relatively  new,  with  a  hij 
absorbency  created  by  combinin 
"airlaid  technology  with  super 
absorbent  polymers"© 


CONTI  PATIENT  CLEANSING  WIPES 


Care 


;ONTl  UROLOGY  PRODUCTS 


1 


% 


CLEANSING  WIPES  DISPOSABLE; 


A  comprehensive  and  improved  range 
from  Shiloh  Healthcare. 

Together  with  Conti  ratient  Cleansing  Wipes,  our 
Contisure  Disposable  and  Sahara®  Washable  Continence  Care  range 
and  new  Conti  Urology  products  mean  that  we  really  can 
offer  you  complete  continence  care. 


Shiloh 


HEALTHCARE 

.    Contact  Customer  Services  on  0161  624  5641  or  visit  www  shiloh.co.uk 
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FOR  OR  AGAINST? 


Classified  I 


Appointments  £27.00  P.S.C.C.  +  VAT  minimum  3x1 . 
General  classified  £18.00  P.S.C.C.  +  VAT  minimum  3x2. 

Box  Numbers  £15.00  extra.  Available  on  request.  Copy  date  noon  Tuesday  prior  to  Saturday  publication. 
Cancellation  deadline  10am  Friday;  one  week  prior  to  insertion  date.  All  cancellations  must  be  in  writing. 
Contact  Debra  Thackeray.  Chemist  &  Druggist  (Classified),  CMP  Information  Ltd,  Sovereign  Way,  Tonbridge, 
Kent  TN9  1 RW.  Telephone  01 732  377493,  Fax:  01 732  3771 79.  Internet:  http://www.dotpharmacy.co.uk 


All  major  credit  cards  accepted 


Frimley  Park  Hospital 

NHS  Trust 


NHS 


Awarded  three  stars  in  the  NHS  Performance  Ratings  2001/2, 

Frimley  Park  Hospital  is  one  of  the  largest  acute  hospital  Trusts  in  the 

South  East. 

•  MoD  Hospital  Unit  •  commitment  to  training  and  development  for  all 

•  flexible  working  •  subsidised  staff  restaurant  •  playscheme  in  school 
holidays  •  day  nursery  •  excellent  pension  scheme  •  staff  lottery  scheme 

PHARMACY  DEPARTMENT 

Are  you  looking  for  a  new  challenge? 
Have  you  considered  Hospital  Pharmacy? 

The  Pharmacy  Department  at  Frimley  is  a  busy  but  friendly  department. 
We  are  able  to  offer  a  family  friendly  working  environment  with  part-time 
hours  and  job  shares  considered. 

We  have  a  proven  track  record  in  giving  the  opportunity  to  change 
career  direction  and  we  will  provide  full  on  the  job  training. 

Opportunities  exist  to  gain  experience  in: 

•  In/Outpatient  dispensaries 

•  Chemotherapy  services 

•  E  x  I  e  m  |p  o  r  a  n  e  o  u  s  dispensing 

•  Medicines  Information 

•  Clinical  Pharmacy 

•  Mental  Health  Services. 

For  further  information  and/or  an  informal  discussion,  please  contact 
Liz  Howells  or  Victoria  Griffiths  (job  share  Chief  Pharmacists)  on 
01276  604716  or  01276  604604  bleep  395. 

www.frimleypark.org.uk 


Frimley  Park  Hospital  NHS  Trust,  Portsmouth  Road,  Frimley,  Camberley,  Surrey  CU16  7UJ. 


Dispenser  Required 

Full  time  position 
Training  fees  paid  for  part 
qualified  or  those  wishing  to  train 
as  a  dispenser. 
Contact:  Mr  Patel 
Carters  Chemist,  24  Bridge  Street, 
Pinner.  Middx. 
Tel  02088660053 


HARROW 

Part-time  Dispensing/Counter 
assistant  required. 
Experience  prefered  but 
not  necessary. 

Phone  Mrs.  Gudka 
0208  4221909 


Dispenser  Required 
Sainsburys  Pharmacy. 

Southend-on-Sea 
45  London  Road.SSI  1  PL. 
Bvious  experience  required 
Send  CV  to: 
Personnel  Dept 
tention:  Helen  Thirkettle 
PTM 

Tel:  01702  433389 
Fax:01702  338706 


Accountants 


Does  your  Accountant 
<£  Tax  Adviser  have  the 
PLUS  factor? 

Does  he  specialise  in 
retail  pharmacies? 


YES  NO 


Iroactive  with  accountancy,  tax  and 
business  advice? 

ardworking  to  come  up  with  good  tax 
saving  &  business  ideas? 

dding  Value  by  cutting  your  tax  bills, 
sometimes  by  50%? 

esponsive  to  the  challenges  of  tomorrow? 

otivational  &  inspiring  so  that  you  can 
grow  your  business? 

pproachable  &  friendly  so  as  to  develop 
a  long-term  relationship? 

ourteous  &  committed  to  giving  you  only 
the  best  service? 

earning  to  help  you  with  compliance  work 
such  as  audit,  accounts,  tax  returns,  bookkeeping, 
VAT,  and  payroll  AT  A  FIXED  PRICE  -  so  that 
you  can  concentrate  on  the  important  matters, 
i.e.  your  family  and  your  business?  □ 


□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 


If  your  answers  are  mainly  NO,  you  need 
our  services  URGENTLY.  Call  Umesh  or  Jay  for 
more  information  or  for  a  FREE  consultation  on 
the  numbers  below: 


modiolus* 

I  ADDING  VALl 


_ 

UE 
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LONDON:  Umesh  020  7433  1513 
MANCHESTER:  Jay  0161  980  0770 

www.modiplus.co.uk 

SPECIALIST  CHARTERED  ACCOUNTANTS  AND 
CHARTERED  TAX  ADVISERS  TO  RETAIL  PHARMACIES 


Pre-packed  parcel  with  attractive  display 
merchandiser  holding  50  topselling  lines 
all  retailing  for  £1. 


R  MONEY  RANGES  OF: 


•  ROLLERS 

•  HAIRBRUSHES 

•  MANICURE  PRODUCTS 

•  PEDICURE  PRODUCTS 

•  MANY  OTHER  ITEMS 


Nett  cost  only  £340.00 

Sell  all  one  price  £1  =  over  50%  profit  on  cost 

Launched  Summer  2000  the  Zeal  £1  stand  already  enjoys  extensive 
distribution  throughout  the  U.K. 

By  offering  consumers  a  wide  choice  of  quality  merchandise, 
all  retailing  for  only  £1,  Zeal  has  created  a  huge  new  market  of 
impulse  sales.  Substantial  regular  repeat  orders,  from  existing  stockists, 
prove  the  attraction  of  this  exciting  new  range. 

MD  16930,  Kidderminster,  Worcestershire  DY10  4 
Telephone:  01299  250321  Fax:  01299  250028  Email:  zealproducts@yahoo.co.uk 

From: 

Name:   

Address:  

Telephone:   

Please  send  me  parcel(s)  of  the 

Zeal  £1  Range  as  per  your  offer  above! 


ALL  ITEMS 

i  At.  OO 


m 
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Pharmacyupdate 

distance  learning  for  pharmacists  January  2003 


association  with 


4.  Beta-blockers  may  cause  either  constipation  or  diarrhoea 

True  Jl    False  JO 

5.  In  general,  all  oral  solid  drugs  forms  (excepting  those  designed  to  be 
absorbed  from,  or  dissolved  in  the  mouth)  should  be  administered 
while  the  patient  is  upright  with  .1  suitable  quantity  ol  fluid 

True  Jl   False  JO 


6.  Antacids  treat  the  cause  of  hyperacidity 


True  Jl   False  JO 


To  give  your  patients  the  maximum  benefit  of  your  expertise,  you  need  to  review  and  continually  update  your  knowledge.  The  Pharmacy 
modular  course  has  been  devised  to  provide  you  with  an  effective  and  enjoyable  way  to  do  this. 

You  can  test  your  increased  understanding  of  topics  covered  in  January's  Pharmacy  Update  by  answering  the  questions  below.  Those 
pharmacists  who  wish  to  register  their  answers  may  phone  our  telephone  marking  service  on  08705  800281  (see  overleaf  for  details).  Pharmacis 
who  register  will  automatically  be  provided  with  a  module  completion  certificate,  which  may  be  presented  to  primary  care  organisations  and 
other  bodies  as  independent  verification  of  the  amount  of  CPP-accredited  continuing  education  you  have  undertaken. 
The  questions  below  relate  to  modules  carried  in  January's  Pharmacy  Update. 
GI  side  effects  part  1  (module  1257)  -  January  11 
GI  side  effects  part  2  (module  1258)  -  January  18 
Endocrine  system  (module  1259)  -  January  25 
Correctly  answering  80  per  cent  of  all  questions  is  sufficient  to  achieve  three  hours'  continuing  education  credit.  Alternatively,  each  module  can 
be  answered  individually,  with  an  80  per  cent  pass  rate  leading  to  the  indicated  units  of  continuing  education  credit. 

Only  tick  the  boxes  which  are  correct  statements  or  answers. 


Module  1257 
GI  side  effects  part  1 

1.  It  is  reported  that  drugs  cause  as  man;  as  40  per  cent  of  gastric 
disorders  True  Jl    False  JO 

2.  Aspirin  may  be  safely  applied  to  dental  canes  to  reduce  toothache 

True  Jl   False  JO 

3.  Some  drugs  used  for  malaria  prophylaxis  may  cause  mouth 
(aphthous)  ulcers  True  J 1    False  JO 

4.  Some  of  the  drugs  used  to  treat  peptic  ulceration  can  cause  a  dr\ 
mouth  True  Jl   False  JO 

5.  If  gingival  overgrowth  is  due  to  the  adverse  effect  of  a  drug,  it  rarelv 
regresses  spontaneoush  when  the  drug  treatment  is  stopped 

True  Jl   False  JO 

6.  Chemotherapeutic  agents  tend  to  induce  more  males  than  females  to 
have  drug-induced  nausea  and  vomiting 

True  J 1    False  UO 

7.  COX-2  enzyme  inhibitors  rarely  result  in  gastric  damage 

True  JIFalse  JO 

Module  1258 
GI  side  effects  part  2 

1.  The  use  of  oral  liquid  parafin  (in  any  formulation)  should  be 
discouraged 

True  Jl  False  JO 

2.  It  is  reasonable  to  provide  a  patient  who  presents  w  ith  diarrhoea 
after  a  course  of  antibiotics  with  a  short  course  of  loperamide 

TrueJl   False  JO 


-v  Colchicine  intake  max  lead  to  dia 


TrueJl   False  JO 


7.  Patients  taking  long  term  opiates  should  be  assessed  for  the  need  for 
a  laxative  after  a  week's  treatment  True  Jl    False  JO 

Module  1259 

Endocrine  system 

1.  All  hormones  produced  In  the  adrenal  cortex  are  steroids 

True  Jl    False  JO 

2.  The  major  control  of  hormone  production  is  negative  feedback 

True  Jl    False  JO 


3.  Owtocin  relaxes  the  uterus  during 


ildbirth  True  Jl    False  Jl) 


4.  Glucocorticoids  are  involved  in  the  suppression  of  the  inflammaton 
response  True  Jl    False  JO 

5.  Aldosterone  is  released  In  the  adrenal  medulla 

TrueJl    false  JO 

6.  The  thyroid  hormones  play  an  important  role  in  the  control  of  basal 
metabolic  rate  True  Jl   False  JO 

7.  The  following  diseases  are  due  to  insufficient  production  ol  the 
stated  hormone.  Identit\  the  incorrect  statement. 


a)  Myxoedema 

b)  Addison's 

c)  I  )iabetes 

d)  Vcromegah 


thyroid  hormones 
corticosteroids 

insulin 

growth  hormone 


J 
J 

J 
J 


Please  turn  over  to  find  out  how  to  register  for  telephone  marking  and  accreditation 

Contents  ©  CMP  Information  Ltd.  All  rights  reserved.  No  part  of  this  publication  may  be  reproduced  or  transmitted  in  any  form  or  by  any  means,  electronic  or  mechanical  including  photocopying 
recording,  or  any  information  storage  or  retrieval  system  without  express  prior  written  consent  of  the  publisher.  The  contents  of  Chemist  &  Druggist  are  subject  to  reproduction  in  information  storag 
and  retrieval  systems.  CMP  Information  Ltd  may  pass  suitable  reader  addresses  to  other  relevant  suppliers. 


GENUS  PHARMACEUTICALS 


The  key  provider 
multisource  ph 


^jj^sn't  it  time  you  caught  on! 


With  an  increasing  focus  on  patient  compliance 
our  priority  has  to  be  the  right  product  at  the 
right  time  at  the  right  price. 

Our  key  objective  is  to  meet  your  demands 
and  earn  the  right  to  be  the  preferred 
supplier  of  multisource  products 
and  services  into  pharmacy. 

Genus  Pharmaceuticals, 
Benham  Valence, 
Newbury,  Berkshire  RG20  8LU. 
Tel.  01635  568400    Fax.  01635  568401 


isti 


a  division  of  €5  SCHEIN 


GENUS  PHARMACEUTICALS 


PHARMACYupdate:  information  on  registration  and  accreditation 

In  register  lor  telephone  marking  I  here  is  an  administration  lee  of  £21  2N  plus  £3.72  VAT.  Please  send  your  cheque  (total  £25),  made  payable  to  CMP  Information  Ltd,  to 
Mar}  Prehhle,  Chemist  iS  Druggist,  Sovereign  I  louse.  Sovereign  Way,  Tonbridge,  KcntTN9  1RW.  On  receipt  of  your  cheque,  you  will  be  issued  with  a  personal  identification 
number  (PIN)  valid  for  all  (  PP-accrcdited  Pharmacy  Update  features  carried  in  Chemist  C  Druggist  in  2003. 

In  use  the  telephone  marking  sen  ice  you  will  need  access  to  a  touch  tone  telephone.  The  service  is  interactive  -  listen  to  the  instructions  and  press  buttons  1  to  4  to  indicate 
your  answer  Please  note  calls  are  charged  at  standard  national  rates,  NOT  premium  rates. 

Module  completion  certificates  mil  be  sent  to  registered  pharmacists  twice  a  year,  indicating  the  number  of  hours  of  continuing  education  undertaken  in  each  halt  year. 
(  ci  ill  n.iies  will  be  dispatched  in  August  2003  and  February  2004.  The  number  of  hours  of  accredited  continuing  education  per  month  will  vary,  but  over  the  year  will  be  a 
minimum  ol  30  hours. 

Accredited  Pharmacy  Update  modules  and  MCQs  are  available  on  the  CCD  website,  www.dotPharmcicy.com. 

These  three  distance  learning  modules,  consisting  of  three  articles  and  this  question  paper,  have  been  registered  with  the  College  of  Pharmacy  Practice  as  each  providing  one 
unit  ol  postgraduate  education  tow  ards  the  College's  continuing  education  requirement.  Chemist  C  Druggist  Pharmacy  Update  modules  are,  where  indicated,  accredited  by  th 
College  ol  Pharmacy  Practice. 


Accountants 

When  was  the  last  time 
you  had  proactive  advice 
from  your  accountants? 


Classifiedads 


PHARMACY  FOR  SALE 
LONDON  SW13 

Essential  Small  Pharmacy.  Long  established  and  in  an 
excellent  location.  Ideal  first  purchase  and  with 
great  potential.  1,300  items  per  mth. 
New  lease  available. 
Offers  invited  for  goodwill,  fixtures  and  fittings. 

Telephone  020  8973  0999. 


Our  specialist  services  for  pharmacists 
include . . . 

.  .  .  Accountancy 

Setting  up  accountancy  systems. 
Cashflows,  budgets,  management  accounts 
End  of  year  accounts 

Advice  on  all  book  keeping,  VAT  and  payroll  issues. 

.  .  .  Our  Tax  Solutions  include 

Commitment  to  minimizing  your  tax  bills. 

Tax  Planning  for  individuals  &  companies. 

Inland  Revenue  Investigations. 

Conversion  of  sole  traders  and  partnerships 

to  limited  companies. 

Capital  Gains,  Tax  &  Exit  Planning. 

Inheritance  Tax  Planning. 

Employee  benefit  trusts. 

Offshore  tax  planning,  including  domicile  and  trusts. 

.  .  .  Business  Advice  on 

Increasing  your  turnover. 

Increasing  your  gross  profit. 

Monitoring  your  expenses. 

Structuring  your  borrowings,  cost  effectively. 

Benchmarking  your  business  against  other  pharmacies. 

For  a  free  initial  consultation, 
please  contact:  Anne  Hutchings. 


Pharmacies  Required 

Pharmacies  in  North  West, Yorkshire , 

Derby  &  Nottinghamshire. 
Leasehold/Freehold.  Share/Asset  sales 
CallYakub  Patel  on  07930  577799 

PO  Box  69,  Unit  4,  Kershaw  Business  Centre, 
Baldwin  Street,  Bolton  BE3  5BF 
Tel:  01 204  364090   Fax:  0 1 204  370859 


We  want  your  pharmacy 


Our  progressive  chain  of  over  80  shops  is  keen  to  acquire  pharmacies 
in  Southern  England  and  East  Anglia.  leasehold  or  freehold. 

Call  Tony  Hough  on  020  8689  2255  ext  221 .  or  mobile  07740  878836. 
All  enquiries  treated  in  strictest  confidence. 

Day  Lewis  House.  324  Bensham  Lane  Thornton  Heath  Surrey  CR7  7EQ 
email:  tonyhough'sdaylewisplc  com  Fax:  020  8689  0076 
www  daylewisplc  com 


NORTH  WEST  ENGLAND 

Independent  chain  wishes  to  acquire  Single 

Pharmacy  or  small  Group. 
Don't  give  up  your  independence,  sell  it  on! 
For  a  rapid  decision  made  in  the  strictest  confidence  contact: 

Gary  Sawbridge  Tel:  0 1 5 1  494  2 1 22  or  0780  1 23  1 6 1 5  (Mobile) 
David  Turner  Tel:  0151  727  1437  or  0777  9791714  (Mobile) 

Chemicare  Health  Ltd 


Leading  Accountants  and 
Tax  Consultants  for  Pharmacists. 


Telephone: 01494  722224 
Facsimile:  01494  434764 
Email:  anne@hutchingsandco.com 
Website:  www.pharmacyexperts.com 


Hutchings  &  Co. 


Opiate  Dependency- 
its  management  in  primary  care. 

Aimed  at  community  pharmacists 
(London  based  only) 
this  training  event  is  free  and  a  bursary  to 
cover  costs  is  available. 
Central  London  venue.  14  Feb  2003. 
For  info  and  booking  contact: 
Terri  Myers  or  Christine  Vaughan 
020  7848  0026  (National  Addiction  Centre) 
T.Myers@iop.kcl.ac.uk 


For  pharmacy  business  sales  &  ac^uisitlons»»www.pharmacybrotei^jii^ 
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Classified  i 


Business  services 


mm 


Hutchings  Consultants  Ltd.,  has  been  formed  to  offer  a  new  concept  in 
sales  and  purchase  brokerage  for  pharmacies.  We  offer  a  'one-stop  shop' 
for  pharmacists,  dealing  with  sales  and  purchases  as  well  as  the  taxation 
and  financial  issues  that  result.  It  has  been  launched  by  Anne  Hutchings, 
of  Hutchings  &  Co.,  a  renowned  tax  expert,  and  Joe  Price,  a  successful 
businessman  and  ex-pharmacist  with  many  years  of  business  experience. 


•  Do  you  need  help  to  find  a  buyer? 

•  Do  you  want  the  best  price  for  the  sale  of  your  business? 

•  Do  you  want  to  buy  a  new  business  as 
cheaply  as  possible? 

•  Do  you  need  help  with  raising  finance? 

•  Do  you  want  expert  advice  on  future  tax 
planning  for  capital  gains  and  inheritance  tax? 

•  Do  you  want  to  maximise  profits  on  your 

existing  business? 

•  Do  you  want  to  increase  the  value  of  your 
business  with  a  view  to  selling  in  the  future? 

•  Do  you  want  to  set  up  your  business  so  that  you 
legally  pay  only  the  minimum  amount  of  tax? 


Hutchings  Consultants 
Ltd  are  offering  a  1 0% 
**iccount  on  their  fees, 


pharmacists  who 


point  them  as  advi 


the  purchase  or  s 


a  pharmacy  before 


In  these  uncertain  times,  following  the  OFT  report, 

Call:  Joe  on  029  2056  2543  or  Anne  on  01494  722224 

Oun,  aim  i&  afartyb  fo  exceed  cu4to*nei& 
Uta^e  one  quic&  caM  -  you  &aue  *totfc*ty  to-  tote  and  evenytJuHq,  ta 


oehutchingscons@aol.com 

m,  Bucks  HP6  6AA 

4  722224      Fax:  01494  434764 
©hutchingsandco.com 
www.pharmacyexpprts.com 


ll 


Hutchings  Consultants  UdrsandVo(uers 
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Emergency  Pharmacy  Locum  Services 

Looking  after  all  your  Locum  needs 

•  EMERGENCV  COVER  (SHORT  NOTICE)  SPECIALISTS. 

•  STANDARD  ADVANCE  BOOKINGS  ALSO  CATERED  FOR. 

•  HOSPITAL  AND  COMMUNITY  SERVICES. 

•  EXPERIENCED  AND  NEWLY  QUALIFIED  PHARMACISTS. 

•  FLEXIBLE  AND  RELIABLE  LOCUMS. 

•  NATIONWIDE  COVERAGE. 


CONTACT 

mo 


Office  Hours: 
Monday  to  Friday        9. 00-5. 30pm 
Saturday  9.00-1 2.00am 


8  Garner  Drive,  Turnford,  Broxbourne,  Herts  EN10  6AP. 
Tel:  01 992  44691 6    Fax:  01 992  42291 5    MOB:  07796  340531 


Email:  eps.locums@ntlworld.com 


www.pharma-syd.co.uk 


Pharma-Syd 

EMERGENCY  LOCUM  PHARMACIST 

Availability  on  website. 
Updated  with  every  booking 


Mr  Syd  Bashford 
East  Yorkshire 


Tel:  01482  881891 
Mobile:  07946  649366 
syd@pharma-syd.co.uk 


LASTMINUTE  LOCUM 

Mohammed  Z  Hussain 

MRPharms.  LFHom  (Pharm) 
Professional,  Punctual,  Reliable,  Smart  &  Friendly, 
Lastminute,  Daily,  Weekly,  Anyplace  &  Anytime, 
Pudsev  Leeds    ^ot^  Persona'  or  Agency  bookings  welcome 
West  Yorkshire  Mobile:  0793  0664  786 

Email:  mohammed@lastminute-locum.com 
Website:  Lastminute-locum.com 


Products  and  services 


FREE 

LEGAL  ADVICE 

Chemist  &  Druggists  web  site  - 
www.dotpharmacy.co. uk  -  has 
introduced  a  service  that  offers 
pharmacists  free  legal  advice  from 
a  leading  solicitors'  firm. 
The  service  -  dotLaw  -  is  being  run  with  the 
co-operation  of  Charles  Russell,  whose  specialist 
legal  fields  include  pharmacy  matters. 

Pharmacists  are  advised  to  e-mail  their  questions  to  - 
pharmlaw@cmpinformation.com-  along  with  their  full  name 
and  the  name  of  their  pharmacy.  The  latter  two  details 
are  for  C&D's  records  only  -  pharmacists'  identities  will 
be  kept  anonymous  when  the  answers  are  published. 
All  the  questions  and  Charles  Russell's  replies,  which 
will  be  available  in  two  working  days,  will  appear  on 
a  new  dotPharmacy  page  called  dotLaw. 


Classified 


Mashco  TCc 

Photo,  Electrical  &  Plkfumls 


P0L1 3520024 

Polaroid 

35mm  -  200ASA  -  24  Exp  Film 

SSP:  £1.49 

NET:  £0.59 

IP:  £0.60 


too**  %  Polaroid 

a 


P0L1 3520036 

Polaroid 

35mm  -  200A5A  -  36  Exp  Film 

SSP:  £1.99 

NET:  £0.69 

IP:  £0.71 


POLAPS20025 

Polaroid 

ADVANTIX  ■  200A5A  -  25  Exp  Film 


-46  T" 


SSP:  £1.99 

NET:  £1.09 

IP:  £1.12 


TEL:  020  8204  2224      EMAIL:  sales@mashcoplc.com      FAK:  020  8204  0224 

E&Bl  NET  prices  an  after  settlement  dtscooot  of  2.5%.  Goods  Sublet  to  tmlabifiti 


STUD  100 

Desensitizing 
Spray  f°r  Men 
Lkk**m*  9.6V  tafk 

Premjact 

1    Desensitizing  n. 
Spray  for  Men 

12g  j 

>elay  Ejaculation 

Reduces  G  ■ 
Mole  1 
Genital  If"**^  j>tj  1 
Sensitivity      ^B^^^S  1 

.EAFLET/  LABEL 

Helps  to  Delay  Ejaculation  | 

Why  Sell  The  Same 
Product  With  Two 
Different  Names? 

Premjact® 

Lidocaine  9.6  %  w/w 

and 

STUD  100® 

Lidocaine  9.6%  w/w 

TWO  Desensitizing 
Sprays  for  Men 
—  for  the  treatment  of  over-rapid  ejaculation 

We  have  found  that  there  are  two  distinct  markets  for 
our  easy  to  use  spray  products  that  delay  ejaculation. 

Recently  introduced  Premjact*  meets  the  need  of 
patients  who  visit  Doctors,  Urologists  or  Counsellors, 
while  STUD  100®  is  the  Sexual  Health  version  that 
has  been  selling  successfully  in  Pharmacies  world 
wide  for  more  than  20  years  and  has  helped  countless 
couples  prolong  their  love-making. 

Premjact©  and  STUD  100*  cost  £2.50  per  can  and 
retail  for  about  £5.00  per  can.  Place  your  first  order  for 
a  trial  pack  of  3  cans  for  only  £7.50  incl.P&P  (plus  VAT) 

TO  ORDER  OR  FOR  MORE  DETAILS  CONTACT: 
Pound  International  Ltd.,  (Dept.  CD3), 
109  Baker  Street,  London  W1U  6RP 
Tel'  020  7935  3735    Fax-  020  7224  3734  788 
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Nucare  has  announced  two 
appointments.  Raina  Jordan  is 

the  new  account  development 
manager,  whose  role  will  be  to 
expand,  develop  and  recruit 
members  onto  Nucare's  branding 
scheme.  She  joins  from  AAH 
where  she  was  new  business 
manager  and  latterly  business 
manager  looking  after  independent 
pharmacists  in  the  Thames  Valley 
area.  Razaq  Aziz  has  joined 
Nucare  as  regional  business 
manager  with  responsibility  for 
south  west  London,  Surrey, 
Berkshire,  Buckinghamshire  and 
Oxfordshire.  He  joins  from 
Doncaster  Pharmaceuticals. 
\  \  I  I  I  lospital  Sen  ice  has 


appointed  Chris  Bull  to  the 

position  of  brand  manager.  He 
joins  from  AAH  Pharmaceuticals 
where  he  was  trade  marketing 
assistant  manager.  He  will  now  be 
responsible  for  planning  and  co- 
ordinating AAH  Hospital 
Service's  marketing  strategy. 

Mawdsleys  is  strengthening  its 
hospital  division  with  the 

appointment  of  Vicky  Walker 

as  business  development  manager. 


She  joins  from  Harefield  Hospital 
where  she  was  a  senior  staff  nurse. 
Vicky  will  be  responsible  for  sales 
to  all  hospitals  in  the  London 
region. 

Dr  Pat  Troop,  currently  the 
deputy  chief  medical  officer  for 
England,  is  to  be  the  first  chief 
executive  of  the  new  national 
Health  Protection  Agency.  She 
will  take  up  the  post  of  shadow 
chief  executive  on  March  1,  ready 


for  the  substantive  post  from 
April  1  Sir  William  Stewart 

FRS,  shadow  chairman  of  the 
HPA,  will  become  chairman. 

Swallow  field  has  promoted 
Jane  Fletcher  from  sales 
and  marketing  manager  to 
sales  and  marketing  director. 
She  will  be  responsible  for  all 
sales  and  marketing  activities  at 
the  company's  Wellington, 
Somerset,  site. 


It's  official  -  the  Super  Bowl  can 
seriously  damage  your  health 


For  those  of  you  not  interested  in 
American  football,  it  is  probably 
news  that  last  Sunday,  Tampa  Bay 
Buccaneers  beat  Oakland  Raiders 
48-21  to  win  the  Super  Bowl 
XXXVII. 

But,  for  those  of  you  who  are 
interested,  here's  a  statistic  that 
may  have  been  omitted  from  the 
commentary.  Did  you  know  that 
the  Super  Bowl  causes  an 
increased  rate  of  road  fatalities? 
Toronto  University  researchers 
have  gone  through  the  figures  for 
the  past  27  years  and  found  that 
there  is  a  41  per  cent  increase  in 
driving  fatalities  in  the  hours  after 
the  Super  Bowl  has  been 
broadcast. 

Compared  to  the  Sunday 
either  side  of  Super  Bowl 
Sunday,  the  football  game 
contributes  to  about  seven 
additional  deaths. 


The  authors  of  the  New  England 
Journal  of  Medicine  study  (NEJA'l 
348;  4  January  23  2003)  point  out 
that  with  as  many  as  130  million 
Americans  watching  the  game, 
there  is  some  partying  going  on 
too. 

So  exuberant  are  the  spectators 
that  the  41  per  cent  increase  in 
fatalities  is  higher  than  the  post- 


There  is  a  41 
per  cent  rise  in 
driving  fatalities 
in  the  hours 
after  the  Super 
Bowl  has  been 
broadcast  as 
American 
football  fans 
celebrate  or 
drown  their 
sorrows 


midnight  period  of 
a  typical  New  Year's  Eve.  "One 
option  could  be  for  sponsors  to 
support  subsidised  public 
transport  after  the  telecast,"  the 
authors  suggest. 

The  statistics  for  those 
keeling  over  from  boredom 
have  yet  to  be  fed  into  the 
computer. 


Jailhouse  blues 

The  season  of  goodwill  has 
obviously  extended  w  ell  into  the 
new  year  at  Goldshield 
Pharmaceuticals,  if  The  Daily 
Telegraph  is  to  be  believed. 

The  company  is  currently  one 
of  several  being  investigated  by 
the  Serious  Fraud  Office  as  well 
being  asked  for  damages  from  th 
Department  of  Health. 

It  seems  that  Goldshield  chief 
executive  Ajit  Patel  wasn't  going 
to  let  the  investigations  put  a 
damper  on  the  company's  annua 
party,  so  he  donned  fancy  dress, 
storming  onto  the  stage  "dressei 
in  a  convict's  outfit,  dragging  a 
ball  and  chain  and  accompanied 
by  two  'prison  officers'." 

We  would  like  to  remind  you 
that  we  have  in  the  past  publisht 
a  selection  of  pictures,  including 
those  submitted  anonymously,  ii 
our  year-end  edition.  It's  never 
too  early  to  start  collecting... 


QUB  reunion 

Ulster  Chemists'  Association 
president  Garrett  Maguire  is 
planning  a  10-year  reunion  for 
pharmacists  who  graduated  from 
Queen's  University  in  1993. 

It  will  take  place  during  the 
UCA's  annual  conference  on  May 
25  at  the  Nuremore  Hotel  and 
Country  Club  Carrickamcross,  in 
Co  Monaghan. 

Contact  Garrett  on  02890 
320787  or  by  e-mail  at 
Gtmaguire@aol.com. 


A  reason  to  emigrate  to  Canada 


Pharmacists  are  the  most  trusted  professionals  in  Canada, 
according  to  a  Reader's,  Digest  Canada  survey  of  more  than  1,0 
people.  Pharmacists  beat  off  competition  from  doctors  and 
airline  pilots  as  91  per  cent  of  Canadians  placed  pharmacists  s 
the  top  of  their  "trustworthiness"  league.  Doctors  were  secor 
with  85  per  cent  and  airline  pilots  were  at  81  per  cent. 

A  spokesman  for  the  pollster  said:  "Generally,  the  most 
respected  professions  are  those  in  which  people  have  no  moth 
other  than  to  do  good."  And  the  registrar  of  the  Nova  Scotia 
College  of  Pharmacists  added:  "The  public  feels  pharmacists 
generally  are  professional,  reliable  and  truly  committed." 
Bottom  of  the  league,  as  usual,  were  politicians  and  journalist 
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Win 


a  four  star 
weekend  for  two  in 


Paris 


his  great 
^harmacy  Travel 
>rize  is  arranged 
l  conjunction 
vith  Travelscene 
■  the  shortbreak 
pecialists  -  and 
3atures  Eurostar 
nd  a  superbly 
ituated  four-star 
lotel 


i  A    rguably  the  world's  most 
jLA  elegant  and  romantic  city, 

\  Paris  is  also  one  of  the  most 
irprising.  There  is  always 
>mething  new  to  discover  in  its 
yer-changing  skyline.  The  Glass 
yramid  at  The  Louvre  and  the 
inovative  La  Grande  Arche  de  la 
defense  are  contemporary 
ontenders  to  rival  classic 
mdmarks  such  as  Notre  Dame  and 

lies  1  This  competition  is  open  to  any  pharmacist  or 
irmanent  member  ot  staff  who  works  at  an  address 
tiich  receives  either  Chemist  &  Druggist  or 
ommunity  Pharmacy  2  Competitors  may  enter 
rough  C&D  or  Community  Pharmacy,  but  may  only 
ibmit  one  entry  Double  entry  will  disqualify  both 
i'tries  3  Entries  must  be  on  an  original  coupon  from 
&D  or  Community  Pharmacy,  and  to  be  eligible  for  the 
ize  entrants  must  correctly  answer  the  question  on 
e  coupon  4  The  prize  offered  will  be  as  stated  No 
ternaWe  holidays  or  cash  prizes  will  be  offered 
Names  ot  winners  will  be  published  in  C&D  and 
wimunity  Pharmacy  6  In  any  dispute,  the  decision 
CMP  Information  Pharmacy  Group's  publishing 
rector  will  be  final  and  no  correspondence  will  be 
itered  into  7  Employees  of  CMP  Information  Ltd, 
avel  Clubs  International  and  trading  divisions  and 
eir  immediate  families  are  forbidden  to  enter  8,  No 
Jrchase  is  necessary  to  participate  9  The  closing 
ite  lor  this  month's  competition  is  as  printed  on  the 
itry  coupon 


the  Eiffel  Tower. 

The  Etoile  Friedland  is  a 
charming  good  quality  four-star 
hotel,  magnificently  situated  on  the 
Rue  du  Faubourg  St  Honore 
alongside  renowned  designer 
stores. The  most  famous  avenue  in 
the  w  hole  of  France,  the  Champs- 
Eh  sees,  is  nearby  and  the  Arc  de 
Triomphe,  Elysees  Palace,  Opera 
Gamier  and  Place  de  la  Concorde 
are  within  a  few  minutes  walk. 
Guest  rooms  are  very  well 


furnished  and  facilities  include 
satellite  TV,  mini-bar  and  air- 
conditioning. 

The  prize  is  for  a  couple  sharing 
a  twin/double  room.  Return  travel 
by  Eurostar  (standard  class), 
accommodation  for  two  nights  at 
The  Etoile  Friedland  Hotel,  buffet 
breakfast  and  ta\/ser\ice  charges 
are  included.  The  prize  can  be 
taken  any  time  between  1 5  March 
and  31  August  2003  (subject  to 
availability). 


Annual  worldwide  family  travel  insurance 
Big  discounts  on  travel  publications  and  guide  books 
Free  car  parking  at  major  UK  airports 
Free  car  hire  at  holiday  destinations 
Commission  free  travellers  cheques 


0870 121 1565 


S3vincts 

A  combination 
of  generous 
discounts  and 
exclusive  offers 
always  ensures 
excellent  cost 
savings  on: 

✓  Activity  holidays 

✓  Airport  car  parking 

✓  Airport  hotels 

✓  Airport  lounges 

\/  All-inclusive  resorts 

✓  Apartments 
/  Beach  clubs 

Boating  holidays 

✓  British  holidays 

✓  Camping  holidays 

✓  Car  hire 

✓  Citybreaks 

✓  Coach  holidays 

✓  Country  house  hotels 
/  Cruises 

✓  Escorted  tours 

✓  Flights 

✓  Fly-drive  holidays 

✓  Golfing  breaks 

✓  Health  spas 

\/  Holiday  villages 

✓  Hotel  bookings 

✓  Independent  travel 

✓  Motoring  holidays 

✓  Package  holidays 

✓  Safaris 

✓  Sailing  holidays 

✓  Shortbreaks 
</  Ski  holidays 

y/  Special-interest  holidays 

✓  Sports  holidays 

✓  Theatrebreaks 

✓  Theme  parks 

✓  Villas 

✓  Yachting  holidays 

For  further  information 
call  Pharmacy  Travel 

08705  114488 

A  service  provided  by  TCI 
Direct  (ABTA  55821) 


r 


vtBveJo/fer 


Name 


I 

|  Entry  coupon  Feb103CD 

|  Closing  date  March  3.  2003 

I  Q  Up  to  how  many  people  in  the  UK 
|  suffer  problems  with  incontinence? 

I  A 
I 
I 
I 


Pharmacy  address 


Signature 


|  Send  your  entry  to:  Pharmacy  Travel,  CMP  Information.  Sovereign  Way,  Tonbridge.  Kent  TN9  1 RW 
I 


Data  supplied  to  CMP  Information 
Ltd  and  TCI  Direct  may  be  shared 
with  any  member  of  the  United 
Business  Media  Group  worldwide, 
associated  companies  and 
subsidiaries  and  TCI  Direct  for  the 
purposes  of  customer  information, 
direct  marketing  or  publication 
Data  may  also  be  made  available  to 
external  parties  on  a  list  rental  or 
lease  basis  for  the  purposes  of 
direct  marketing.  If  you  do  not  wish 
data  to  be  made  available  to  external 
parties  on  a  list  rental  or  lease  basis, 
please  write  to  the  Data  Protection 
Co-ordmator,  CMP  Information  Ltd. 
Dept  PGT685.  FREEPOST  LON 
15637.  Tonbndge  TN9  1BR  or 
Freephone  0800  279  0357. 


Profitable 


Relieves  everyday 
stress  naturally 

Also  relieves  stress  &  nervous  tension 
when  trying  to  give  up  smoking 

jS~s  *:-.*-<_^        SSL  JT  <~=rr  jss" 

Dlomed  Herbal*  t 

strcss/^iS  s 

A  natural  remedy  for  stress 


75  HERBAL  TABLETS 


stress/esx 

A  natural  remedy 
for  stress  * 


hops,  scullcap,  valerian  and  vervain 


Stress/ess  is  a  natural  remedy  for  everyday  stress 

Stress/ess  also  relieves  stress  and  nervous  tension 
when  trying  to  give  up  smoking 

National  advertising  campaign 


Relieves  everyday  stress  naturally 


i  KESSLESS  Trademark  and  Product  Licence  held  by  Diomed  Herbals.  Hitchin.  Herts.  SG4  7QR.UK  Distributed  by  DDD  Ltd.  94  Rickmansworth  Road. Watford,  Herts.  WDI8  7JJ.UK  Directions:  To  be  taken 
by  mouth  Adults  and  elderly  Two  tablets  three  times  a  day  In  severe  cases  three  tablets  three  times  a  day  for  two  weeks,  then  two  tablets  three  times  a  day.  Children  8-12:  One  tablet  twice  a  day  at  the 
discretion  of  the  practitioner  For  smoking  withdrawal  Three  tablets  three  times  a  day  Do  not  exceed  the  stated  dose  Indications:  A  herbal  remedy  traditionally  used  for  stress  and  nervous  tension  associated 
with  the  changing  demands  of  modern  life  Also  provides  progressive  relief  of  mild  anxiety,  and  relieves  nervous  strain  while  giving  up  smoking  Contra-indications:  Not  to  be  used  if  sensitive  to  any  of  the 
ingredients  Not  to  be  used  during  pregnancy  or  lactation.  Not  to  be  taken  by  children  under  8  years  Legal  category:  GSL  Packs:  Stressless  (PL  I  74 1 8/0002)  -  75  Tablets.  RSP  £5.95  (£5.06  excluding  VAT) 
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It's  time  to  get  in  training 

with  the  new  Sore  Throat  Management  Programme  from  Strefen  Lozenges. 

The  pharmacist  and  pharmacy  assistant  training  manuals  will  provide  you  with  at-a-glance  information  anc 
enable  you  to  confidently  recommend  the  right  treatment  for  your  sore  throat  customers.  Not  only  will  your 
knowledge  and  understanding  of  sore  throat  treatments  increase  but  you  will  also  receive  CPP  accreditation 

To  receive  your  copies  free  of  charge,  please  fill  in  the  details  below  and  post  the  coupon  in  an  envelope  to 
Strefen  Lozenges  Pharmacy  Training.  FREEPOST.  PO  BOX  193.  Nottingham  NC3  IBR. 


Long  Listing  relief 
from  sore  throai  pain 


•  last  cincl  effecrive 

•  Contains  an  anti-inflammatory 
ingredient 


Strefen  \ 

Lozenges  Flurbiprofen  8.  75mg 

16 !  ozences 


Unique  Flurbiprofen  formula 


Name 


Position; 


Pharmacy  address: 


Postcode: 


Pharmacy  Training  Manuals: 
Pharmacy  Assistant  Training  Manuals: 


No.  required: 
No.  required: 


An  NSAID  for  sore  throats  not  knees 


PRODUCT  INFORMATION  FOR  STREFEN  LOZENGES  FLURBIPROFEN  8.75MG.  Strefen  Lozenges  contain 
flurbiprofen  BP  875mg  per  lozenge  Indication:  Symptomatic  relief  of  sore  throat  Dosage  and  administration: 

Adults  and  children  over  12  years:  1  lozenge  sucked  slowly  even/  3-6  hours  as  required,  up  to  a  maximum  of  5 
lozenges  in  24  hours,  and  for  a  maximum  of  3  days.  The  lozenges  should  be  moved  around  the  mouth  whilst 
sucking.  Contraindications:  Hypersensitivity  to  any  of  the  ingredients:  in  patients  with  existing,  or  history  of.  peptic 
ulceration:  history  of  bronchospasm.  rhinitis  or  urticaria  associated  with  aspirin  or  NSAIDs.  Special  warnings  and 
precautions  for  use:  Bronchospasm  may  be  precipitated  in  patients  with  history  of  asthma.  Caution  is  required 
in:  patients  with  renal,  cardiac  or  hepatic  impairment  as  renal  function  may  deteriorate  with  use  of  NSAIDs:  patients 
with  hypertension:  patients  with  abnormal  bleeding  potential  as  bleeding  time  can  be  prolonged.  Pregnancy  and 


lactation:  Use  of  Strefen  Lozenges  should  be  avoided  in  the  third  trimester.  Flurbiprofen  appears  in  brea 
very  low  concentrations  and  is  unlikely  to  affect  the  breast-fed  infant  adversely.  Undesirable  effects:  D] 
nausea,  vomiting,  gastrointestinal  haemorrhage,  diarrhoea,  mouth  ulcers,  fluid  retention  and  oedema,  exa 
of  peptic  ulceration  and  perforation,  urticaria,  angioedema  and  various  rashes  have  been  reported.  V( 
jaundice  and  thrombocytopenia  (usually  reversible),  aplastic  anaemia  and  agranulocytosis  have  been 
Transient  local  irritation  of  the  buccal  mucosa  may  occur,  and  taste  perversion  has  been  reported  in  trials, 
quantities:  Strefen  Lozenges  are  available  in  cartons  of  16  lozenges.  MRRP:  £3.49  (16  lozenges), 
licence  number:  00327/0135.  Product  licence  holder:  Crookes  Healthcare  Ltd.,  croc 
Nottingham  NG2  3AA.  Legal  category:  P.  Date  of  preparation:  December  2002.  HEAL 
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Breathe  easy 

Mary  Allen  uncovers  some 
interesting  facts  about  the 
possible  causes  of  asthma 


16 


Pretty  boys 

Lesley  Keen  on  the  phenomenal 
rise  of  men's  grooming  products 

19 


Quit  or  else! 

Jeremy  Clitherow  suggests 
ways  of  supporting  potential 
quitters  in  the  approach  to  No 
Smoking  Day 

22 


OVER  THE  COUNTER 

Volume  1  6  Number  99 

February  2003 

A  stitch  in  time 

The  pharmacy  is  well  placed  to 
help  improve  women's  experiences 
of  period  pains  -j2 


Stressed  out 

Stress  has  become  a 
monumental  problem  in  the  UK. 
Sarah  Purcell  looks  at  ways  of 
combating  the  problem 
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NiQuitin  CQ,  CQ  v  :  Committed  Quitters  are  registered  trade  marks 
of  the  GlaxoSmithKime  group  of  companies 
Further  information  is  available  from  GlaxoSmithKime  Consumer  Healthcare, 
Great  West  Road,  Brentford.  Middlesex  TW8  9GS 
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Mews 


Welcome  to  our  first  issue  of 
2003  and  a  Happy  New  Year  to 
all  our  readers. 

But  how  happy  will  2003  be 
for  pharmacy?  The  OFT  report 
on  pharmacy  access  has  sent 
Shockwaves  through  the 
sector  with  a  recommendation 
to  remove  restrictions  on 
pharmacy  licences. 

The  report  is  a  body  blow  to 
many  in  the  community 
pharmacy  sector  who  are 
dedicated  to  providing  and 
improving  their  service. 
Already  there  has  been  talk  of 
large-scale  closures  and  this 
cannot  be  good  news  for 
pharmacy  customers. 

The  accessibility  of  local 
pharmacy  services  and  the 
relationship  and  trust  built  up 
between  pharmacy  staff  and 
customers  makes  this  a 
unique  and  irreplacable  part 
of  the  health  service. 

So  don't  pull  any  punches, 
make  sure  your  customers 
know  just  how  they  will  be 
affected  if  the  report  is 
endorsed.  Let  customer- 
power  influence  the  outcome 
-  hopefully  on  the  side  of 
sanity. 

On  a  lighter  note,  at  OTCwe 
start  every  year  with  the 
resolution  that  we  will  bring 
you  an  unbeatable  mixture  of 
educational  and  informative 
features,  news  and  product 
information  in  a  lively  and 
attractive  package. 

This  year  we  plan  to  make 
OfC even  more  special,  with 
*  ibrand  new  look  for  the 
March  issue.  So  watch  out  for 
sxt  issue,  arriving  in 
i  armacy  on  March  29. 
sharmacy  assistant's 
favourite  magazine  is  about  to 
get  even  better! 

Lesley  Keen 

Supplement  Co-Ordinator 


Jane's  golden  jubilee 


Congratulations  to  pharmacy 
assistant  Jane  Kayes,  who 
celebrates  an  astonishing  50 
years'  service  at  Liverpool's 
Lance  Lane  Pharmacy. 

Jane,  65,  joined  the 
pharmacy  when  it  was 
Crellin's  Chemist,  in  1952  at 
the  age  of  15.  And  in  50  years 
she  has  not  had  a  single  day 
off  sick! 

The  pharmacy  marked  her 
extraordinary  achievement 
with  'Jane's  Golden  Jubilee' 
when  friends  and  customers 
were  invited  to  a  day  of  fun 
and  celebration. 

A  special  window  display 
marked  the  occasion  and 
customers  were  offered  wine 
and  cake. 

Among  those  anxious  to  pay 
tribute  to  Jane's  half -century 
was  Phil  Jones,  business 
development  manager  with 
the  independent  pharmacy 
wholesaler  Mawdsleys. 

Phil  presented  Jane  with 
champagne  and  chocolates 
and  said:  "It  was  great  to  be 
able  to  share  in  Jane's 
celebrations.  It  is  a  fabulous 


achievement  and  I  look 
forward  to  working  with  her 
for  many  years  to  come." 

Jane  said:  "It  was  a 
wonderful  day.  As  well  as  the 
champagne  and  chocolates  I 
also  received  a  book  signed 
by  the  customers  who  come 
into  the  shop." 

She  says  she  has  stayed  in 
her  job  so  long  because  she 
loves  the  customers  -  and  is 
now  welcoming  the  third 


Luxury  treat  for  Susie 

Pharmacy  assistant  Susie  Harris,  who  works  at 
Lloydspharmacy  in  Beaconsfield,  is  off  to  Grayshott 
Hall  health  farm  in  Surrey  for  two  nights  of 
pampering,  thanks  to  nailcare  specialist  Mavala. 

The  company  introduced  the  competition  to  reward 
sales  effort  and  it  was  open  to  all  Lloyds  employees. 

A  delighted  Susie  said:  "Mavala  is  very  popular  in 
Lloyds,  it  is  one  of  our  top  selling  hand  and  nail 
ranges.  I  simply  kept  track  of  my  sales." 

Susie  (pictured  right)  will  share  her  treat  with  close 
friend  Lynne  Johnson  (left),  who  is  fighting  cancer. 


Elaine  is  top  assistant 


Well  done  to  Elaine  Knowles, 
the  United  Co-op  Pharmacy 
Group's  Counter  Assistant  of 
the  Year. 

Elaine,  who  works  at  the 
Redditch  Central  branch, 
won  against  opposition  from 
assistants  from  the  group's 
130  pharmacies  in  the 
Midlands,  North  and  Wales. 


She  was  commended  for 
her  consistent  professional 
approach  and  customer 
service. 

Elaine  said:  "I  am  thrilled 
to  be  given  this  award.  At  this 
branch  we  always  try  to 
provide  that  bit  extra  for  our 
customers,  whether  it  is 
health  advice  or  just  a 


generation  of  some  families  to 
the  pharmacy. 

When  she  is  not  at  work  she 
enjoys  going  to  the  gym, 
visiting  the  legendary 
Liverpool  Empire  and  going  to 
the  Isle  of  Man,  which  she 
describes  as  her  second  home. 

And  what  of  the  future? 
Happily  for  the  people  of 
Liverpool  15,  Jane  says:  "I 
don't  have  any  plans  to  retire 
just  yet! " 


friendly,  familiar  face  when 
they  are  not  feeling  at  their 
best." 

Area  manager  Nick 
Simpson  said:  "Elaine  has 
always  been  very  receptive 
and  proactive  when  it  comes 
to  new  ideas  and 
developments  and  really 
deserves  this  award. " 
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Wella  plans  hair-raising 
fun  on  Red  Nose  Day 


Wella  has  planned  to 
raise  £300,000  (or 
Comic  Relief  this  year 
as  the  official  hair 
partner  for  Red  Nose 
Day  2003. 

For  every  pack  of 
Red  Nose  Day-stickered 
Wella  Shockwaves, 
Vosene  or  Silvikrin  sold 
during  the  fundraising 
period  in  February  and 
March,  Wella  will  give 
20p  to  the  charity. 

Wella  has  chosen  the 
theme  of  The  Big  Hair 
Do  and  is  offering  ideas 
on  hair-raising  fun  if 
you  log  on  to 
www.wella.co.uk 

There  is  also  a  Comic 
Relief  Scratch  and 
Match  Sweepstake 
Poster  where  staff 
and/or  customers  pay 
£1  to  choose  a  hairstyle 
on  the  poster.  When  all 
40  have  been  'sold'  a 
scratch  panel  is 
removed  and  reveals 
the  face  of  the  celebrity 
matching  one  of  the 
styles.  The  winner 
receives  half  the  money 
and  the  rest  goes  to 
Comic  Relief 


WFUA 


HAIR  GEL 


No  more  kava-kava 


Legislation  banning  the 
supply  of  medicines  and  food 
containing  the  herbal  product 
kava-kava  came  into  force  on 
January  13. 

The  Medicines  for  Human 
Use  (kava-kava)  Prohibition 
Order  2002  prohibits  the  sale, 
supply  or  import  of  any 
medicinal  product  containing 
kava-kava  in  the  UK,  except 
for  external  use. 

The  Food  Standards  Agency 
has  created  parallel  legislation 
to  ensure  kava-kava  is  no 
longer  used  in  food  products. 

Following  public 
consultation,  the  Committee 
on  Safety  of  Medicines  and 


the  Medicines  Commission 
both  concluded  that  there  is 
clear  evidence  linking  kava- 
kava  with  rare  cases  of  liver 
toxicity.  There  have  been  four 
reports  of  liver  toxicity  in  the 
UK  thought  to  be  due  to  kava- 
kava  consumption. 

Licensed  kava-kava 
products  have  been  removed 
from  the  market  in  the  EU  and 
Canada.  In  Australia  products 
have  been  voluntarily 
removed  pending  an 
investigation,  and  consumers 
in  the  USA  have  been  warned 
of  the  nsks  of  liver  toxicity, 
pending  the  outcome  of  an 
FDA  investigation. 


Pharmacy  free  for  all? 


The  Office  of  Fair  Trading  has 
recommended  that  existing 
control  ol  entry  regulations 
for  pharmacies  in  the  UK 
should  be  abolished. 

It  argues  that  this  would 
give  consumers  greater 
choice,  provide  benefits  from 
greater  competition  and  grant 
better  access  to  pharmacy 
services  while  also  leading  to 
large  regulatory  cost  savings. 

John  Vickers,  the  director- 
general  of  fair  trading,  said 
the  guestion  being  addressed 
was  whether  current 
regulations  have  "impeded 
the  working  of  the  pharmacy 
market  to  the  ultimate 
detriment  of  the  general 
public".  The  answer,  he 
concluded,  was  a 
straightforward  yes. 

The  OFT  expects  between 
400  and  500  new  pharmacies 
to  be  opened  if  its 
recommendations  are 
implemented. 

The  report  also  insists  that 


there  is  room  for 
improvement  on  opening 
hours,  convenience  and 
services  such  as  home 
delivery. 

Mr  Vickers  vehemently 
denied  that  it  would  only  be 
supermarkets  taking  the 
opportunity  to  open  up  new 
pharmacies. 

The  report  will  now  go  to 
ministers  at  the  Department 
of  Trade  and  Industry  and  the 
Department  of  Health  for 
consideration.  The 
<  iovi  'i  mm  •nl  v.  1 1  ii  1 1  will 
make  the  final  decision,  is 
due  to  respond  within  90 
days. 

Deep  concern  about  the 
report  has  been  expressed  by 
MPs  from  all  parties.  The 
report  threatens  to  provoke  a 
dispute  between  the  DTI  and 
the  Department  of  Health  and 
there  are  indications  that 
Tony  Blair  and  the  Number 
10  policy  unit  will  intervene 
to  settle  the  issue. 


Winning  ways 


Lloydspharmacy's  Branch  of 
the  Year  for  2003  is  the  Trench 
Road  branch  in  Londonderry, 
Northern  Ireland,  winning  a 
chegue  for  £1,500. 

Second  place  went  to  the 
Asda  Scunthorpe  branch  and 
third  was  the  Wychbury 
Medical  Centre  in 
Stourbndge. 

Branches  were  asked  to 
collate  a  record  of  their 
achievements  in  the  form  of  a 
scrapbook  to  show  how  they 
had  achieved  their  business 
plan.  They  were  then  given  a 
month  to  organise  a  successful 


smoking  cessation  campaign. 

Seven  regional  finalists 
attended  the  final  at  the 
Belton  Woods  Hotel  in 
Grantham,  where  the  winner 
was  announced. 

The  picture  shows,  from 
the  left,  back  row:  Peter 
Hinckley,  GSK  sales  director, 
and  Mike  Ward, 
Lloydspharmacy  chief 
executive.  Front  row:  Amanda 
Gillespie,  pharmacy 
dispenser,  Noreen  Doherty, 
supervisor,  Liz  Brolly, 
pharmacist  manager,  and 
John  McArdle,  area  manager. 
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Silvikrin 
winners 


Congratulations  to  these 
readers,  who  responded  to  our 
Wella  Silvikrin  Freebie  in  the 
last  issue.  These  were  the  first 
20  names  out  of  the  OTC  hat: 

Mrs  V  Nicholson,  of 
Colmans  Chemist, 
Manchester;  Lisa  Briscoe,  of  L 
Rowland  &  Co,  Southport; 
Sarah  Cartney,  of 
Lloydspharmacy,  Thornton; 
Carol  Phillips,  of  Co-op 
Chemist,  Newtownabbey; 
Mrs  RJ  Docherfy,  of 
Lloydspharmacy,  Ashford, 
Kent;  Mrs  V  Wearmouth,  of 
Peak  Pharmacy,  Chesterfield; 
Linda  Gelletly,  of  Tesco 
Pharmacy  Stratford-on-Avon; 
Marion  Miller,  of  National  Co- 
op Chemist,  Kincardine;  Jane 
Robers,  of  Garswood 
Pharmacy,  Ashton-in- 
Makerfield;  Mrs  HE  North,  of 
Lloydspharmacy,  Norwich; 
Mrs  Lynn  Borrow,  of  Reem's 
Pharmacy,  Harrow  Weald;  T 
Fish,  of  AM  Clark,  Penistone, 
Sheffield;  Sarah  Mellstrom,  of 
Abbey  Chemist,  Hexham; 
Maureen  McAllister,  of  J 
Bannerman  Pharmacy, 
Drumchapel,  Glasgow;  Mrs 
JM  Richards,  of  Penryn;  Susan 
Paley,  of  TL  Liptrot  Ltd, 
Pudsey,-  Caroline  Cameron,  of 
LB  Dunn  Pharmacy,  Gorbals, 
Glasgow;  Miss  V  Gardner,  of 
Parker  Davies  Chemist, 
Saltash,  Cornwall;  Denise 
Ede,  of  Boots  The  Chemists, 
Sevenoaks;  Norma  Strong,  of 
Moss  Chemist,  Llandudno 
function. 


ittoms  up 


Sudo(  rem  nappy  rash  cream 
has  been  given  a  silver  award 
in  the  'Best  Pharmaceutical 
Product  of  2002/2003' 
following  a  vote  by  readers  of 
Mother  &  Baby  parenting 
magazine. 


Flu  advice  from  Kleenex 


Kimberly-Clark  has  again 
activated  its  Kleenex  Facial 
Tissues  Winter  Survival 
website,  which  will  run  until 
March  3f. 

The  site  features  a  map 
indicating  which  areas  of  the 
UK  are  worst  hit  by  colds  and 
flu  and  tracks  the  illnesses  as 
they  spread  across  the 
country. 

The  information  is 


compiled  in  conjunction  with 
TNS,  which  is  commissioned 
by  Kimberly-Clark  to 
interview  over  1,000  families 
across  the  UK  every  week  to 
establish  cold  and  flu 
patterns.  The  survey 
information  is  available  to 
pharmacies  to  help  predict 
stock  levels  of  cold  and  flu 
related  products. 
www.wintersurvival.co.uk 


Site  for  sore  heads 

Pfizer  Consumer  Healthcare  is  launching  a  Migraleve 
interactive  website  to  help  migraine  sufferers  monitor  and 
manage  their  condition.  The  site  will  include  a  symptom 
checklist  which  can  be  printed  and  taken  to  a  GP  to  aid 
diagnosis.  Those  who  register  will  receive  an  information 
pack  giving  advice  on  prevention  and  how  to  identify  the 
warning  signs  of  an  attack. 
www.migraine-advice.com 

Online  advice  on  constipation 


Senokot  and  Fybogel,  the 
constipation  remedies  from 
Reckitt  Benckiser,  are 
sponsoring  a  new  website 
which  aims  to  raise 
awareness  of  digestive 
health.  The  site  offers 
information  including 
common  symptoms, 
susceptible 

ConsHpononAd 


someone  is  constipated  and 
how  Senokot  and  Fybogel 
work  to  relieve  it. 

The  site  also  hopes  to  be  a 
useful  training  resource  for 
pharmacy  assistants  so  they 
can  provide  information  and 
recommendations  to 
customers. 

www.constipationadvice.co.uk 


groups,  gut    ,   •""•onmv^.COuk 

health, 
treatments 
and 

remedies  as 
well  as 
frequently 
asked 
questions. 
The  site 
features 
an 

animation 
of  the 
digestive 
system, 
showing 
the 

digestive  process, 
what  happens  when 

Log  on  to  Kellogg's 

Kellogg's  has  launched  a  website  for  healthcare  professionals. 
The  site  offers  nutritional  advice  and  information,  including 
nutrition  news,  summaries  of  scientific  papers  and  key  diary 
dates.  A  series  of  factsheets,  compiled  by  dieticians,  can  be 
downloaded  from  the  site,  covering  nutritional  topics 
including  folic  acid,  eating  for  pregnancy  and  foods  to  build 
kids. 

www.keUoggshealthzone.co.uk 


NiQuitin  CQ,  NiQuitin  CO  Clear  Pro 
Information.  Presentation:  NiQuitin  CQ:  I 
pinkish-tan,  square,  transdermal  patches.  NiC 
CQ  Clear:  Transparent  square  transdermal  pat 
Both  presentations  are  available  in  three  strer 
(sizes):  NiQuitin  CQ,  NiQuitin  CQ  Clear  Sti 
(containing  114  mg  nicotine  per  22  cnf  p; 
NiQuitin  CQ,  NiQuitin  CQ  Clear  Step  2  (conta 
78  mg  nicotine  per  15  cm-'  patch),  NiQuitin 
NiQuitin  CQ  Clear  Step  3  (containing  36 
nicotine  per  7  cm;  patch),  delivering  21  mg,  1< 
7    mg   nicotine   respectively   in   24  h 
Indications:  Relief  of  nicotine  withdi 
symptoms,  including  craving,  associated 
smoking  cessation.  If  possible,  use  with  a 
smoking  behavioural  support  programme  Do 
and  administration:  Patch  users  must 
smoking  completely.  For  a  habit  of  more  th; 
cigarettes  a  day,  start  with  Step  1  for  6  weeks, 
continue  with  Step  2  for  2  weeks  and  finish 
Step  3  for  2  weeks.  For  a  habit  of  10  o 
cigarettes  a  day,  start  with  Step  2  for  6  week; 
finish  with  Step  3  for  2  weeks.  For  best  r 
complete  full  course  of  treatment.  Do  not  u: 
more  than  10  consecutive  weeks.  If  patient 
smoke  or  resume  smoking  they  should  seek  do 
advice  before  using  a  further  course.  Apply  pa 
clean,  dry  skin  site  once  a  day  preferably  soor 
waking.  Remove  patch  after  24  hours  and 
new  patch  to  a  fresh  skin  site.  Patches  m, 
removed  before  going  to  bed.  However,  24  ho 
is  recommended  for  optimum  effect  a< 
morning  cravings.  Wear  only  one  patch  at  a 
When  handling  patch  avoid  touching  ey 
nose  Wash  hands  after  use  in  water 
Contraindications:    Use    by  non-smi 
occasional  smokers,  children  under  12.  Recent 
attack  or  stroke,  severe  irregular  heartbeat,  un: 
or     worsening     angina,     resting  ar 
Hypersensitivity  to  the  patch  or  ingred 
Precautions:  Use  only  on  doctors'  advi 
adolescents  12-17  yeais,  cardiovascular  di 
(e.g.  heart  failure,  stable  angina,  cerebrova 
disease,  vasospastic  disease,  severe  perif 
vascular  disease),  uncontrolled  hyperter 
severe  renal  or  hepatic  impairment,  peptic 
hyperthyroidism,  insulin-dependent  dial 
phaeochromocytoma,  atopic  or  eczem 
dermatitis.  Concomitant  medication  may 
dose  adjustment  following  smoking  cess 
caffeine,  theophylline,  imipramine,  pentaz 
phenacetin,  phenylbutazone,  insulin,  ta 
clomipramine,  adrenergic  blockers  may  need 
decrease,  adrenergic  agonists  may  need 
increase.  Patients  should  be  warned  not  to  snm 
use  other  nicotine-containing  patches  or 
when  using  NiQuitin  CQ,  NiQuitin  CQ  Clear, 
safely  away  from  children  Side  effects:  Tra 
rash,  itching,  burning,  tingling  at  site  of  appli< 
should  resolve  on  removal  of  patch;  rarely,  a 
skin  reactions,  occasionally,  tachycardia, 
systemic  effects  may  relate  either  to  using  p; 
or   smoking   cessation:    nausea,  dyspi 
constipation,  cough,  pharyngitis,  dry  rr 
arthralgia,  asthenia,  pain,  headache,  myalgia 
like  symptoms,  dizziness,  sleep  disturt 
abnormal  dreams,  nervousness.  If  side  < 
experienced  are  excessive,  Step  1  users  car 
down  to  Step  2  for  remainder  of  initial  6  v 
then  use  Step  3  for  final  2  weeks.  Pregnane 
lactation  incl.  trying  to  become  preg 
Pregnant  or  nursing  women  should  be  advi 
try  to  give  up  smoking  without  nicotine  replac 
therapy,  but  should  this  fail,  a  medical  asses 
of  the  risk/benefit  should  be  made, 
category:  GSL   Product  licence  nui 
NiQuitin  CQ  21mg  (Step  1),  14mg  (Step  2 
(Step  3):  00079/0347,  0346,  0345;  NiQuit 
Clear  21mg  (Step  1),  14mg  (Step  2),  7mg  (S 
00079/0356,  0355,  0354.  Product  li 
holder:     SmithKline    Beecham  Cor 
Healthcare,  Brentford,  TW8  9BD,  U.K.  Pad 
and  RSP:  All  strengths  7  patches  £17.49; 
only  14  patches  £32.95  Date  of  last  re\ 
September  2001. 

Reference:  1  Shiftman  S,  Elash  CA,  Pat 
ef  ai  Addiction  2000;  95(8):  1185-1195. 
NiQuitin  CQ,  CQ  and  Committed  Qi 

are  registered  trade  marks  of  the  GlaxoSmi 
group  of  companies. 


GlaxoSmithKline 


to. 
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Make  sure 
they're  covered 
-Jn  the  morning 


When  smokers  are  trying  to  quit,  mornings  can  catch 
them  unawares.  Once  they've  been  without  nicotine 
for  6-8  hours,  cravings  can  be  intense  and  hard  to 
resist,  which  is  why  many  smokers  get  more  cravings 
in  the  morning  than  the  rest  of  the  day.  Indeed,  two 
out  of  three  smokers  light  up  within  30  minutes 
of  waking. 

NiQuitin  CQ  patches  provide  nicotine  continuously 
over  a  24-hour  period,  reducing  morning  cravings 
compared  with  a  16-hour  patch,  for  these  heavily 
dependent  smokers.1 

Don't  let  increased  morning  cravings  increase  their 
risk  of  relapse.  Recommend  NiQuitin  CQ  24-hour 
patch  and  help  smokers  quit  from  the  word  go. 


NiQuitin 

Nicotine 

CLMAJi 

STOP     SMOKING  AID 

Witt,  COMMITTED  QUITTERS  Stop  Smoking  Plan 


Nicotine 


confidence  of  24  hour  pro 


Ibuprofen  variant  joins  Calpol  range 


The  Calpol  range  is 
being  extended  with  a 
pharmacy-only 
ibuproten-based 
children's  analgesic. 

Calprofen  (100ml, 
£3.49)  is  a  sugar-free, 
strawberry  flavoured 
ibuprofen  suspension 
(lOOmg  ibuprofen/5ml) 
for  children  from  six 
months  to  12  years  to 
relieve  aches,  pain  and 
fever. 

It  should  not  be  given 
to  babies  or  children 
who  suffer  from 
stomach  ulcers  or  other 


Briefs 


Slimming  supplement 

US  supplement  manufacturer 
Cytodyne  Technologies  has 
launched  a  slimming  supple- 
ment, Xenadrine-EFX.  The 
capsules  contain  a  blend  of 
herbal  extracts,  antioxidants, 
minerals  and  amino  acids. 
According  to  the  manufactur- 
er, the  product  has  been 
shown  to  increase  metabolic 
rate  and  maximise  fat  loss. 
Micro  Tech 

International  (UK)  Ltd 
Tel:  01403  732427. 

Interactive  herbals 

Potter's  Herbal  Medicines  has 
produced  an  interactive  CD- 
Rom  to  give  pharmacists 
access  to  at-a-glance  infor- 
mation about  herbal  medi- 
cines and  imminent  legislative 
changes  to  help  them  make 
informed  decisions  about 
stocking  and  recommending 
herbal  medicines. 
•  Potter's  has  also 
introduced  new  point  of  sale 
material  featuring  the  brand's 
four  seasons  imagery. 
Potter's  Herbal  Medicines 
Tel:  01 942  405100. 

Say  a  tissue; 

New  to  the  Happinose  brand 
me  luxury  facial  tissues, 
designed  for  sore  noses,  the 
:  nothing  balm  tissues  are 
packed  in  a  bright  yellow 
family  pack  featuring  a 
smiley  face  drawing.  A  pack 
of  M  retails  at  £1 .69  and  an 
on-pack  promotion  offers  30p 
off  next  purchase. 
Georgia-Pacific 
Tei:  01942  529000. 


serious  stomach 
disorders  or  who  suffer 
a  worsening  of  asthma 
due  to  aspirin  or  other 
similar  medicines. 

According  to  Dr 
Warren  Lenney, 
consultant  paediatrician 
at  North  Staffordshire 
Hospital,  paracetamol- 
based  products  like 
Calpol  Infant 
Suspension  remain  a 
first-line  treatment  for 
children  with  minor 
childhood  ailments. 

"  Ibuprofen-based 
medicines  are  an 


effective  option  if 
additional  or 
combination  relief  is 
reguired,  or  when 
specific  anti- 
inflammatory relief  is 
called  for,"  he  says. 

Calprofen  has  silver 
packaging  to 
differentiate  it  from 
the  rest  of  the  Calpol 
range. 

Calpol  and 
Calprofen  will  be 
supported  by  a  £2.5 
million  national 
consumer  campaign, 
including  TV  and  press 


IBUPROFEN 

Powerful  relief 

of  aches, 
pain  &  fever 


Turning  fat 
to  energy 

New  from  HealthAid 
is  Bodylean  CLA 
Plus,  a  supplement 
designed  to  help 
reduce  body  fat  and 
increase  muscle 
tone. 

The  capsules  (60, 
£29.99)  contain 
conjugated  linoleic 
acid  (CLA),  which  the 
company  says 
manipulates  the  way 
the  body  stores  fat  and 


Pumps  stand 
to  deliver 

GlaxoSmithKline  is 
giving  teenagers  what 
they  want  with  a  new 
look  for  Oxy  Daily 
Facial  Wash. 

A  poll  on  the 
mykindaplace.com 
website  revealed  that 
almost  70  per  cent  of 
teens  preferred  their 
medicated  face  wash 
to  be  in  a  bottle  with  a 
pump.  So  Oxy  Facial 
Wash  now  has  a 
translucent  purple 
pump  top,  with  a 
similar  bottle  with  a 
light  blue  top  for  the 
Sensitive  variant. 

The  screw  caps  on 
Oxy  Daily  Cleanser 
will  be  changed  to 
complement  the  new 
Facial  Wash  packs, 
with  translucent 
purple  and  light  blue 


HeaUHA,J 


helps  it  to 
utilise  it  as 
energy, 

regulating  and  lowering 


advertising  in 
2003. 

Pfizer  Consumer 

Healthcare 

Tel:  023  8064  1400. 


body  fat  percentages 
and  increasing  muscle 
tone. 

Other  ingredients 
include  L-Carnitine,  L- 
Ornithine  and  CoQIO  to 
help  boost  metabolism, 
plus  chromium  and 
gymnaema  sylvestre  to 
aid  sugar  cravings  and 
blood  sugar 
regulation. 

The  supplement 
should  be  taken  in 
conjunction  with  a 
healthy  balanced  diet 
and  regular  exercise. 
HealthAid 
Tel:  020  8426  3400. 


for  the  Sensitive 
product. 

GlaxoSmithKline 
Consumer  Healthcare 
Tel:  020  8047  2700. 


Bone  health 
with  a  fizz 

Vitabiotics  is 
launching  an 
effervescent  form  of 
its  Osteocare  bone 
health  supplement. 

Osteocare  Fizz 
(pack  of  20,  £3.95) 
delivers  eight 
nutrients  which  are 
vital  to  strong  bones. 
It  provides  100  per 
cent  of  the  RDA  of 
calcium  and  also 
contains  magnesium 
and  zinc,  vitamin  D 
and  copper. 

Vitabiotics  hopes 
the  new  format  will 
attract  not  just  the 
traditional  Osteocare 
users  -  women  over 
50  -  but  new  users 
such  as  children  and 
sportspeople. 

The  accompanying 
marketing  campaign 
will  include  national 
press,  poster  and  Tubi 
advertising  and  web 
promotions.  In-store 
material  includes 
posters  and  free 
sample  tablets. 
Vitabiotics  Ltd 
Tel:  020  8902  4455. 


Zovirax  takes  to  radio 


Zovirax  Cold  Sore 
Cream  takes  to  the 
airwaves  to  support  the 
'Monster'  TV  ads.  The 
radio  campaign  is 
designed  to  reach  those 
aged  16-34  prior  to 
social  outings,  which 
typically  take  place  on 
Thursday,  Friday  and 
Saturday  evenings.  A 
combination  of  regional 
stations  and 
high  profile  ""^ 
syndicated 
shows,  such 
as  the  Pepsi 
Chart  Show 


and  Vibe  Nation,  will 
ensure  national 
coverage. 

The  two  executions 
will  show  how  normal 
life  can  be  restored  in 
up  to  half  the  time  if 
cold  sore  sufferers  trei 
with  Zovirax. 
GlaxoSmithKline 
Consumer  Healthcare 
Tel:  020  8047  2700. 


EASY  RUB-IN  FORMULA 


2h  COLO  SORE  CRSAM  OCicIO 
OVIRAX 


EASY  RUB-IN  FORMULA 


2fc  COLD  SORE  CREAM  (tCICtOvit 
OVIRAX 


Jor  tingle 
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Solar  power 
from  L'Oreal 

The  new  Solar 
Expertise  range  from 
L'Oreal  Paris  combines 
the  company's  skincare 
and  sun  protection 
technology.  The  non- 
greasy  products  contain 
Activa-Cell,  which 
L'Oreal  says  reinforces 
the  skin's  natural  repair 
and  defence 
mechanisms. 

The  range  includes 
three  very  high 
protection  products 
(SPF  60-40),  four  high 
protection  products 
(SPF  30-20)  and  four 
medium  protection 
products  (SPF  15-8). 

The  range  is 
completed  with  three 
aftersun  products  - 
Rehydrating  Soothing 
Milk,  Refreshing 
Creme  Gel  and 
Soothing  Facial 
Moisturiser.  Retail 
prices  are  from  £8.00  to 
£15.00. 

L'Oreal  Group  UK 
Tel:  020  8762  4000. 


Alcon,  the  world's 
largest  eyecare 
company,  is  launching 
ICaps  dietary 
supplement  into 
pharmacy. 

ICaps,  which  are 
recommended  for 
people  at  risk  from  age- 
related  macular 
degeneration  (AMD), 


New  from  Wassen 
International  is 
NutriScience,  an 

antioxidant  supplement 
to  help  keep  the 
immune  system  in  peak 
condition. 

NutriScience 
combines  established 
antioxidants  -  vitamins 
A,  C  and  E,  selenium 


provide  the  essential 
antioxidants  found  in 
healthy  eyes.  The 
formula  includes  the 
carotenoids  lutein  and 
zeaxanthin  with 
multivitamins  and 
minerals. 

Alcon  says  leaps  (60, 
£9.95)  have  two  unique 
features  which  set  the 


and  coenzyme  Q10  - 
with  plant  chemicals 
that  are  shown  in 
nature  to  help  disable 
disease  and  detoxify 
or  neutralise  free 
radicals. 

These  include 
lycopene,  sulforaphane, 
resveratrol,  alpha  lipoic 
acid  and  citrus 


supplement  apart  from 
others  in  the  sector  -  its 
sustained  release 
formula,  which  offers 
improved  absorption 
and  less  chance  of 
stomach  irritation,  and 
the  fact  that  the 
product's  nutrient 
bioavailability  is  equal 
to  tour  servings  of 
fruit  and  vegetables 
per  day. 

Alcon  is  supporting 
the  pharmacy  launch 
with  an  educational  and 
promotional  campaign 
targeting  pharmacists 
and  consumers. 
Alcon  Information  Line 
Tel:  0800  092  4567. 


system 

bioflavonoids,  which 
can  be  found  in  fruit 
and  vegetables  or  are 
naturally  produced  by 
the  body. 

NutriScience  comes 
in  a  pack  of  30, 
retailing  at  £14.99. 
Wassen 

International  Ltd 
Tel:  01372  379828. 


Briefs 


Stay  dynamic 

New  in  pharmacy  from 
Novartis  is  Dynamisan,  a 
dietary  supplement  to  sup- 
port mind  and  body. 
Containing  1 1  essential  vita- 
mins, 10  minerals,  two 
amino  acids  and  ginseng, 
Dynamisan  is  formulated  to 
activate  energy  release  to 
help  mind  ana  body  through 
a  demanding  life.  A  pack  of 
30  tablets  retails  at  £7.49. 
Novartis  Consumer  Health 
Tel:  01403  210211. 

Pulsating  launch 

Pulse  is  the  latest  fragrance 
in  the  Lynx  men's  toiletries 
range.  Described  as  sexy  and 
uplifting,  the  light,  woody 
fragrance  has  been  devel- 
oped with  a  long-lasting  for- 
mulation and  is  available  in 
deodorant  bodyspray  and 
stick,  roll  on,  revitalising 
shower  gel  and  aftershave. 
The  new  variant  replaces 
Atlantis  which  was  launched 
in  1996. 
Lever  Faberge 
Tel:  020  8439  6100. 


Wassen  tones  up  the  immune 


'Supplement  not  substitute' 
is  the  message  from  Numark 


Numark  is  relaunching 
its  own-brand  range  of 
vitamins,  minerals  and 
supplements  and 
promoting  a  message  of 
'supplement  not 
substitute'. 

The  improved  range 
comprises  36  products 
and  new  packaging 
features  a  peel  and  re- 
seal  label  allowing  more 
room  for  product 
information  and  advice. 

It  focuses  on  the 
importance  of  a  healthy 
diet,  and  giving  tips  for 
good  nutritional  health 


and  the  situations  when 
a  supplement  might  be 
beneficial. 

The  range  is  sub- 
categorised  and  each 
section  is  colour  coded 
on  pack  and  point  of 
sale  material.  For 
example,  supplements 
related  to  'women's 
health'  are  bright  pink 
and  'healthy  joints' 
products  are  blue. 

Point  of  sale  material 
is  also  colour  coded  to 
match  the  packaging. 
Numark  Ltd 
Tel:  01827  841200. 


Be  cool  about  sports  injuries 


New  from  EuropCool  is 
a  cooling  and 
compression  sports 
injury  recovery  system. 

Liquid  Ice  can  be 
applied  to  injuries  such 
as  bruises,  strains  and 
sprains  and  is 
especially  suitable  for 
areas  where  it  is  hard 
to  apply  an  ice  pack. 

The  range  includes 
two  recovery  bandages 
-  Ice  Wrap  (£6.99)  and 


Mid  Size  Ice  Wrap 
£4.99)  -  which  are  pre- 
soaked  in  the  Liquid 
Ice  solution.  Singly 
packaged  in  an 
aluminium  foil  pouch, 
the  bandages  are 
activated  on  opening. 

To  reuse  the 
bandages,  there  is  a 
Recharger  (£19.99)  - 
an  aluminium  bottle 
containing  240ml  of 
concentrated  Liquid 


Ice  solution  -  enough 
for  30-40  applications. 

The  range  also 
includes  a  Recovery 
pack  (£29.99) -a  clear 
re-sealable  bag 
containing  an  Ice 
Wrap,  a  Mid-Size  Ice 
Wrap,  a  Recharger  and 
a  'Go'  bag  to  hold  a 
bandage  during  and 
after  replenishment. 
Europcool  Ltd. 
Tel:  020-8879  0006. 


Gradual  aid  to  help  smokers  quit 


Rosen  Holdings  is 
launching  NicoBloc,  a 
non-prescnptive 
smoking  cessation  aid 
to  be  used  as  part  of  a 
six- week  programme. 

NicoBloc  is  designed 
to  gradually  modify 
smokers'  behaviour  by 
reducing  the  amount  of 
nicotine  inhaled, 
weakening  and  finally 
breaking  the  addiction. 

The  pack  contains  a 


coloured  fluid 
formulated  with  corn 
syrup,  water,  citric  acid, 
preservative  and 
colouring,  which  is 
apphed  to  the  cigarette 
filter  before  smoking. 

The  number  of  drops 
is  increased  from  one  to 
three  over  three  weeks 
and  the  manufacturer 
says  by  the  third  week 
up  to  99  per  cent  of 
nicotine  and  tar  are 


trapped,  so  they  do  not 
enter  the  body. 

The  pack  comes  with 
a  CD-Rom  which  shows 
how  to  use  the  products 
and  includes  a  chart  to 
record  daily  progress. 

NicoBloc  retails  at 
£29.45  -  a  two-week 
supply  for  a  20-a-day 
smoker. 
Galpharm 
International  Ltd. 
Tel:  01226  779911. 
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Blast  off  for 
MACH3  Turbo 

Gillette  has  launched 
an  improved  version  of 
the  MACH3  razor  in 
the  UK. 

MACH3  Turbo  is  a 
triple  blade  razor 
developed  to  provide  a 
more  comfortable  and 
close  shave,  even 
'against  the  grain'. 

It  features  an 
enhanced  lubrication 
strip,  protective 
microfins  and  new 
anti-friction  blades 
designed  to  remove 
more  of  each  hair  with 
less  irritation.  A 
redesigned  handle  has 
textured  rubber  grips 
and  metal  grooves  to 
improve  hold. 

The  launch  is  being 
supported  by  TV 
advertising  from 
February  14. 
•  The  Gillette  Series 
range  is  being 
reformulated  to  create 
an  integrated 
grooming  system  with 
the  MACH3  Turbo. 
The  range  comprises 
1 1  products,  including 
shaving  gels  and  after 
shave  products  to 
meet  different 
skincare  needs. 
Gillette  UK  Ltd. 
Tel:  020  8560  1234. 


Califig  on  TV 

Merck  Consumer 
Health  Products  is 
backing  its  Califig 
laxative  with  a  TV  ad 
campaign  on  Channel  4 
until  April.  The  ad 
features  a  voiceover  by 
Lionel  Blair. 
Merck  Consumer 
Health  Products 
Tel:  01482  375234. 


Dosage  change 
for  Calpol 
Six  Plus 

The  Calpol 

range  has  been 
repackaged  to  make  it 
easier  to  identify 
different  variants. 

The  whole  range  will 
now  carry  the  Calpol 
spotlight  logo  and 
feature  clearer  Sugar 
Free/Original  and 
flavour  indicators.  The 
Calpol  Six  Plus  range, 
recently  extended  to 
include  sugar-free 
sachets,  is  now  in 
striking  red  packs  to 
distinguish  it  from 
Calpol  Infant  products. 

Dosage  information 
for  children  aged  one  to 
five  years  on  Calpol  Six 
Plus  Suspension  has 
been  removed.  The 

Liquid  oxygen 
to  boost 
energy  levels 

HeavenEarth  is 
introducing  an  oxygen 
and  nutritional 
supplement  into  UK 
pharmacies. 

Cellfood  (30ml, 
£19.99)  has  been 
available  in  the  USA 
since  1969  and  has 
previously  only  been  sold 
in  the  UK  through  the 
Nutri-Centre  in  London 
and  via  mail  order. 

Made  from  natural 
plant  substances,  the 
liguid  supplement 
contains  dissolved 
oxygen,  trace  elements, 
enzymes  and  amino 
acids. 


Clearasil  Body  Wash 
campaign  debuts  on  TV 


(  'mokes 
I  iealthcare  has 
launched  a  new 
TV  advertising 
i  ampaign  tor  the 
latest  addition  to 
the  ( 'learasil  range, 

.     rasil  Complete 
Deep  C  leansing 
Body  Wash. 

The  new  20- 
second  ad  will  be 
aired  on  top  teen 
programmes  on  ITV, 
Channels  4  and  5,  Sk 
One,  The  Box  and 


Nickleodeon  until 
the  end  of 
February. 

The  new  body 
wash  (200ml, 
£4.99)  fights  three 
main  causes  of 
spots  and  the  advert 
continues  to 
reinforce  Clearasil 
as  a  modern, 
H  effective  skincare 
brand. 
Crookes  Healthcare  Ltd 
Tel:  0115  968  8664. 


product  is 

recommended  only  for 
children  aged  six  to  12 
who  should  receive  5- 
10ml  doses  which  may 
be  repeated  every  four 
hours,  with  a  maximum 
of  four  doses  per  24 
hours. 

•  Readers  of  the 
parenting  magazine 
Mother  &  Baby  have 
voted  Calpol  the  Best 
Pharmaceutical  Product 
of  2002/2003. 

Pfizer  Consumer 
Healthcare  says  the 
brand  has  95  per  cent 
awareness  among 
parents  and  remains 
market  leader  not  only 


because  of  its 
effectiveness,  but  also 
thanks  to  its  pleasant 
flavour,  continued 
brand  innovation  and 
free  advice  leaflets  for 
parents. 

Brand  manager 
Alison  Pratt  said:  "We 
are  delighted  at  the 
award.  The  Calpol 
range  has  evolved  over 
the  years  to  provide  an 
extensive  range  of 
products  and  formats, 
all  providing  effective 
relief  from  childhood 
pain  and  fever. " 
Pfizer  Consumer 
Healthcare 
Tel:  023  8064  1400. 


Briefs 


Pressure  points 

Just  published  by  The  Royal 
Society  of  Medicine  is  Blood 
Pressure  -  all  you  need  to 
know,  written  by  GP  Hugh 
Coni  and  Nick  Coni,  a  former 
clinical  director  of  the 
Department  of  Medicine  for 
the  Elderly  and  a  consultant 
at  Addenbrooke's  Hospital. 
The  book  (£14.95)  describes 
high  blood  pressure,  treat- 
ments and  the  various 
associated  disorders.  Low 
blood  pressure  is  also 
examined. 
RSM  Press 
Tel:  020  7290  2900. 

New  look 

Canderel  is  being  relaunched 
with  an  improved  taste  and 
new  packaging  which 
combines  the  brand's  red 
logo  with  a  silver  design. 
Chemist  Brokers 
Tel:  023  9222  2500. 


The  product  is 
formulated  to  increase 
energy  levels,  reduce 
free  radicals  and 
improve  wellbeing.  It  is 
said  to  boost  immunity 
and  help  the  body  fight 
infections.  Eight  drops 
of  the  liguid  are  taken 
in  a  glass  of  water  three 
times  a  day. 
HeavenEarth  Ltd 
Tel:  01291  689676. 


Essentials  gel  for  Super-Max 


Sterling-Four  is 
launching  five  Super- 
Max  low  foam  shaving 
gels  containing 
essential  oils,  vitamin  E 
and  aloe  vera.  The  gels 
have  been  formulated 
with  the  help  of 
California's  Ayoma 
Spa. 


The  men's  variants 
(200ml,  £3.99)  are 
Refreshing  and 
Stimulating,  while 
women's  (125ml, 
£2.99)  are 

Rejuvenating,  Sensual 
and  Relaxing. 
Sterling  Four  Ltd. 
Tel:  020  8844  1433. 


Ready,  steady...  blow! 


British  children  find 
learning  to  blow  their 
nose  the  most  difficult 
childhood  skill  to 
master  after  learning  to 
tie  their  shoelaces, 
according  to  new 
research  from  Tixylix. 

As  a  result,  Novartis 
has  produced  a  guide  to 


help  parents  teach 
children  to  blow  their 
noses  properly. 

Pharmacies  can 
obtain  stocks  of  the  free 
guide,  No  More  Snail 
Trails,  for  customers. 
Novartis  Consumer 
Health 

Tel:  0207  009  2805. 


£1  million  campaign  for  Eumovate 


(  llaxoSnuthKline 
is  spending 
£1  million  on  a 
six-week  TV 
campaign  for 
Eumovate 
Eczema  and 
Dermatitis 
Cream  which  runs  until 
the  end  of  February. 

The  ad,  which  had  its 
TV  debut  last  year, 
features  a  working 
woman  taunted  by  the 
irritating  voice  of  a  skin 
flare-up,  the  condition 
associated  with  eczema 
and  dermatitis.  It  goes 


charge'. 
The 


on  to  explain  how 
Eumovate  does  more 
than  break  the 
itch/scratch  cycle  by 
working  deep  in  the 
skin  to  clear  up  an 
attack.  The  ad  ends 
with  the  sign-off 
'Eumovate  -  show  skin 
flare-up  who's  in 


campaign 
features  a 
combination  c 
30-second  anc 
10-second  ad; 
Eumovate 
Eczema  and  Dermatitis 
Cream,  which  contains 
clobetasone  butyrate 
0.05  per  cent,  is  the  fir; 
moderately  potent 
corticosteroid  to  be 
made  available  OTC. 
GlaxoSmithKline 
Consumer  Healthcare 
Tel:  020  8047  2700. 
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Advertisement  feature 


Just  the 


from  Seven  Seas 


\  tonic  is  just  what  many  weary  consumers 
ook  for  when  they  are  getting  back  on  their  feet 
ifter  illness  or  are  feeling  generally  tired  and 
un  down.  Tonic  sales  peak  between  November 
ind  April  as  the  nation  struggles  to  fight  back 
rom  traditional  winter  illnesses  like  colds  and 
lu  and  to  regain  energy  and  vitality  drained  by 
he  long  months  of  cold,  dark  and  damp. 
Although  included  under  the  Vitamin  Mineral  and 
Supplements  (VMS)  category,  tonics  form  a  separate 
and  distinct  sector  as,  like  medicines,  they  are  a  distress 
ourchase,  bought  to  relieve  specific  symptoms  and  aid 
convalescence. 

All  the  major  players  in  the  tonic  market  are  licensed 
products  that  make  efficacy  claims  on  pack  and  all  are 
iquids  formulated  to  aid  recovery  from  illness,  combat 
iredness  and  loss  of  appetite,  but  there  the  similarity 
snds.  Their  ingredients  vary  significantly. 

Seven  Seas  Vitamin  & 
Mineral  Tonic  has  several 
points  of  difference.  It 
is  free  from  artificial 
stimulants  -  there  is 
no  alcohol  or  caffeine 
in  its  formulation  - 
and  it  contains 
Vitamin  A  and  Vitamin 
D  (the  sunshine  vita- 
min) plus  minerals 
Copper  and 
Manganese. 


To 
restore 
vitality 
when 
tired  or 
run  d°wn 


As  poor  iron  status  is  a  cause  of 
fatigue  and  listlessness,  Seven  Seas 
Vitamin  &  Mineral  Tonic  also  sup- 
plies 24mg  Iron  in  each  1 0ml 
(dessertspoon).  Iron 
is  essential  for 
healthy  haemo- 
globin, the  protein 
in  red  blood  cells 
that  carries  oxygen 
around  the  body. 
Glycerophosphates 
are  added  to  the 
formulation  to  help 
stimulate  appetite. 

3  vitamins  A  and  D  help  increase 
the  body's  resistance  to  infection  and 
help  it  fight  viral  infections. 

B  minerals  Iron,  Copper  and  Manganese  support  the 
production  of  energy  and  vitality  by  aiding  the  formation 
of  red  blood  cells,  helping  the  release  of  energy  from 
food  and  boosting  the  body's  natural  defences. 

Made  with  a  natural  orange  extract,  fast-acting  Seven 
Seas  Vitamin  &  Mineral  Tonic  is  good-tasting  and  a 
pleasure  to  take  -  an  important  consideration  when 
appetite  is  poor. 

Seven  Seas  Vitamin  &  Mineral  Tonic  is 
available  in  three  sizes:  500ml,  300ml  and 
150ml.  There  is  no  better  Tonic  formulation  and 
no  better-tasting  Tonic  -  from  Seven  Seas,  the 
number  one  brand  in  healthcare. 
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Cool  styling  with  V05  Gel 


Senokot's  gentle  approach 


FREEIE  GEL 

fXfREMf  hold 


Beauty 
Briefs 


Length  and  lift 

New  from  Rimtnel  is  Endless 
Length  &  Lift  Mascara  which 
is  formulated  to  lift,  curve 
and  hold  lashes  as  well  as 
give  extra  length.  Fast-dry- 
ing and  smudge-proof,  the 
mascara  has  a  no-clump  for- 
mula. It  retails  at  £4.99. 
Coty  (UK)  Ltd 
Tel:  020  8971  1300. 

L'Oreal's  new  trio 

New  from  L'Oreal  Paris  are: 
Ideal  Balance  Compact 
Foundation  Powder  (£10.99), 
which  offers  the  coverage  of 
a  liquid  with  the  matte  finish 
of  a  powder;  Invincible 
Platinum  lipstick  (£7.99)  in 
eight  shades,  a  shimmering 
version  of  its  long-lasting 
formula;  and  Invincible  Lip 
Liner  (£4.99),  a  retractable 
soft  pencil  to  define  the  lips. 
L'Oreal  Group  UK 
Tel:  020  8762  4000. 


Vitabiotics  is 
relaunching  its 
Visionace  eyecare 
supplement  in 
February  with  an 
improved  one-a-day 
formulation  containing 
23  nutrients  to 
maintain  eye  health. 

The  ingredients  in 
the  vegetarian  tablets 
include  balanced 
levels  of  antioxidant 
vilcmms,  bilberry 
extract,  natural 
carotenoids  and 
minerals  such  as 
selenium  and  zinc. 

The  tablets  also 

1  2 


New  Advanced  V05 
Freeze  Gel  is  a  quick 
drying  gel  to  sculpt  and 
shape  short  styles  and 
add  texture  and 
definition  to  longer  hair. 

The  gel  (150ml,  £2.99) 
brushes  out  easily  and 
does  not  remain  in  the 
hair  after  washing.  It 
can  be  applied  to  damp 
or  dry  hair  to  give 
texture,  spikes  or  sporty 
styles. 

Johno  Verity,  the  UK's 
top  snowboarder,  is 
featured  in  advertising 
for  the  product. 
Alberto-Culver 
Co  UK  Ltd 
Tel:  01256  705000. 


Cosmetique  Active  is 
launching  a  Vichy 
treatment  into  UK 
pharmacies  to  tackle 
dull  skm. 

Oligo  25  aims  to 
counteract  the  effects  of 
stress,  fatigue,  smoking 
and  pollution  which  can 
leave  the  skin  dull,  pale 
and  lifeless. 

It  contains 
manganese  gluconate, 
to  help  inhibit  the 
constriction  of  blood 


New  from  Carmen  are 
the  Definitions 
haircare  range  and  the 
Electric  Styling  Curl 
Brush. 

The  Definitions 
range  includes  an 
Electric  Styling  Tong 
and  Electric  Styling 


include  antioxidant 
lutein  esters,  which 
recent  studies  have 
linked  to  reduced  risk 
of  age  related  macular 
degeneration. 

A  pack  of  30  tablets 
retails  at  £6.95. 

New  packaging 
is  also  being 
introduced. 

The  relaunch  is 
being  supported 
by  a  £500,000  press 
and  London 
Underground 
advertising  campaign. 
Vitabiotics  Ltd 
Tel:  020  8902  4455. 


Revitalising 
lip  range 

New  in  the  Blistex 
range  is  Blistex 
Revitaliser. 

Applied  morning 
and  night,  the  product 
is  formulated  to 
remove  rough,  dead 
skin  on  the  hps  and 
add  moisture.  Blistex 
says  regular  use  will 
also  gradually  reduce 
the  appearance  of 
fine  lines  and 
wrinkles  on  and 
around  the  lips.  A  5g 
tube  retails  at  £2.25. 
Dendron  Ltd 
Tel:  01923  229251. 


vessels,  and  polyfructol, 
which  acts  as  a  gende 
exfoliating  agent. 

Oligo  25  is  available 
in  two  formulations  -  a 
gel-cream  for  normal 
and  combination  skin 
and  a  cream  for  dry 
skin,  each  retailing  at 
£12.00  for  50ml.  Both 
are  hypo-allergenic  and 
tested  on  sensitive  skin. 
Cosmetique  Active 
(UK)  Ltd. 

Tel:  020  8762  4030. 


Brush  (each  £7.99). 
The  Styling  Curl  and 
Brush  (£9.99)  is  a 
combination  styler 
with  a  hot  brush  and 
styling  tong  with  a 
choice  of  heat  settings. 
Salton  Europe  Ltd 
Tel:  0161  947  3000. 


Making  exotic 

A  cosmetics  collection 
for  'exotic'  skin  is  being 
launched  exclusively 
into  independent 
chemists  and  beauty 
outlets. 

EX1  Cosmetics  is 
formulated  for  the  skin 
tones  of  women  whose 
heritage  is  neither 
black  nor  white,  such  as 
those  of  Asian,  Arab 


Reckitt  Benckiser  is 
investing  £2.5  million  in 
TV  and  press 
advertising  for  Senokot 
this  year. 

Created  to  attract 
new  users,  the  TV 
commercial  will  be  on 
air  nationally  until 
April,  with  press 
advertising  in  women's 
magazines  until  July. 


Pfizer  Consumer 
Healthcare  is  launching 
Listerine  Actives 

portable  breath 
freshening  strips. 

The  mint-flavoured 
strips  of  transparent 
film  -  about  the  size  of  a 
postage  stamp  - 
dissolve  in  the  mouth 
for  lasting  fresh  breath. 

The  product  was 
launched  in  the  USA 
more  than  a  year  ago 
and  is  now  a  top  seller. 

The  strips  are  sugar- 
free  and  dispensed 
from  a  portable  click- 
top  pack.  They  come  in 
packs  of  24  or  72  strips. 
A  pack  of  24  retails  at 

faces 

or  Far  Eastern  descent. 

The  products  contain 
yellowish  undertones 
covering  varying  shades 
and  colour  depths.  The 
range  comprises  five 
liquid  foundations  and 
three  loose  face 
powders. 

The  light  foundation 
is  oil-free  for  a  matte 
finish  and  contains 


The  key  campaign 
message  is  that  the 
brand  provides  natural 
genUe,  overnight  relief 
from  constipation.  Pres 
advertising  gives 
additional  information 
about  why  it  is  better  t( 
treat  constipation  as 
soon  as  possible. 
Reckitt  Benckiser  pic 
Tel:  01482  326151. 


£0.99  and  72  at  £2.79. 

Pfizer  says  the  strips  j 
kill  99.9  per  cent  of  the 
germs  that  cause  bad 
breath  within  30 
seconds  and  is 
supporting  the  launch 
with  a  £5  million 
marketing  campaign. 

TV  advertising  will 
run  in  London  from  mi 
March  until  early  Apri 
and  roll  out  nationally 
at  the  end  of  2003. 
Product  sampling  and 
celebrity  PR 
endorsement  will  also 
support  the  launch. 
Pfizer  Consumer 
Healthcare 
Tel:  023  8064  1400. 


vitamin  E  and  UV  filte 
The  fine,  translucent 
powder  is  designed  to 
seal  make-up  and 
enhance  colour  withoi 
over-pigmenting. 

A  variety  of  point  of 
sale  material  is  availal 
to  support  the  range  ii 
store. 

EX1  Cosmetics 
Tel:  020  7373  0562. 


Vichy  makes  skin  glow 


Carmen's  definitive  collection 


Seeing  is  believing 


Instant  freshness  with 
Listerine  Actives 


Dreamy  campaign  for  Nytol 


Siren  tempts  new  users 


Young  skin,  pure  skin 


Sole  solutions 
from  Prof oot 

An  American  range  of 
'underfoot'  orthotics  is 
being  launched  into 
the  UK. 

The  Profoot  range 
will  initially  comprise 
five  products: 

Triad  is  a  three- 
quarter  length  insole 
to  help  support  and 
comfort  the  heel,  arch 
and  ball  of  foot. 

Toe  Beds  cushion 
the  toe  and  ball  of  foot 
to  help  prevent 
fatigue  and  callus 
formation. 

Gel  Max  heel 
cushion  helps  relieve 
heel,  knee  and  lower 
back  pain  associated 
with  foot  impact  and 
heel  stroke. 

Super  Sport  is  an 
arch  support  for  both 
front-to-back  and 
side-to-side  arches. 

Double  Cushion 
Insole's  double 
thickness  provides 
extra  comfort. 
The  Miles  Group 
Tel:  01484  852411. 


Nytol  is  back  on  TV 
with  a  £1.2  million 
week-on-week-off 
national  campaign 
representing  four 
weeks  on  air. 

This  is  the  second  TV 
outing  for  the  30-second 
'Dreamland'  advert, 
supported  by  a  10- 
second  version. 

More  TV  exposure  in 
March  and  April  conies 
with  sponsorship  of 
Channel  5  weather, 
with  two  10-second 
indents  before  and  after 
the  weather  throughout 


the  day.  The  indents 
feature  an  animated 
sequence  showing  a 
woman  asleep  on  a  bed, 
led  by  swans  and 
floating  through  the 
night  sky,  then  cuts  to 
the  morning  as  she 
awakes  bright  and 
refreshed. 

Both  campaigns  end 
with  the  tagline  'Good 
mornings  follow  a  good 
Nytol'  and  highlight  all 
the  brand  variants. 
GlaxoSmithKline 
Consumer  Healthcare 
Tel:  020  8047  2700. 


Lever  Faberge  has 
added  a  new  fragrance 
to  the  Impulse  range  to 
attract  new  users  to  the 
bodyspray  market. 

Impulse  Siren  is 
designed  to  be  more 
sensual  and 
sophisticated  than  the 
existing  fragrances  in 
the  range.  Targeting 
15-24-year-old  females, 


L'Oreal  Paris  is 
launching  a  three-step 
purifying  skincare 
range  for  young  and 
problem  skin. 

L'Oreal  Dermo- 
Expertise  Pure  Zone 
products  are 
formulated  to  control 
blemishes  and  keep 
skin  clear  and  well 
hydrated. 

Step  1  includes  Deep 
Exfoliating  Gel  Wash, 
Deep  Purifying  Gel 
Wash  and  Daily  Deep 
Cleansing  Foaming 
Cloths. 

Step  2  offers  Pore 


the  fragrance  is 
available  in  body  spray, 
aerosol  antipcrspirant 
deodorant,  roll-on 
antiperspiranl  and 
moisturising  body 
spray.  Retail  prices  arc 
from  £1.59  (or  the  roll- 
on  deodorant  to  £2.49 
for  the  bodyspray. 
Lever  Faberge 
Tel:  020  8439  (>  100. 


Tightening  & 
Clarifying  Lotion  and 
Step  3  is  Anti- 
Regreasing  Moisturiser. 

The  range  contains 
Sebo-Calmyl,  an 
extract  derived  from  a 
natural  marine 
botanical,  and  salicylic 
acid  to  help  regulate 
sebum  production  and 
eliminate  dead  skin 
cells. 

The  gel  wash  and 
lotion  retail  at  £4.99, 
cloths  and  moisturiser 
at  £5.99 

L'Oreal  Group  UK 
Tel:  020  8762  4000. 


The  power  to  quit 


A  new  TV  advert  to  be 
screened  until  the  end 
of  February  is  designed 
to  give  an  extra  boost  to 
sales  of  Niquitin  CQ 
Lozenges 

GlaxoSmithKline  says 
the  ad  -  entitled  'I've 
Got  the  Power'  -  follows 
last  year's  award- 
winning  campaign.  It 
aims  to  target  the 
quitters  who  would  like 
to  have  more  control 
over  their  attempt  by 
promoting  the  Niquitin 
CQ  Lozenge  as  a 
powerful  and  fast  way 
to  fight  cigarette 
cravings. 


The  new  campaign 
forms  part  of  a 
£2.8  million  spend  on 
TV  and  radio 
advertising  for  the  first 
quarter  of  2003. 

Niquitin  CQ 
Lozenges  are  available 
in  2mg  and  4mg 
strengths  in  packs  of  36 
and  72,  retailing  at 
£8.99  and  £17.49. 
Would-be  quitters  can 
log  on  to 

www.niquitincg.co.uk  to 
develop  their  own 
individual  CQ  plan. 
GlaxoSmithKline 
Consumer  Healthcare 
Tel:  020  8047  2700. 


Periods  seen 
as  art 

The  average  woman 
spends  more  than  five 
years  of  her  life  having 
a  penod  and  Roche, 
manufacturer  of 
Feminax,  the  period 
pain  relief 
product,  felt  it 
was  time  to  take 
another  look  at 
periods,  pain 
and  how  they 
affect  women  in 
the  new  millennium. 

The  company  asked 
research  groups 
throughout 
the 
UK  to 

express  the 
way  they 
feel  during  their 
period  through  art. 

The  resulting 
drawings  were 
interpreted  by 
psychologist  Donna 
Dawson. 

Among  the  drawings 
was  this  one,  entitled 
'Rain  Cloud',  showing  a 
woman  bowed  down 
with  discomfort 
clutching  at  the  pain, 
but  also  trying  to 
contain  and  comfort  it. 
The  bowed  head  and 


rain  cloud  are  said  to 
represent  "a  weary 
resignation  in  the  face  of 
the  inevitable,  of  that 
which  must  be 
endured" . 

A  gallery  of  the 
drawings,  called 
'Portrait  of  a  Period',  can 
be  seen  on  the  Fermnax 
website  at 
www.feminax.co.  uk 
Roche  Consumer  Health 
Tel:  01707  366000. 


Beauty 
Briefs 


Washed  with  light 

Cliniaue's  spring  collection  is 
called  Light  washed  and 
offers  warm  and  cool  colours 
for  eyes,  lips,  cheeks  and 
nails,  with  dusty  neutrals, 
sun-kissed  shades,  crisp 
whites  and  blushes  of  pink. 
New  Colour  Rub  Allover 
Lustre  (£14.50)  is  a  sheer 
lightweight  liquid  to  high- 
light cheeks,  eyes  and 
lips  and  there  are  three  lim- 
ited edition  nail  colours 
(£13.50). 

Estee  Lauder  Cosmetics  Ltd 
Tel:  020  7409  6700. 

Making  Sens  of 
men's  skin 

A  natural  men's  skincare 
range  from  France  is  being 
introduced  exclusively  into 
pharmacies  in  the  UK  by 
Whyte  Chemicals.  Sens  Skin 
Care  for  Men  is  a  range  of 
six  skincare  and  toiletry 
products  specially  formulat- 
ed for  men,  with  retail  prices 
from  £4.25  to  £14.00.  All 
the  products  contain  natural 
ingredients  and  are  free 
from  animal  testing. 
Distributor:  Colorama 
Pharmaceuticals  Ltd 
Tel:  020  8728  7728. 
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Testing,  testing... 


The  beauty  industry  tells  us 
it's  never  too  late  to  try  to 
slow  the  signs  of  ageing  and 
it's  always  interesting  to  see 
products  which  claim  to  help 
hold  back  time  without 
breaking  the  bank. 

So  we  were  keen  to  take  a 
closer  look  at  Synergie  Stop 
Anti-ageing  Multi-Action 
Moisturiser,  Synergie  Lift 
Daily  Firming  Cream  and 
Synergie  Lift  Daily  Firming 
Concentrate.  Each  of  the 
three  products  was  tried  by 
two  testers. 
Tester:  Jan  Powis 
Product:  Synergie  Lift  Daily 
Firming  Concentrate  (£8.99) 
Verdict:  Jan,  who  normally 
uses  L'Oreal  Revitalift,  liked 
the  cheerful  red  and  white  of 
the  Synergie  packaging.  She 
found  the  dropper  in  the 
bottle  cumbersome  to  use, 
but  the  product's  texture  was 
soothing  on  her  skin. 

After  a  month,  she  found 
her  skin  felt  fresher  and  she 
may  well  buy  the  concentrate 
again.  Jan  says  this  is  a 
product  which  offers  good 
value  for  money. 
Rating:  7  out  of  10 

Tester:  Lesley  Keen 
Product:  Synergie  Lift  Daily 
Firming  Concentrate  (£8.99) 

Verdict:  This  was  attractive, 
with  guite  a  young,  fresh 
look  for  an  anti-ageing 
product.  The  concentrate  had 
a  pleasant,  light  fragrance, 
but  the  texture  was  opague 
and  rather  sticky,  unlike 
other  serums  or  concentrates 
I  have  tried.  It  felt  guite 
'mask  like'  at  first,  taking  a 
few  moments  to  be  absorbed 
into  the  skin. 

The  dropper  was  not  a 
great  success  as  the  product 
seemed  to  drip  out  of  it 
without  the  top  being 
sgueezed.  If  there  were 
instructions  on  how  much  to 
use  I  could  not  see  them  on 
the  pack,  so  'dosage'  was  a 
matter  of  trial  and  error. 

The  pack  also  suggests  that 
you  follow  a  series  of  facial 
exercises  while  using  the 
concentrate.  I  was  unable  to 
<!o  this  as  the  instructions  are 
I  >'  uited  on  the  inside  of  the 
■nd,  despite  my  attempts 

>  open  it  with  great  care,  the 
aging  tore  and  the 
ictions  became  illegible. 

After  two  weeks  using  the 
concentrate  with  my  usual 
Claiins  moisturiser,  I  did  see 
a  degree  of  difference  in  my 
skin  and  this  is  a  product  I 


We're  all  on  the  lookout  for  the  miracle 
cream,  the  one  which  will  erase  those  lines 
and  wrinkles  and  turn  back  the  clock  to 
younger,  firmer  skin.  Among  Synergie's 
latest  offerings  are  three  anti-ageing  and 
firming  products.  There  was  no  shortage  of 
volunteers  to  put  them  to  the  test! 


may  well  use  again  when  my 
skin  needs  a  boost. 

At  £8.99  it  represents  very 
good  value  for  money. 
Rating:  9  out  of  10  (only  let 
down  by  the  instructions  and 
dropper) 

Tester:  Mary  Prebble 
Product:  Synergie  Lift  Daily 
Firming  Cream  (£8.99) 

Verdict:  Mary,  who  usually 
uses  an  Avon  moisturiser, 
thought  the  fragrance  and 
texture  of  the  cream  were 
pleasant  and  it  was  very  easy 
to  use,  with  clear  instructions. 

She  used  it  with  Olay  Toner 
and  after  four  weeks  her  skin 
felt  soft  and  less  dry. 

"It  is  good  value  for 
money,"  she  said.  "I  used  it 
twice  a  day  for  four  weeks 
and  still  had  two  weeks' 
worth  left  in  the  jar. 

"The  packaging  was  OK 
apart  Irom  the  jar  containing 
the  cream,  which  was  red.  I 
found  this  very  offputting  for 
a  skin  cream  -  a  bit  like  a  jar 
of  blood!"  she  said. 

In  spite  of  the  colour  of  the 
jar,  she  will  buy  and  use  it 
again. 

Rating:  9  out  of  10 

Tester:  Janet  Chielman 
Product:  Synergie  Lift  Daily 
Firming  Cream  (£8.99) 

Verdict:  This  was  a  great  hit 
with  Janet,  who  liked  the 
look  and  feel  of  the  product, 
which  she  used  for  a  month. 
Normally  an  Estee  Lauder 
fan,  she  found  that  the 
Synergie  cream  left  her  skin 
feeling  softer  and  looking 
smoother.  Not  only  did  she 
think  it  represented  good 


value  for  money,  she  will  also 
use  it  again. 
Rating:  8  out  of  10 

Tester:  Vanessa  Sherwood 
Product:  Synergie  Stop  Anti- 
ageing  multi-action 
moisturiser  (rsp  £7.99) 

Verdict:  Vanessa  usually  uses 
Clarins  day  moisturiser  for 
super-sensitive  skin  and  this 
cream  did  not  persuade  her 
to  change  brands,  though  she 
thought  it  was  reasonable 
value  for  money. 

She  says  the  product 
looked  "OK,  but  not 
especially  imaginative "  and 
the  texture  was  pleasant. 

She  did  not,  however,  like 
the  orange  fragrance,  which 
she  found  far  too  sweet. 

There  were  no  instructions 
on  the  pack  as  to  how  often 
to  use  the  cream. 

She  used  it  for  one  month 
and  says  she  did  not  really 


see  any  difference  in  her 
skin. 

"  I  prefer  tubes  or  pumps  to 
pots  as  I  don't  like  sticking 
my  grubby  fingers  in  things, " 
she  said. 

"It  was  not  bad  apart  from 
the  smell  -  a  real  sickly 
challenge,  especially  with  a 
hangover! " 
Rating:  5  out  of  10 

Tester:  Nina  Keller-Henman 
Product:  Synergie  Stop  Anti- 
ageing  multi-action 
moisturiser  (rsp  £7.99) 

Verdict:  Nina  liked  the  look 
of  the  Synergie  product  and 
thought  the  texture  was  very 
pleasant,  but,  like  Vanessa, 
she  balked  at  the  fragrance, 
which  was  "far  too  strong". 

She  also  found  that  the 
cream  left  a  sticky  and  greasf 
feeling  on  her  skin. 

It  was  very  easy  to  use  and 
she  continued  with  it  for  14 
days,  noticing  a  "very  slight 
improvement  in  complexion 
and  smoothness". 

In  spite  of  the 
improvement,  she  was  not 
tempted  to  give  up  her 
usual  Body  Shop  Vitamin  E 
moisturiser,  though  she 
thought  the  Synergie 
cream  was  good  value  for 
money. 

Rating:  6  out  of  10 
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COMING  NEXT  MONTH! 


OTC  is  changing... 

All  the  news,  features  and  product  information  which  make 
us  the  best  read  magazine  for  pharmacy  assistants 


Your  new,  improved  Over  the  Counter  will  be 
coming  your  way  on  March  29 


DON'T  MISS  IT! 
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There  are  150 
million  sufferers 
around  the  world 
and  the  UK  has  the 
fifth  highest  rate  in 
the  world.  Yet 
asthma  remains 
something  of  a 
mystery,  as 
consultant  Mary 
Allen  discovers 


Asthma  isn't  a  new  disease  - 
doctors  in  ancient  China  and 
Greece  knew  about  it  -  but  it 
has  become  more  common, 
especially  in  the  developed 
world. 

The  UK  has  the  fifth 
highest  rate  of  asthma  in  the 
world,  with  one  in  eight 
children  and  one  in  13  adults 
affected  by  it. 

Serious  cases  of  asthma 
are  responsible  for  74,000 
admissions  to  Accident  and 
Emergency  hospital 
departments  every  year,  and 
in  many  of  these  cases,  lives 
are  under  threat. 

Most  sufferers  develop 
symptoms  in  childhood,  but 
it  can  start  in  adulthood  - 
sometimes  even  in  older 
age. 


So  what  causes  asthma?  No- 
one  knows  exactly,  but  there 
seem  to  be  a  number  of 
possibilities  and  everyone 
seems  to  agree  that  the 
condition  is  the  result  of 
damage  to  the  cells  of  the 
airways,  leaving  them 
oversensitive. 

Some  doctors  think  that 
this  is  the  result  of  catching  a 
cold  or  other  virus  early  in 
life,  while  others  think  the 
initial  damage  may  be 
caused  by  an  allergic 
reaction.  Babies  may  be 
more  prone  to  allergic 
reactions  because  their 
immune  systems  are 
immature  and  can't  always 
cope  with  allergens 
(substances  that  can  cause 
allergic  reactions)  which  are 
present  in  the  air,  such  as 
exhaust  fumes,  cigarette 
smoke  and  the  dung  of 
house  dust  mites. 

Asthma  is  more  likely  to 
occur  in  families  who  are 
<illergy-prone  and  who  may 
suffer  with  eczema  or 
hayfever.  This  is  known  as 
a  topic  asthma  and  is  genetic. 

However,  genetic  factors 
aren't  the  only  issue  - 
environmental  factors  count 
loo.  So,  whether  you 
develop  asthma  depends 
not  just  on  your  genetic 
make-up  but  also  on 


what  happens  to  you. 

The  first  clues  that  asthma 
involved  inherited  factors 
were  realised  many  years 
ago  after  15  survivors  of  a 
shipwreck  settled  on  the 
island  of  Tristan  de  Cunha  in 
the  Atlantic  Ocean.  Three  of 
the  survivors  were  women 
with  asthma.  Today,  one  in 
three  of  the  islanders  has 
asthma. 

It  is  thought  that  genetic 
factors  contribute  around  80 
per  cent  of  the  risk  of 
developing  asthma,  while 
environmental  factors  such 
as  air  pollution,  diet  and 
infections  are  responsible  for 
the  remainder. 

Environmental  factors 
increasing  the  risk  of 
developing  asthma  include: 
I  being  exposed  to 
allergens  while  still  in  the 
womb 

•  infections  such  as  colds 
while  a  young  baby 

#  living  in  a  home  where 
there  are  pets  (especially 
cats) 

C  having  certain  foods  such 
as  cow's  milk  and  egg  while 
still  a  young  baby 


•  exposure  to  cigarette 
smoke  while  in  the  womb,  or 
in  early  life.  Babies  whose 
parents  smoke  are  twice  as 
likely  to  develop  asthma. 

More  recently,  researchers 
have  lound  that  even 
psychological  factors  may 
increase  the  risk  of 
developing  asthma  in 
children  who  are  genetically 
vulnerable. 

One  study  showed  that, 
although  asthma  can  affect 
children  from  happy 
families,  children  whose 
parents  were  struggling  with 
their  responsibilities  were 
more  than  twice  as  likely  to 
develop  asthma.  Family 
problems  included  mothers 
suffering  from  depression, 
conflicts  in  relationships  and 
a  lack  of  social  support. 

Passive  smoking  is 
thought  to  be  a  major  factor 
in  adults  who  develop 
asthma. 

Two-step  condition 

The  airways  of  asthma 
sufferers  are  always  more 
inflamed  than  in  other 
people,  even  in  the  absence 


ir 


of  an  acute  attack  and  many 
sufferers  go  for  long  periods 
without  acute  attacks. 

Acute  attacks  may  be 
triggered  by  different  things 
-  for  some,  it  may  be  pollen 
or  smoke,  for  others  a 
change  in  the  weather,  wh 
some  are  more  vulnerable 
certain  situations  such  as 
during  exercise. 

The  number  of  new  cases 
of  asthma  seen  each  year  is 
now  three  to  four  times 
higher  in  adults  and  six 
times  higher  in  children  tha 
it  was  25  years  ago. 

The  rise  has  been 
particularly  sharp  over  the 
last  decade,  and  has  been 
blamed  on  a  number  of 
factors  including  pollution. 

One  theory  is  that  an 
increase  in  reliance  on  junk 
food  may  have  played  a  pa 
with  too  many  additives  an 
too  little  fresh  fruit  and 
vegetables. 

There  certainly  seems  to 
be  plenty  of  evidence  to 
suggest  that  a  diet  rich  in 
fruit  and  vegetables  can 
have  a  positive  effect  on 
lungs  as  well  as  the  heart. 
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An  occasional  trip  to  the 
local  burger  bar  is  not  going 
to  cause  asthma,  but  eating 
lots  of  fruit  and  vegetables 
lean  certainly  help  to  reduce 
|the  risk  of  developing  the 
condition. 

Some  doctors  think  the 
widespread  use  of  antibiotics 
jmay  not  have  helped, 
because  of  a  possible 
weakening  of  the  body's 
immune  response. 

But  there  may  be  good 
pews  on  the  horizon.  Last 
year,  for  the  first  time, 
researchers  in  Switzerland 
reported  that  the  upward 
trend  in  the  numbers  of 
Ichildren  with  asthma  might 
(be  starting  to  reverse,  or  at 
[least  level  out.  The 
researchers  suggested  this 
might  be  due  to  a 
modification  in  lifestyle,  so 
people  were  avoiding 
exposure  to  risk  factors  such 
as  cigarette  smoke. 

Symptoms 

Asthma  symptoms  include  a 
tight  feeling  in  the  chest, 
cough,  wheeziness  and 
shortness  of  breath. 


Triggers  for  asthma  attacks 

The  house  dust  mite  is  the 
main  trigger  for  asthma, 
affecting  up  to  85  per  cent  of 
sufferers.  Some  are  directly 
affected  by  the  mites 
themselves,  but  more 
usually  it  is  the  mite's  dung 
which  is  the  cause.  The 
mites  live  in  carpets  and  soft 
furnishings,  and  thrive  in  a 
warm,  moist  environment,  so 
modern,  centrally  heated, 
double  glazed  homes  are 
just  perfect  for  them.  And 
here's  a  thought  for  those 
with  feather  pillows  -  after 
three  years,  a  third  of  the 
weight  of  a  feather  pillow 
may  be  made  up  of  dust  mite 
droppings! 

Reducing  house  mite 
numbers 

Simple  measures  which  can 
help  to  reduce  the  numbers 
of  house  dust  mites  include: 
©  the  use  of  hard  floors  such 
lino,  wood,  or  tiles,  which 
are  easier  to  clean  and  keep 
dust  free  than  carpets 

•  the  use  of  special  mattress 
and  pillow  covers 

•  regular  washing  or 


i  leaning  ill  i  i  ii  |s  w  1 1  n  h 
should  bo  hung  out  to  dry  in 
the  sunshine 

•  regular  washing  or 
cleaning  and  airing  < it 
blankets  and  duvets 

•  daily  airing  of  bedrooms 
by  opening  windows  to 
reduce  moisture  levels 

•  regular  cleaning  of 
curtains 

•  regular  washing  of  soft 
toys  (preferably  drying  in  a 
tumble  drier). 

Other  triggers  include 
cigarette  smoke,  pollen, 
mould  and  food.  Furry  pets 
such  as  cats  are  often 
culprits,  so  better  to  stick  to 
goldfish  if  pets  are  a  must! 
Changes  of  air  can  trigger 
an  attack  (for  example  going 
from  a  warm  room  to  a  cold 
place  -  covering  the  mouth 
with  a  scarf  helps,  as  does 
taking  a  couple  of  puffs  of 
reliever  before  going  out), 
and  viral  respiratory 
infections  can  leave  people 
very  vulnerable. 

Some  medicines,  including 
over  the  counter  medicines, 
may  be  triggers,  so  it  is 
important  to  know  which 
these  are  to  make  sure 
customers  aren't  at  risk 
when  you  sell  them.  Culprits 
include  ibuprofen  and 
aspirin. 

Not  all  asthma  sufferers 
are  affected  by  these  drugs, 
but  you  should  always  ask 
before  selling  them  to 
anyone.  Some  people  may 
not  know  they  may  be 
vulnerable  -  and,  since  these 
medicines  are  available  in 
small  packs  in  non- 
pharmacy  outlets,  this  is  one 
area  in  which  you  can  really 
show  your  worth,  by  helping 
to  prevent  an  asthma  attack. 

Asthmatic  patients  may  be 
affected  by  the  vapours  from 
alcohol-based  lotions  such  as 
those  used  for  headlice 
treatment.  Fortunately, 
there  are  water-based 
alternatives  such  as  Derbac- 
M,  so  always  ask  customers 
when  selling  these  products. 

Some  prescription 
medicines  can  also  affect 
asthma  sufferers. 

The  biggest  culprits  are 
drugs  in  the  group  known  as 
beta-blockers,  used  for  high 
blood  pressure  and  also  as 
eye  drops  for  the  eye 
condition  glaucoma.  Your 
pharmacist  will  be  on  the 
lookout  for  this  potential 
problem  when  dispensing 
these  medicines. 

Airborne  triggers 
for  asthma 

Airborne  irritants  which  can 
trigger  attacks  include: 

®  traffic  fumes 

•  smoke  from  cigarettes, 
bonfires  and  incinerators 

•  industrial  fumes 


•  paint  fumes 

•  household  chemicals  such 
as  those  found  in  air 
fresheners  and  aerosols 

•  fumes  from  cavity  wall 
insulation 

•  perfumed  cosmetics 

•  strongly-scented  flowers. 

Treatment 

The  aims  of  treatment  are  to 
enable  sulterers  to  lead  a  lull 
and  active  life  with  as  little 
disruption  as  possible. 
Medicines  for  asthma  are 
prescription-only  and,  for 
most  people,  treatment 
consists  of  a  two-pronged 
approach:  the  regular  use  of 
a  preventer  (usually 
medication  given  via  an 
inhaler  to  guard  the  airways 
and  reduce  the  chances  of 
having  an  asthma  attack), 
and  a  reliever  (inhaled 
medication  intended  to 
relieve  the  symptoms  of 
asthma)  for  use  during 
attacks.  Provided  people  use 
a  preventer  effectively,  they 
may  hardly  ever  have  to  use 
a  reliever. 

Preventers 

Preventers  don't  work 
immediately  -  the  protective 
effect  is  built  up  gradually 
over  a  period  of  about  two 
weeks  -  and  the  medication 
must  be  taken  regularly 
every  day  to  maintain 
protection,  even  when  not 
experiencing  symptoms. 

It's  easy  to  think  there  is 
no  need  to  keep  using  it  it 
there  are  no  symptoms,  but 
this  is  usually  simply 
because  the  medication  is 
doing  its  job!  Most 
preventers  are  based  on 
corticosteroids,  usually 
known  simply  as  steroids, 
and  include 
beclomethasone, 
budesonide,  and  fluticasone. 

Some  people  worry  about 
the  side  effects  as  high  doses 
of  steroids  taken  over  a  long 
period  can  have  significant 
side  effects.  For  this  reason, 
doctors  will  be  careful  to 
prescribe  the  lowest  possible 
dose  needed  to  achieve 
control. 

Relievers 

There  are  two  types  of 
reliever:  one  works  almost 
instantly  (sometimes  called  a 
rescue  reliever),  while  the 
other  has  a  longer  lasting 
action  and  may  be 
prescribed  if  symptoms 
persist  despite  using  a 
preventer  and  a  rescue 
reliever  -  or  if  symptoms 
come  on  m  the  night. 

Salbutamol  (Ventolin)  and 
terbutaline  are  commonly 
used  rescue  relievers. 
Another  type  of  reliever 

Continued  on  page  18  ► 
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(most  often  prescribed  tor 
babies  under  two  and  for 
older  people),  called 
ipratropium  bromide, 
takes  about  45  minutes 
to  take  effect.  Long 
lasting  relievers  include 
oxitropium,  salmeterol, 
and  eformoterol. 

Some  sufferers  benefit 
from  theophylline-based 
drugs  which  are  taken  in 
tablet  form.  Recently,  a  new 
group  of  drugs  has  been 
introduced  known  as 
leukotriene  receptor 
antagonists,  taken  as  tablets 
by  mouth.  But,  for  most 
people,  inhalers  are  the 
mainstay  of  treatment. 

For  people  who  can't 
guite  get  the  hang  ot 
using  the  straightforward 
metered  dose  inhalers,  and 
for  young  children,  there  are 
all  sorts  of  devices  available 
to  help,  including  spacer 
devices  and  other  types  of 
inhalers,  so  anyone  who 
doesn't  seem  to  be  getting 
any  benefit  from  their 
medication  should  have  a 
word  with  the  pharmacist, 
who  will  usually  suggest 
making  an  appointment 
with  the  asthma  nurse 
orGP. 

Self-help 

A  key  element  in  asthma 
control  is  getting  to  know 
personal  triggers  and,  as  tar 
as  possible,  avoiding  them. 
Good  advice  to  sufferers  is  to 
keep  a  diary  which  can  help 
identify  triggers. 


Personal  asthma  plans 


Give  individually-tailored  information  on: 

•  exactly  what  treatment  is  needed  for  asthma  control 

•  how  much  to  use  and  when  to  use  it 

•  what  self-help  steps  to  take 

•  what  to  do  in  an  emergency 

•  what  to  do  if  symptoms  are  getting  worse. 

Anyone  suffering  with  asthma  should  talk  to  their  GP  if 
they  don't  have  one  of  these. 

Experts  think  that,  with  good  care  from  the  medical  team 
and  good  self-management,  95  per  cent  of  people  with 
asthma  should  be  able  to  get  their  symptoms  under  control. 
Although  the  number  of  people  with  asthma  remains  high, 
the  number  of  deaths  from  asthma  has  started  to  fall,  which 
is  certainly  a  step  in  the  right  direction. 


They  should  write  down 
any  symptoms  such  as 
cough,  wheeze,  difficulty  in 
breathing,  together  with  any 
potential  triggers  they  have 
been  exposed  to  such  as 
traffic  fumes,  a  change  in  the 
weather,  a  cold  or  cough. 
This  will  help  the  GP  or 
asthma  nurse  to  work  out  a 
management  plan  with  the 
asthma  sufferer. 

Sufferers  are  far  more 
likely  to  be  affected  by 
triggers  if  they  are  run-down 
or  unwell.  So,  it's  important 
to  stay  healthy  by  eating 
well  (especially  lots  of  fresh 
fruit  and  vegetables)  and  to 
get  plenty  of  exercise, 
relaxation  and  sleep. 
Managing  stress  will  also 
reduce  the  likelihood  of 
attacks  so  relaxation  is 
important. 

Exercise  is  a  key  factor  in 
keeping  well  and  reducing 


the  effects  of  stress,  but  for 
many  asthma  sufferers 
(and  even  some  non-asthma 
sufferers)  exercise  can 
make  matters  worse.  These 
people  may  experience 
breathing  difficulties 
soon  after  beginning 
exercise,  suffering 
symptoms  like  a  tight 
chest  or  wheeziness. 

Cold  weather  sports  are 
more  likely  to  be 
problematic,  as  are  those 
reguiring  continuous 
activity,  so  some  sufferers 
choose  to  stick  to  more 
gentle  sports  or  those  that 
involve  stopping  and 
starting,  like  golf.  Some 
people  benefit  from  taking  a 
dose  of  their  reliever 
medicine  before  starting  any 
sporting  activity,  but  they 
should  discuss  this  with  their 
doctor. 

Effective  self-management 


helps  to  keep  asthma  well 
controlled,  and  this  in  turn 
reduces  the  number  of 
emergency  hospital 
admissions,  days  off  work 
or  school,  and  other 
complications. 

Good  GPs  and  asthma 
nurses  will  work  out  a 
personal  management  plan 
with  an  asthma  sufferer(see 
box  left). 

Useful  Addresses 

National  Asthma 
Campaign  (NAC) 

Providence  House 
Providence  Place 
London  Nl  ONT 
Tel:  020  7226  2260 
Helpline:  0845  7  01  02  03 
(9-7  Mon-Fri) 
www.asthma.org.uk 

National  Asthma 
Campaign  Scotland 

2a  North  Charlotte  Street 
Edinburgh  EH2  4HR 
Tel:  0131  226  2544 

British  Lung  Foundation 

78  Hatton  Garden 
London  EC  IB  IPX 
Tel:  0207  831  5831 
www.lunguk.org 

British  Allergy  Foundation 

Deepdene  House 
30  Bellegrove  Road 
Welling,  Kent 
DA16  3PY 
Tel:  020  8303  8525 
Helpline:  0891  516500 
(9-5  Mon-Fri) 
www.allergyfoundation.com 
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Business  expert  John  1  >rry  has  some  invaluable  tips  on  how  to  make  up  your  cash  float 


Every  shop  till  should  start 
the  day  with  a  cash  float 
made  up  of  smaller 
denomination  banknotes 
and  coins  to  enable  the 
operators  of  that  till  to 
provide  change  for 
customers  who  have  only 
notes  or  larger  coins  which 
do  not  egual  the  exact 
purchase  price  shown  on 
the  till  display. 

The  float  needs  to  be 
prepared  in  such  a  way  that 
I  here  are  enough  coins  ot 
each  type  and  smaller  bank 
notes  to  take  care  of  several 
early  purchases,  without 
having  to  seek  bags  of 
change  either  from  the  safe 
or  the  bank. 

The  best  time  to  prepare  a 
float  is  the  day  before,  just 
after  closing  time  and  as 
one  of  the  cashing  up 


Make-up  of  some  typical  floats 


£25.00 

£40.00 

£50.00 

£10.00  notes 

£0 

£10.00 

£10.00 

£  ).()()  notes 

£10.00 

£10.00 

£15.00 

£2.00  coins 

£4.00 

£4.00 

£8.00 

£1.00  coins 

£6.00 

£8.00 

£9.00 

50p  coins 

£2.00 

£4.00 

£4.00 

20p  coins 

£1.00 

£1.00 

£1.00 

lOp  coins 

£1.00 

£1.00 

£1.00 

5p  coins 

£0.50 

£1.00 

£1.00 

2p  coins 

£0.40 

£0.60 

£0.60 

lp  coins 

£0.10 

£0.40 

£0.40 

procedures.  Each  till 
must  have  a  float  ticket 
which  remains  in  the  till 
drawer.  This  ticket  shows 
the  total  float  amount  and 
the  breakdown  of 


denomination  in  coins  and 
notes. 

The  till  float  for  the  next 
day's  business  is  counted 
back  into  the  till  drawer  at 
cashing  up  time  and  made 


up  from  the  money  in  th( 
drawer  and  where 
neccessary  from  the  back- 
up shop  float  of  coinage  an 
notes  in  the  safe  or  strong 
cupboard. 

So  before  returning  the 
drawer(s)  to  the  tills  or 
overnight  safe  place  each 
will  have  a  float  exactly 
right  for  the  next  day's 
business. 

The  types  of  prices  in  yoi 
pharmacy  will  determine 
the  amount  of  small  coins 
you  need  in  each  float.  If  f( 
instance  you  have  a  habit 
pricing  at  lp  below  the 
pound  mark,  ie  £0.99,  £2.9 
etc,  keep  a  plentiful  suppl 
of  one  pence  pieces  in  the 
till.  If  your  typical  shop 
price  finishes  with  65p,  75 
95p  etc,  keep  more  five 
pence  pieces. 
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Things  have  come  a 
long  way  since  the 
concept  of  male 
grooming  added  up  to 
a  wet  shave  followed  - 
on  special  occasions  - 
by  a  splash  of  Brut  or 
Old  Spice. 

Today,  men  can 
choose  from  a  battery 
of  skin,  hair,  body  care 
and  shaving  products 
to  rival  those  aimed  at 
their  female  partners, 
all  specially  formulated 
and  packaged  to  meet 
their  needs. 

We  heard  a  great 
deal  about  the  'new 
man'  in  the  1990s  -  and 
clearly  getting  in  touch 
with  their  feminine 
side  means  taking  a 
closer  look  at  personal 
hygiene  and 
appearance. 

According  to  a 
Gillette  user  study  in 
2000,  more  than  a 
quarter  of  younger  men 
now  use  at  least  five 
grooming  products 
every  day  and  they  are 
more  likely  to  try  new 
or  premium  products 
which  tackle  specific 
needs  or  problem  areas. 

And  the  results  of 
men's  mag  FHM's 
Grooming  Survey 
2002,  in  association 
with  Nivea  For  Men, 
revealed  that  the 
nation's  men  are 
becoming  very 
conscious  of  their 
appearance. 

The  survey  showed 
that  a  very  large 
number  of  men  are 
taking  more  care  of 
their  looks  and  spending  an 
average  of  £576  a  year  on 
grooming  products.  The 
survey  found: 

•  an  amazing  95  per  cent 
thought  that  grooming 
products  can  seriously 
improve  their  appearance 
and  their  life 

•  32  per  cent  spend  more  on 
grooming  products  than 
their  female  partners 

•  82  per  cent  regularly  use  a 
moisturiser 

•  67  per  cent  regularly  use 
an  exfoliator 

•  65  per  cent  even  use  a 
hand  cream 

•  48  per  cent  use  self- 
tanning  lotions. 

And  women  can  forget 
about  an  uninterrupted  hour 
in  front  of  the  mirror  before 
leaving  the  house  -  they 
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They're  cleansing,  toning  and  moisturising 
-  heck,  some  of  them  are  even  waxing 
therr  chests!  Lesle       en  finds  out  what's 
been  happening  since  men  realised  that 
grooming  wasn 't  just  for  horses 


now  face  some  serious 
competition  as  the  average 
man  takes  34  minutes  to  get 
ready  for  work  and  55 
minutes  if  he's  going  out 
socially. 

FHM  editor  David  Davies 
said:  "Nowadays,  if  a  man 
can't  turn  up  to  a  meeting 
looking  well  groomed, 
people  tend  to  assume  he 
can't  do  anything  else  either. 
How  can  anyone  take  you 
seriously  if  you're  incapable 
of  shaving  competently?  I'm 


afraid  the  time  is  up  for  the 
nation's  slobs. " 

Leading  research 
organisation  Mintel  says  that 
in  2001  men  spent  £600 
million  on  toiletries  and  it 
expects  this  to  have  risen  to 
£6 18m  in  2002. 

The  company's  report  on 
men's  toiletries  reveals  that 
although  this  is  a  12  per  cent 
increase  since  1997,  in  real 
terms  it  represents  a  9  per 
cent  decline.  In  spite  of  this, 
Mintel  says  the  men's 


toiletries  market  still 
has  "considerable 
potential  which  has 
yet  to  be  realised  " . 

II  predicts  that  the 
less  developed  areas, 
such  as  men's 
skincare  and  haircare, 
will  show  the  biggest 
growth  and  disagrees 
with  the  FHM  survey 
results,  putting  the 
time  spent  on 
grooming  in  the 
mornings  at  only  live 
to  15  minutes. 

Clearly  some 
product  areas  are 
growing  faster  than 
others,  so  where  is  the 
money  being  spent 
and  what  is  driving 
men  to  the  counter? 

Experts  seem  to 
agree  that  media 
coverage  and 
celebrity 

endorsement  are  key 
factors  in  persuading 
men  to  buy  into  the 
grooming  concept. 

Just  as  David 
Beckham's  latest 
hairstyle  immediately 
sends  countless  tans 
rushing  headlong  to 
the  hairdresser  to 
demand  the  same 
look,  so  the  news  that 
someone  from  the  A 
list  is  scrupulously 
moisturising  morning 
and  night  starts  men 
thinking  about  then- 
own  skincare  routine 

Beiersdorf,  for 
example,  claims  Guy 
Ritchie,  Dermot 
O'Leary  and  Vernon 
Kay  as  fans  of  Nivea 
for  Men,  while  Wella 
last  year  signed  up  Pop  Idol 
winner  Gareth  Gates  to 
promote  Shockwaves. 

Mintel  says  that  simple 
marketing  messages  appear 
to  be  the  most  effective  and 
this  is  borne  out  by  both 
Clarins  and  Nivea  who 
stress  that  their  men's  ranges 
offer  simple,  easy  to 
understand  solutions  for 
men  who  want  to  take  care 
of  their  appearance. 

Shaving 

As  long  as  the  majority  of 
men  are  clean  shaven, 
shaving  products  will  remain 
a  cornerstone  of  the  male 
grooming  market. 

Gillette's  report  Capturing 
the  new  man  in  the  NPA 

Continued  on  page  20  ► 
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Review  2002,  showed  that 
shaving  blades,  razors  and 
preparations  plus  anti- 
perspirant  deodorants  and 
bodysprays  account  for  80 
per  cent  of  the  money  spent 
on  male  grooming  and  are 
the  products  which  are 
bought  most  freguently. 

The  company  says  there  is 
a  three-pronged  strategy 
encouraging  the  growth  of 
the  male  grooming  market: 

•  encouraging  men  to  trade 
up  to  premium  products 

•  encouraging  cross-usage 
over  a  wider  range  of 
products 

•  launching  new  products. 
More  than  16.5  million 

men  (76  per  cent)  claim  to 
wet  shave  and  more  than  9.6 
million  of  these  choose  a 
system  razor  rather  than  a 
disposable.  Only  2.4m  use 
soap  and  water  to  prepare 
their  face  for  shaving,  while 
the  rest  opt  for  a  shaving 
foam,  oil,  gel  or  other 
preparation.  Almost  all  these 
shavers  -  15.2  million  -  use  a 
post-shave  product. 

System  razors  have  seen 
huge  growth  in  recent  years, 
with  constant  improvements 
and  enhancements  as  well 
as  special  editions  and 
greater  colour  choice. 

Gillette  and  Wilkinson 
Sword  are  two  of  the  leading 
innovators.  Disposable  razors 
have  also  seen  significant 


technological  advance,  with 
the  launch  of  twin  and  even 
three-bladed  disposables. 

This  month  sees  the 
launch  of  Gillette's 
newMACH3Turbo  razor  and 
the  new  Gillette  Series 
grooming  products  with 
formulations  for  different 
skin  conditions  or  needs  (see 
Showcase  for  more  details). 

Among  electric  shavers, 
recent  additions  include 
razors  which  distribute  a 
soothing  or  lubricating 
preparation  over  the  skin 
while  shaving,  leaving  skin 
conditioned  and  helping  to 
avoid  post-shave  irritation. 

The  ideal  three-stage 
shaving  routine  includes  a 
pre-shave  product  which 
will  prepare  the  beard, 
softening  and  lubricating  for 
a  closer  shave,  the  razor 
itself  and  lastly  the 
application  of  a  post-shave 
product  to  moisturise  the 
skin  and  protect  against 
sensitivity. 

But  now  some  men  are 
taking  grooming  a  step 
further  and  looking  beyond 
the  shaving  market  for 
products  to  make  them  look 
younger,  fitter  or  healthier. 

Mass  market  or  premium 
price? 

Mintel  confirms  that  it  is  the 
long-established  brands 
which  dominate  the  men's 
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Men  and  their  health 


'Being  a  man  is  bad  tor  your  health'  -  this 
was  a  headline  on  the  BBC's  health  website 
in  July  this  year. 

The  report  drew  on  research  carried  out 
at  the  University  of  Michigan  in  the  USA. 
The  research  into  premature  deaths  among 
men  in  20  countries  found  that  men  are 
more  likely  than  women  to  die  at  practically 
every  stage  of  life,  they  also  take  more  risks 
and  are  more  likely  to  die  from  any  cause 
from  heart  disease  to  murder. 

UK  statistics  seem  to  confirm  this  rather 
grim  reality:  men  have  a  lower  life 
expectancy  than  women  and  they  are  more 
likely  to  die  from  cancer,  accidents  and 
suicide.  They  are  also  more  likely  to  drink 
to  excess,  to  be  overweight  and  to  use 
illegal  drugs. 

They  also  go  to  their  doctor  far  less 
freguently  than  women.  According  to  the 
Government's  Living  in  Britain  -  the  2001 


General  Household  Survey,  16  per  cent  of 
females  and  only  1 1  per  cent  of  males 
guestioned  had  visited  their  GP  in  the 
previous  14  days  and  in  the  16-44  age 
group,  women  were  twice  as  likely  as  men 
to  see  the  doctor. 

The  NHS  recognises  men's  dislike  of 
consulting  a  doctor,  calling  them  "  the 
NHS's  most  reluctant  user  group". 

The  NHS  Direct  website  believes  that  its 
online,  hi-tech  healthcare  approach  wiD 
appeal  to  men,  who  may  be  embarrassed 
by  certain  health  problems. 

Tim  Jarvis,  a  nurse  advisor  with  NHS 
Direct  in  North  Yorkshire,  tells  visitors  to 
the  website  that  men  traditionally  only  seek 
medical  advice  when  their  symptoms 
prevent  them  from  doing  what  they  like, 
but  they  can  access  health  information  via 
their  computer  or  retain  their  anonymity  if 
they  telephone  the  service. 


Six  tips  to  help  men  stay  healthy 

1  Give  up  smoking  -  see  our  feature  on  smoking  cessation  on  page  22. 

2  Carry  out  a  regular  check  for  testicular  cancer  and  see  the  doctor  at  once  if  any  changes 
are  noticed. 

iCeep  alcohol  intake  within  the  recommended  levels  of  four  units  a  day  and  avoid 
'binge  drinking'. 

I  t  at  a  healthy,  balanced  diet,  with  plenty  of  fresh  fruit  and  vegetables. 

oid  unnecessary  sports  injuries  by  taking  care  to  warm  up  properly  before  starting 
the  game  and  do  not  be  tempted  to  carry  on  if  injured. 

Don't  be  afraid  to  consult  the  doctor  as  soon  as  you  notice  a  health  problem.  In  most 
cases,  the  earlier  the  problem  is  tackled  the  more  successful  the  treatment  is  likely  to  be 
and  the  sooner  the  problem  may  be  resolved. 


market.  Gillette  and  Lever 
Faberge  -  with  Lynx  which 
adds  a  new  fragrance  each 
year  -  are  said  to  form  the 
core  of  the  daily  grooming 
routine  for  countless  men, 
while  Aramis  and  Clinigue 
Skm  Supplies  for  Men  lead 
the  premium  sector. 

Recognising  market 
potential 

Clinigue  was  guick  to 
recognise  the  potential  of 
the  men's  market  and  has 
built  a  strong  portfolio  of 
shaving  and  skincare 
products  formulated 
especially  for  men, 
presented  in  attractive  grey 
and  white  packaging  with 
flashes  of  orange. 

As  well  as  shaving 
products,  the  range  include 
items  with  a  much  more 
'cosmetic'  appeal,  includinc 
face  scrub,  eye  gel  and 
moisturisers.  Just  as  for 
women,  the  company 
promotes  a  three-step 
skincare  regime  for  men. 

Step  1  comprises 
cleansing,  then  shaving;  ste 
2  exfoliating  with  scruffing 
lotion;  and  step  3 
moisturising.  Some  product 
are  available  in  various 
strengths  to  suit  different 
skm  types. 

Clarins  is  another 
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[  Why  men's  skin  is  different 


According  to  Clarins,  a  man's  skin: 

•  is  about  20  per  cent  thicker  than  a  woman's,  with  a 
much  greater  density  of  cells 

•  produces  more  collagen,  making  it  firmer  and  better 
hydrated 

•  is  oilier  as  his  sebaceous  glands  are  larger  and  his  skin 
produces  about  50  per  cent  more  sebum 

•  is  more  acidic,  with  a  pH  of  4.5  compared  with  a 
woman's  5.8.  This  means  his  skin  is  better  protected  from 
bacterial  infection,  except  when  he  strips  his  skin  each 
time  he  shaves 

•  is  more  susceptible  to  sensitivity  and  dehydration 
following  the  daily  shave 

•  ages  more  slowly  than  a  woman's,  but  when  he  reaches 
40  and  the  ageing  process  depletes  natural  energy 
supplies,  skin  ageing  is  dramatic  and  rapid 


Fatigue  Fighter  to  boost 
tired  or  stressed-looking 
skin. 

Other  brands  to  recognise 
the  potential  of  the  men's 
market  are  Ahava,  the  Dead 
Sea  Mineral  skincare 
specialist  and  Simple, 
known  for  its  gentle  but 
effective  skincare  products. 
Nivea  is  also  committed  to 
male  grooming  with  Nivea 
for  Men  which  includes 
shaving  products, 
moisturisers  and  a 
revitalising  creme. 

Recent  additions  to  the  male 
grooming  fixture 

One  of  the  latest  ranges  is 
Sens  Skin  Care  for  Men.  The 
six  products  -  a  moisturiser, 
scrub  gel,  eye  gel,  shower 
gel,  anti-aging  product  and 
self-tanner  -  have  been 
available  in  France  for 
several  years  and  are 
formulated  with  natural 
active  ingredients. 

Also  new  to  the  market  is 
Sensitive  Man  from  Scoop 
Skin  Care. 

The  range  is  described  as 
"luxurious  organic  skincare 
with  gentleness  in  mind" . 
The  products  are  made  from 
organic,  fresh  ingredients 
and  because  of  this,  each 
one  has  a  sell-by  date. 

All  are  free  from  artificial 
colours,  perfumes  and  gels 
and  they  are  tested  on 
human  volunteers  with 
sensitive  skin. 

The  range  comprises 
Shaving  Souffle,  Calming 
After  Shave  Tonic, 
Moisturising  Calm  Balm, 
Soothing  Cleanser, 
Exfoliating  Facemask  and 
Exfoliating  Back  Mask. 

So  perhaps  it's  time  to  look 
on  each  man  entering  the 
pharmacy  in  a  new  light. 
You  may  assume  he's  come 
in  for  condoms,  heat  rub  or 
an  athlete's  foot  treatment, 
but  he  could  be  secretly 
harbouring  a  hankering  for 
an  anti-ageing  moisturiser! 


premium  brand,  traditionally 
for  women,  which  sees 
potential  in  male  grooming. 
Last  September  the 
company  launched 
ClarinsMen,  in  distinctive 
white,  blue  and  red 
packaging. 

Clarins  stresses  that  men 
need  their  own  range  of 
products  rather  than 
borrowing  their  partners' 
skincare  because  then  skin 
is  different  and  has  different 
needs  and  says  this  is  why  it 
spent  seven  years 
developing  products 
specifically  for  men  rather 
than  repackaging  products 
from  the  existing  women's 
range. 

The  range  aims  to  deliver 
high  energy  nutrients  and 
ingredients  to  increase  the 
skin's  uptake  of  oxygen,  a 
formula  capable  of  being 
absorbed  by  men's  denser, 
thicker  skin  and  calming, 
soothing  ingredients  to 
combat  the  adverse  effects 
of  shaving. 

The  nine  products  are 
divided  into  Wash/Shave, 
Moisturise/Protect, 
Hair/Body  and  Specifics, 
which  take  male  grooming 
further  into  the  'cosmetic' 
arena. 

The  Specifics  are 
Undereye  Serum  and 


"/  didn't  leave 
my  choice 
of  glucosamine 
to  chance." 


'/  won't  accept  substitutes  and  neither  should  you 

Tried  and  trusted  by  international  sportsmen 


j^^a-.Lawrence  Dallaglio 
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When  Lawrence.  Dallaglio  decided  to  take  glucosamine  to  improve  and 
maintain  joint  mobility  following  his  sports  injury,  there  was  no  doubt  in  his 
mind  as  to  which  brands  he  chose. 


As  you'd  expect  from  an  England  rugby  captain,  he  insisted  on  products  of  the 
highest  purity;  manufactured  by  a  company  with  a  reputation  for  the  highest 
quality.  And  that's  why  he  chose  GlucOsamax™  and  Glucosamine  GEL®  from 
Health  Perception. 

GlucOsamax™  is  a  one-a-day  formulation  containing  1 500mg  of  glucosamine 
sulphate  in  each  easy  to  swallow  tablet  -  the  same  strength  of  glucosamine 
chosen  for  a  scientific  trial  at  a  leading  hospital  in  the  UK. 

Glucosamine  GEL8  is  another  first  from  Health  Perception. This  unique  product, 
which  allows  glucosamine  to  be  delivered  directly  to  the  affected  area,  is  the 
only  topical  formulation  of  glucosamine  available  in  store. 

On  shelf  our  glucosamine  range  is  visibly  one  of  the  biggest  available. 
Eye-catching  pack  designs  combined  with  the  unique  Health  Perception  look 
means  high  in-store  impact.  Innovative  national  campaigns  and  point-of  sale 
ensure  maximum  customer  awareness,  whilst  our  on-going  research  and  new 
product  development  provides  a  constant  flow  of  science-based  commercial 
success. 

The  Health  Perception  glucosamine  range  is  available  to  order  direct  or 
alternatively  from  your  wholesalers  so  to  make  sure  your  customers  are  the 
picture  of  health,  stock  up  now. 


Quality  products  from  a  company  you  can  trust 

For  more  information  or  to  request  POS  materials  about 
Britain's  most  popular  range  of  glucosamine  supplements,  y 
call  0 1 252  86 1  454  or  fax  0 1 252  86 1 455 
or  visit  www.health-perception.co.uk 


New  Year  resolutions  have  already  been 

broken  and  No  Smoking  Day  is  still  a 
month  away  but  helping  people  to  stop 
smoking  is  a  year-round  job  for  pharmacy. 

MBE  FRPharmS  looks  at 
the  latest  ways  to  beat  the  weed 


Abbreviated  Prescribing 
Information.  Nicorette  Patch. 
Presentation:  Transdermal  delivery 
system  available  in  3  sizes  (30,  20  anc 
1 0cnf)  releasing  1 5mg,  1 0mg  and  5mg 
of  nicotine  respectively  over  16  hours 
Indications:  Nicotine  dependence  anc 
symptom  relief  in  smoking  cessation 
Dosage  &  Administration:  Nicorette 
patches  should  not  be  used  concurrently 
with  other  nicotine  products  anc 
patients  must  stop  smoking  complete!) 
when  starting  the  treatment  The 
recommended  treatment  programme 
should  occupy  3  months.  One  Nicorette 
patch  should  be  applied  to  a  dry,  non 
hairy  area  of  the  skin  on  the  hip 
upper  arm  or  chest  in  the  mornint 
and  removed  at  bedtime.  Applicatioi 
should  be  limited  to  16  hours  withii 
any  24-hour  period    Patients  an 
recommended  to  commence  with  oni 
15mg   patch   daily   for   the  firs 
8  weeks.  Patients  who  have  remainei 
abstinent  should  then  be  supportei 
through  a  weaning  period,  consisting 
of  one  10mg  patch  daily  for  2  week 
followed  by  one  5mg  patch  daily  for 
further  two  weeks  Patients  should  bi 
reviewed  at  3  months  and  if  abstinenc 
has  not  been  achieved,  further  course 
of  treatment  may  be  recommended  i 
it  is  considered  that  the  patient  wouli 
benefit  Not  for  use  by  persons  unde 
18  except  under  advice  from  a  docto 
Precautions:  Peptic  ulcer,  angin 
pectoris,  recent  myocardial  mfarctior 
serious  cardiac  arrhythmias,  systemi 
hypertension,    peripheral  vascula 
disease,  diabetes  mellitus,  hypei 
thyroidism,  phaeochromocytomi 
recent  cerebrovascular  accident,  chroni 
generalised  dermatological  disorder: 
Contra-indications:   Pregnancy  i 
Lactation  If  the  patient  cannot  giv 
up  smoking  without  NRT  then  a  ris 
benefit  assessment  should  be  made 
Non-smokers,  known  hypersensitivit 
to  nicotine  or  component  of  the  pater 
Special  Warnings:  Rarely  dependence 
Erythema  may  occur.  If  severe  c 
persistent,   discontinue  treatment 
Adverse  Effects:  Application  sit 
reactions  (e.g.  erythema  and  itching 
headache,      nausea,  dizziness 
palpitations,  dyspepsia  and  myalgia 
Pharmaceutical  Precautions:  Do  nc 
store  above  30°C  Legal  Category 
GSL  Package  Quantities  &  Cost  (a 
trade  prices  correct  at  time  c 
printing):  Cartons  containing  Nicorett 
patches  in  single  sachets  in  th 
following  quantities:  Nicorette  Pate 
15mg  (PL00032/0294)  -  packs  of 
(£9.07).    Nicorette    Patch  10m 
(PL00032/0293)  -  packs  of  7  (£9.07 
Nicorette  Patch  5mg  (PL00032/029 
-  packs  of  7  (£9  07)    PL  Holde 
Pharmacia  Limited,   Davy  Avenu 
Milton    Keynes,    MK5    8PH,  Ul 
Tel     01908    661101.    Date  ( 
Preparation:  October  2002 


Smoking  kills.  That  is  a 
proven  scientilic  fact  and  the 
statistics  clearly  show  that 
the  products  of  the  tobacco 
industry  kill  half  their 
customers,  sooner  or  later. 

The  latest  evidence  also 
shows  that  passive  smoking 
by  inhaling  other  people's 
cigarette  smoke  is  also 
harmful. 

So  why  does  the 
Government  not  just  outlaw 
cigarettes  and  close  down 
the  factories?  The  answer  is 
complex.  It  is  a  mixture  of 
the  remedy  being  too  late, 
too  expensive  and  a  political 
nightmare.  The  Treasury  is  a 
very  strong  stakeholder,  too. 
The  revenue  from  tobacco 
taxes  is  often  said  to  pay  the 
whole  of  the  NHS  bill,  but 
that  is  a  slight  distortion.  It 
may  equate  to  it,  but  it 
doesn't  pay  it. 

However,  were  the 
Treasury  to  lose  all  the 

ii  ue  from  tobacco  sales, 
il  would  have  to  make  that 
money  elsewhere  and  the 
obvious  place  would  be  by  a 
significant  hike  in  the  rate  of 
income  tax!  It  would  take  a 
very  brave,  and  short-term, 
politician  to  propose  that 
route. 


What  is  the  Government 
doing? 

Government  strategy  is 
aimed  at  both  the  market 
and  healthcare 
professionals. 

The  market  will  comprise 
a  fluid  balance  of  potential 
smokers,  those  starting  to 
smoke,  those  who  believe 
they  are  just  'social' 
smokers,  habitual  smokers, 
those  who  have  given  up, 
and  the  tobacco  industry. 

The  market  strategy  is 
much  lower  key  than  the 
doom  and  gloom  messages 
of  yesteryear,  the  wording  of 
the  warnings  on  each  packet 
of  cigarettes  is  stronger  than 
it  used  to  be  though. 

Advertising  has  been 
banned  in  many  media, 
especially  on  TV,  but  notably 
not  yet  in  motor  racing, 
where  the  ban  should  take 


effect  in  2006.  The  current 
strategy  aimed  at  healthcare 
workers  is  twofold.  The  first 
is  broadcasting  the  message 
that  smoking  is  the  single 
greatest  preventable  cause 
of  disease  and  death  (and 
therefore  burden  on  the 
NHS)  and  the  second  is  by 
promoting  smoking 
cessation  services. 

Pharmacy's  role 

The  NHS  target  is  the 
120,000  people  who  die  this 
way  each  year  -  that 
equates  to  one  in  every  five 
deaths. 

Medicine  counter 
assistants  have  an  important 
role  to  play  here.  During 
your  daily  work,  you  see  not 
only  the  sick  but  also  the 
healthy,  the  vulnerable, 

Continued  on  page  24  ► 
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Nicorette  Patch  is  specifically  designed  to  be  taken  off  at  bedtime,  so  the  body  gets  a  break.  It's  a 
discreet,  easy-to-use,  once-a-day  dose  available  in  three  strengths  so  your  customers  can  gradually  reduce 
their  nicotine  intake.  The  new  Nicorette  Patch  TV  campaign    YouVe  twjce  gs  |jke|y  tQ  succeed-  with 
featuring  the  benefit  of  "the  patch  you  take  off  at  night"  starts  soon.  So  give  your  m  ^"^^"^  1^4"%.'%"%' 

customers  Nicorette  Patch  and  help  them  beat  cigarettes  one  at  a  time. 


those  who  are  likely  to  be 
tempted  to  start  smoking 
and  those  who  want  to  give 
up. 

Make  no  mistake,  your 
contribution  in  this  field  will 
save  lives. 


Only  last  November,  health 
secretary  Alan  Milburn  gave 
his  department's  backing  to 
two  powerful  anti-smoking 
campaigns  aimed  at 
reducing  the  number  of 
people  maimed  by  smoking 
and  its  associated  diseases. 

Few  people  who  saw  the 
American  advert  which 
pictured  two  vertical 
smoking  cigarettes  and  the 
caption  'No  more  killing' 
could  fail  to  link  the 
image  with  the  two 
towers  of  September  1 1 
and  the  carnage  it 
represented,  nor  the 
other  advert  which 
depicted  a  lady  who 
had  already  lost  her 
larynx  to  cancer  still 
smoking,  through  her 
tracheotomy  tube. 

Mr  Milburn  pledged 
£15  million  grant,  over  three 
years,  to  Cancer  Research 
UK  and  to  the  British  Heart 
Foundation  for  them  to  lead 
campaigns  based  on  the 
proven  successes  of  the 
Californian  and  Australian 
models. 

The  Government  has  also 
forged  ahead  with  the 
legislation  which  sets  out  the 
timetable  lor  a  total  ban  on 
tobacco  advertising  and 
promotion.  The  first  visible 
change  will  be  the  absence 
of  billboard  and  press 
adverts. 

Newspapers  and 
magazines  will  be  prohibited 
from  publishing  any  tobacco 
related  promotional  material 
and  by  May  2003  all  such  in- 
pack  information  will  be 
banned. 


The  British  Medical 
Association  published  its 
Towards  smoke-free  public 
places  brochure  in 
November  2002.  This 
document  pulls  no  punches. 
Readers  are  told  in  graphic 
detail  of  the  overwhelming 
scientific  evidence  of  the 
harm  that  cigarette  smoke 
does  to  us.  The  evidence 
g>  ies  back  over  10  years  and 
is  cibsolutely  conclusive, 
i  'I  tacco  smoke  can  be 
hal  to  adults,  adolescents 
( i  children  alike.  Cot 

glue  ear,  premature 
disease  -  it  is  all  there. 

The  evidence  shows  that 
passive  smoke  can  increase 
the  risk  of  people 
contracting  lung  cancer  by 
20-30  per  cent  and  coronary 


Four  out  of  five  lung 
cancer  deaths  are 
caused  by  smoking 


heart  disease  by  20-35  per 
cent.  The  document 
concludes  by  making  13 
strong  recommendations,  all 
directed  towards  making  the 
environment  in  public  places 
a  smoke-free  zone. 


The  Government  has  also 
joined  forces  with  various 
national  pharmaceutical 
companies  to  accelerate  the 
drive  against  smoking  and, 
at  local  level,  every  Primary 
Care  Trust  is  reguired  to 
appoint  a  lead  person  on 
smoking  cessation. 

Do  you  know  who  your 
local  smoking  cessation  co- 
ordinator is?  If  not,  why  not 
find  out  and  ask  how  best 
you  can  hetp.  Just  ring  the 
P<  "I  .mil  Like  il  Irom  there. 

If  you  want  to  tell  them 
what  you  are  doing  already, 
talk  about  your  advisory  role 
in  talking  to  those  who  want 
advice  on  how  to  stop 
smoking,  your  role  in 
referring  such  people  on  to 
more  speciaiised  services, 
the  supply  function  in 


making  sure  that  the 
appropriate  formulation  of 
Nicotine  Replacement 
Therapy  (NRT)  is  used. 

Why  not  make  and  keep  a 
quick  record  of  the  numbers 
of  patients  you  have  helped, 
how  many  have  actually 
quit,  and  follow  up  their 
successes?  So  often, 
pharmacy  is  accused  of  not 
doing  things.  The  reality  is 
that  we  are  doing  them,  we 
just  don't  record  them. 

Action 

Recruiting  smokers  who 
want  to  stop  does  not  have 
to  be  intrusive.  We  are  told 
that  70  per  cent  of  all 
smokers  would  like  to  stop  if 
they  could,  so  you  could 
make  an  approach  to  every 
single  customer  who  comes 
into  your  pharmacy. 

However,  that  might  well 
cause  offence,  and  would 
certainly  be  very  labour 
intensive,  so  it  is  better  to 
use  a  little  strategic 
planning. 

The  national  statistics  are 
published  and  updated 


regularly  on  the 
Department  of  Health 
website,  and  from 
there  we  know  that, 
statistically,  28  per 
cent  of  all  adult  men 
and  26  per  cent  of  all 
adult  women  are 
smokers. 

That  means  every 
fourth  customer 
coming  into  your 
pharmacy  will  be  a 
smoker,  and  three  out 
of  every  four  of  them 
would  welcome  our 
help  to  give  up. 

Of  course,  a  little 
tact  and  diplomacy  is 
appropriate.  You 
would  be  well  advised 
to  gauge  each 
customer  individually 
and  treat  them 
accordingly.  The 
positive  mental 
attitude  and  health 
gain  messages  will 
work  for  the  majority, 
but  others  may  fare 
better  with  the 
negatives,  such  as  that 
the  statistics  for 
younger  women  are 
much  worse  than  for 
their  older 
counterparts  or  the  fact  that 
lung  cancer  is  the  most 
common  form  of  cancer  and 
four  out  of  five  lung  cancer 
deaths  are  caused  by 
smoking.  You  will  be  the 
best  judge  as  to  which  route 
to  use  with  individual 
customers. 

How  best  do  you  open  the 
conversation  with  a 
prospective  quitter?  Why  not 
think  about  designing  a 
professional-looking 
showcard  to  sit  on  the 
counter  close  to  where  the 
backs  of  the  'scripts  are 
signed,  advertising  your 
non-judgemental  advice  anc 
smoking  cessation  service? 

You  could  also  use  a  name 
plate  on  the  shelf  where  the 
NRT  stocks  are  on  display. 
For  example:  "Ask  Lesley 
for  personal  advice  on 
smoking  cessation." 

The  pharmaceutical 
industry  is  there  to  help,  too, 
with  various  training  course: 
for  medicine  counter 
assistants.  Ask  the  NRT  rep 
to  put  your  name  on  the  list 
next  time  he  comes  in.  Even 
if  he  hasn't  planned  to  run 
such  a  course  in  your 
locality,  he  probably  will,  if 
and  when  enough  people 
ask! 

Targets 

The  NHS  has  one  particular 
target  group  where  we  will 
always  have  frequent 
contacts.  It  is  the  pregnant 
smoker.  There  cannot  be  a 

Continued  on  page  26 1 
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ICOTINELL-ITS  HELL 
ON  CRAVINGS,  NOT 
N  YOUR  CUSTOMERS. 


New  Nicotinell  coated  gum  has  the 
power  of  a  patch  to  help  your  customers  fight 
cravings,  and  a  taste  more  like  real  chewing  gum, 
so  it's  designed  to  help  compliance. 

Research*  has  shown  that  new  Nicotinell  gum 
has  an  improved  taste. 

With  a  better  taste,  customers  are  more 
likely  to  chew  the  recommended  number 
of  pieces  and  use  it  for  a  longer  period  of 
time.  Recommend  new  Nicotinell  gum. 
JJgJgJgJJJ     There's  no  better  chance  of 
NiCOtinell     quitting  with  NRT  -  and 
we're  confident  there's 
no  better  opportunity  for 
you  to  increase  your  sales 


HELPS  YOU 
STOP  SMOKING 


EXTRA  STRENGTH 


rtis  Consumer  Health,  Nicotinell  Mint  Gum  data  on  file. 


It  needn't  be  hell  with 


Nicotinel 


NICOTINE 


l  i  "V^  ^  M'NT  2mg  &  4mg  CHEWING  CUM.  Presentations:  Nicotine  chewing  gum  containing  2mg  and  4  mg  nicotine,  in  fruit  and  mint  flavour  Indications:  Treatment  of  nicotine  dependence,  as  an  aid  to  smoking  cessation  Dosage 

ministration:  Stop  smoking  completely  when  starting  treatment  One  piece  of  gum  to  be  chewed  when  the  user  feels  the  urge  to  smoke.  Normally,  8-12  pieces  per  day,  up  to  a  maximum  of  25  pieces  of  2mg  gum  per  day  or  15  pieces  of  4  mg 
oay.  Alter  3  months,  the  user  should  gradually  cut  down  the  number  of  pieces  chewed.  Children  and  young  adults:  To  be  used  in  people  under  18  years  only  on  medical  advice  Contra-indications:  Non  smokers,  occasional  smokers.  As  witn 
Nicotinell  is  contra-indicated  in  acute  myocardial  infarction,  unstable  or  worsening  angina  pectoris,  severe  cardiac  arrhythmias,  recent  cerebrovascular  accident  Pregnancy  &  Lactation.  To  be  used  only  on  medical  advice  Precautions:  Hypertension, 
9'na  pectoris,  cerebrovascular  disease,  occlusive  peripheral  arterial  disease,  heart  failure,  hyperthyroidism,  diabetes  mellitus,  fructose  intolerance,  phaeochromocytoma,  renal  or  hepatic  impairment,  peptic  ulcer  or  gastric  irritation.  Keep  out  of  the 
children  at  all  times  Side  Effects:  Smoking  cessation  causes  many  withdrawal  symptoms.  Events  which  may  be  related  to  smoking  cessation  include  headache,  sleep  disturbances  and  gastro-  intestinal  disturbances.  May  cause  throat  irritation, 
«m|n->°7 lndl9estl0n  or  heartburn.  Legal  Category:  CSL  Product  Licence  Nos,  Trade  Price  and  Suggested  Retail  Price:  Nicotinell  Fruit  2mg  Chewing  Cum  (PL  0030/01 62)  and  Nicotinell  Mint  2mg  Chewing  Cum  (PL  0030,01 64)  in  packs 
^£79j)a^oj_24  t-im,  £5  29  and  packs  ol  96  £8.26,  £14.49  Nicotinell  Fruit  4mg  Chewing  Cum  (PL  0030/01 63)  and  Nicotinell  Mint  4mg  Chewing  Cum  (PL  0030/01 65)  in  packs  of  1 2  £1 .70,  £2.99,  packs  of  24  £3.30,  £5.79  and  96  £1 0.25, 


single  sane  expectant  mum 
who  actively  wants  to  harm 
her  unborn  baby,  but  a  large 
number  in  this  group  do 
continue  to  smoke  after 
conception. 

It  is  easy  for  us  to  say  that 
they  must  know  the  damage 
they  are  doing,  and  they 
should  know  better,  but  that 
attitude  will  never  be  as 
effective  as  the  one  which 
recognises  that  their  nicotine 
addiction  is  the  driving  force 
and  it  is  that  which  is 
ovemding  their  common 
sense.  These  smoking  mums- 
to-be  probably  really  wish 
they  didn't  smoke,  but  they 
can't  help  themselves.  They 
will  feel  guilty  about  it,  too. 

Another  target  you  might 
like  to  consider  is  the  new 
smoker.  We  are  now  seeing 
more  young  girls  taking  up 
smoking,  and  continuing  to 
smoke,  than  boys.  Whether 
it  is  because  of  a  wish  to 
appear  'cool',  to  suppress  the 
appetite,  an  act  of  rebellion 
or  whatever,  it  is  this  group 
of  young  girls  which  is 
distorting  the  national 
statistics  and  worrying  the 
government. 

The  anti-smoking  health 
messages  just  don't  appear 
to  be  getting  through  to 
these  youngsters,  and  it  only 
takes  a  couple  of  packets  of 
cigarettes  for  them  to  be 
addicted  to  nicotine  - 
potentially  for  life. 

Counselling  tips 

When  you  are  tackling 
smoking  cessation: 

•  be  positive 

•  be  realistic 

•  point  out  that  health 
improves  from  day  one 

•  point  out  that  health  risks 
decrease  from  day  one 

•  remember  the  national 
target  -  pregnant  smokers 

•  reassure  guitters  they  are 
not  alone! 

•  give  out  website  addresses 

•  point  out  that  passive 
smoking  is  also  very  harmful 

•  point  out  the  need  to 
protect  babies  and  growing 
children  from  smoke 

•  ask  reps  for  materials  and 
information 

•  target  youngsters  too 

•  display  NHS  leaflets, 
www.  givin  gupsm  oking.co.  uk 

9  References  for  this  article 
are  available  from  the  author 
on  reguest. 

Turn  to  page  34  to  Test  your 
Knowledge  on  this  feature. 
The  questions  are 
sponsored  by: 

NiQuitinC 
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Wyeth 


Co-sponsored  by 
Wyeth  Consumer  Healthcare 
in  the  interests  of 
pharmacy 


Chemist  Druggist 


The  articles  overleaf  are  taken 
from  the  sixth  module  of  the 
revised  Cambridge 
Counterpart  training  course 
for  pharmacy  assistants.  Module  6  is  on  coughs  and  colds 
and  covers  topics  including  the  causes  of  coughs  and 
colds  and  how  to  treat  sore  throats. 

This  is  just  a  sample  of  the  course  to  show  you  how  it  is 
structured.  To  meet  the  Royal  Pharmaceutical  Society's 
standards  for  medicines  counter  assistants  you  will  need 
to  register  for  the  course.  You  can  sign  up  using  the  form 
below.  Everyone  who  registers  for  the  revised  course  will 
receive  a  free  folder  to  store  their  coursework. 

Cambridge  Counterpart  is  a  14-part  modular  distance 
learning  course  that  covers  everything  you  need  to  know 
to  work  effectively  on  the  medicines  counter.  Counterpart 
is  brought  to  you  by  Chemist  &  Druggist  and  Wyeth 
Consumer  Healthcare. 


Only  tick  the  boxes  that  are  correct  statements  or 
correct  answers  to  customer  questions. 


1  A  sore  throat  can  result  from 
infection  by  bacteria  or  viruses. 

2  The  elderly  should  always  be 
vaccinated  against  flu. 

3  For  a  person  with  a  sore  throat, 
gargling  with  soluble  aspirin  reduces 
inflammation. 

4  In  flu,  regular  fluid  intake  is 
important  to  reduce  high  temperature. 


For  further  information  or  to  pay  by  credit  card, 
call  Mary  Prebble  on  01732  377269. 


Each  assistant  must  be 
registered  for  telephone 
marking  and  certification  at 
a  cost  of  £35.25.  Each 
assistant  will  also  need 
access  to  a  training  pack.  A 
pack  costs  £23.50  and  can 
be  used  by  up  to  four 
assistants. 

Post  your  completed  form, 
with  a  cheque  payable  to 
CMP  Information  Ltd, 
to  Mary  Prebble, 
Pharmacy  Editorial  Projects, 
Sovereign  House, 
Sovereign  Way, 
Tonbridge, 
Kent.  TN9  1  RW 


Pharmacist 

Pharmacy 

Address 


Post  Code 


Telephone  Fax 

Course  registration  fee  of  £35.25  per  person 

Name 

Name 

Name 

Name 


Please  include  (  )  sets  of  modules  at  £23.50  each 

All  prices  include  VAT 


Sub  total  £ 

  £_ 

Total  £ 


This  data  may  also  be  used  by  CMP  Europe  Ltd  or  CMP  Information  Ltd  and  shared  with  any  member  of  the  United  Business  Media  group  world-wide,  associated 
companies  and  subsidiaries  for  the  purposes  of  customer  information,  direct  marketing  or  publication.  Data  may  also  be  made  available  to  external  parties  on  a 
list  rental  or  lease  basis  for  purposes  of  direct  marketing.  If  you  do  not  wish  data  to  made  available  to  external  parties  on  a  list  rental  or  lease  basis,  please  write  to 
the  Data  Protection  Co-ordinator,  CMP  Information  Ltd,  Dept  [CDM650],  FREEPOST  LON  15637,  Tonbridge,  TN9  1  BR  or  Freephone  0800  279  0357. 


6.3  SORE  THROAT 


6.4  INFLUENZA 


Sore  throat  is  an  inflammation  of  the 
fj,      upper  respiratory  tract  which  may 
Sfesi  involve  the  pharynx  (pharyngitis), 
tonsils  (tonsillitis)  and  larynx  (laryngitis).  Sore 
throats  are  often  associated  with  colds,  in 
which  case  the  cause  is  likely  to  be  a  virus,  but 
bacteria  may  also  be  responsible.  Sometimes 
an  allergy  or  irritants  such  as  tobacco  smoke 
may  be  to  blame. 

Symptoms:  a  raw,  inflamed  feeling, 
pain  on  swallowing  and  sometimes 
1   hoarseness.  Loss  of  voice  and  pain 
on  talking  usually  means  the  larynx  and  voice 
box  is  involved.  Most  sore  throats  clear  up  on 
their  own  in  less  than  a  week. 

!  Treatment:  sufferers  should  avoid 

dusty  and  smoky  atmospheres. 
!   Smokers  should  be  encouraged  to 
stop,  as  their  habit  makes  symptoms  worse 
and  delays  recovery.  People  with  laryngitis 
should  be  encouraged  to  keep  quiet  and  not 
over-use  their  voices! 

Demulcents  such  as  glycerin,  lemon  and  honey 
have  a  soothing  effect.  Much  so-called 
medicated  confectionery  gives  little  more 
benefit  than  sucking  ordinary  sweets  as  its 
main  action  is  to  stimulate  the  flow  of  saliva 
which  lubricates  the  throat.  Because  throat 
lozenges  and  pastilles  usually  taste  pleasant, 
customers  should  be  warned  that  there  is  a 
maximum  daily  dose  and  they  should  not 
regard  them  as  sweets! 

Some  lozenges  contain  antiseptics  which  act 
mostly  against  bacteria.  As  many  sore  throats 
are  caused  by  viruses,  the  value  of  these 
substances  in  colds  is  questionable  although 
some  are  active  against  certain  viruses  and 
fungi.  Local  anaesthetics  are  sometimes 
included  to  deaden  the  pain. 


Gargling  with  antiseptic  mouthwashes  can  also 
be  soothing,  but  they  too  are  more  effective 
against  bacteria  than  viruses. 

Anti-inflammatory  mouthwashes  such  as 
benzydamine  reduce  pain  and  inflammation. 

Gargling  with  one  or  two  soluble  aspirin 
tablets  dissolved  in  water  can  help  reduce  the 
inflammation  and,  if  swallowed,  can  reduce 
pain  and  fever.  Customers  should  not  take 
more  than  the  stated  dose  and  aspirin  should 
not  be  given  to  children  under  12 

Ibuprofen  can  also  reduce  inflammation. 

People  with  painful  sore  throats  may  find  it 
easier  to  swallow  liquid  or  soluble  pain-killers 
than  large  tablets. 

Refer  to  pharmacist: 

)  ■  sore  throat  which  persists  for  more 
than  a  week  or  keeps 
coming  back 

■  sore,  swollen  throat  with  difficulty  in 
swallowing,  fever  and  headache 

■  sore  throat  and  skin  rash 

■  sore  throat  and  raised  temperature  in  a  child 

■  unexplained  hoarseness  lasting  for  a  month 
or  more. 

Remember  to  use  the 
WW  HAM  approach' 


Fever 


Cough 


Aching 
muscles 


Many  symptoms  of  flu  are  similar  to 
those  of  a  cold  (eg.  dry  cough,  sore 
throat  and  sneezing)  but  flu  is 
caused  by  a  different  type  of  virus  and  is 
usually  far  more  debilitating.  Customers 
sometimes  think  they  have  flu  when  they  just 
have  a  heavy  cold. 

Flu  often  has  a  sudden  onset  and  symptoms 
usually  last  longer.  The  fever  is  more  severe 
and  can  last  about  three  or  four  days.  Bad 
cases  of  flu  can  take  several  weeks  to  get  over, 
whereas  a  cold  has  usually  gone  in  a  few  days. 
Cold  symptoms  are  usually  confined  to  the 
nose,  throat  and  upper  chest,  while  flu  victims 
are  more  likely  to  experience  shivering, 
weakness,  and  aching  muscles  and  joints. 

Customers  should  be  made  aware  that  flu,  like 
colds,  cannot  be  treated  with  antibiotics  since 
they  are  caused  by  viruses  and  antibiotics  only 
work  against  bacterial  infections.  A  lot  of  GP 
time  is  wasted  explaining  this. 

Prevention:  there  is  a  vaccine 
against  flu  but  not  against  the 
common  cold.  Flu  viruses  change 
their  structure  regularly  so  getting  flu  one 
winter  does  not  mean  you  will  be  immune  the 
next.  Flu  vaccines  are  changed  regularly  to 
correspond  with  the  changing  viruses,  so 
people  need  to  be  revaccinated  every  winter. 

Flu  vaccination  is  recommended  particularly  for 
those  most  at  risk  of  developing  serious 
complications  such  as  the  elderly  and  people 
with  kidney  or  heart  disease,  diabetes,  asthma 
and  those  prone  to  chest  infections.  The  final 
decision  as  to  who  should  be  vaccinated  rests 
with  the  GP,  so  customers  who  wonder  if  they 
should  be  vaccinated  should  be  referred  to 
their  doctor. 

Those  who  have  been  vaccinated  can  still  catch 
flu,  but  it  should  be  less  severe.  The  vaccine 
should  not  be  given  to  people  allergic  to  eggs. 


Headache 


Sneezing 


Sore  throat 


Fatigue 


Treatment:  sufferers  will  feel  so 
i  dreadful  they  will  need  no 
persuasion  to  stay  in  bed!  They 
should  rest  until  the  temperature  has  been 
normal  for  about  48  hours.  They  should  be 
encouraged  to  drink  plenty  of  fluids  to  repl; 
those  lost  through  sweating  and  should  eat 
according  to  their  appetite.  There  is  no  trut 
the  saying  'Feed  a  cold  and  starve  a  fever.' 

Relief  of  symptoms  is  the  same  as  for  cougf 
and  colds. 

Zanamivir  is  a  prescription  treatment  for  flu 
Because  of  cost,  it  is  restricted  to  high  risk 
people,  in  other  words  those  who  are  entitl 
to  free  flu  jabs.  The  drug,  which  comes 
inhaler,  must  be  started  within  48  hours  of 
onset  of  the  symptoms  of  flu  and  should 
taken  for  five  days.  It  cuts  the  duration  and 
severity  of  flu,  which  can  be  significant  in 
:  a  ana  .veal 
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Refer  to  pharmacist: 

■  flu  in  young  children  or  the  e 
I  people  with  asthma  or  long-te 
respiratory  conditions  such  as  bronchitis 
heart  disease  or  diabetes 
I  raised  temperature  for  more  than  two  < 
three  days,  despite  taking  antipyretics 
I  flu  in  people  who  have  returned  from 
tropical  areas  in  the  past  three  months 
I  people  who  have  weakened  immune  sys 
(as  in  AIDS)  and  those  on 
immunosuppressant  drugs  eg  transplant 
patients. 


Stress  has  become  a  part  of  normal  life  for  almost  all  of  us,  taking  a 
huge  toll  on  health  and  wellbeing.  Sarah  urcell  finds  out  more 
about  this  universal  problem  -  and  how  to  combat  it 


Each  year  it's  estimated  that 
some  40  million  working 
days  are  lost  as  a  result  of 
stress-related  conditions, 
with  270,000  people  taking 
time  off  work  every  day 
because  of  it. 

Far  from  making  our  lives 
easier,  new  technology 
seems  only  to  have  added  to 
workplace  stress,  says 
author  of  The  Stress 
Protection  Plan,  Suzannah 
Olivier. 

"A  typical  office  worker 
will  fend  off  65 
communications  in  a  single 
day  -  35  phone  calls,  12 
pieces  of  mail,  18  e-mails... 
and  this  figure  doesn't 
include  junk  mail,  personal 
mail,  or  conversations  with 
(and  interruptions  from| 
colleagues,"  she  says. 

Being  bombarded  with 
information  on  a  constant 
basis  is  just  one  reason  for 
the  rise  in  modern  stress 
levels  -  others  include 
relationship  problems, 
redundancy,  financial 
worries,  pressure  to  do  well 
at  school,  overcrowded 
public  transport  and  busy 
roads.  So  it's  hardly 
surprising  that  most  of  us 
admit  to  feeling  stressed  at 
least  some  of  the  time. 

What  is  stress? 

A  stressful  situation  triggers 
a  primitive  reaction  known 
as  the  "fight  or  flight" 
response,  in  which  our 
bodies  release  chemicals 
including  adrenaline, 
noradrenaline  and  Cortisol. 
These  chemicals  give  us  an 
energy  boost  to  cope  with  a 
threatening  situation  and 
cause  our  heart  to  beat 
faster,  blood  pressure  to  rise, 
the  muscles  to  tense  up 
ready  for  action  and  our 
brain  to  reach  maximum 
alertness. 

The  original  purpose  of  the 
stress  response  was  survival. 
By  running  away  from  or 
fighting  the  threat,  the 
effects  of  the  chemicals  were 
used  up  and  the  body 
returned  to  normal  guickly 
afterwards. 

However,  in  the  modern 
world  the  causes  of  stress 
rarely  demand  an  immediate 
physical  response  and  so  the 
stress  chemicals  remain  in 
our  system  for  much  longer. 

"Anger,  fear,  frustration, 
excitement  -  all  these 
emotions  trigger  an 
adrenaline  rush  to  fight  or 
flee,  but  our  acguired 
cultural  and  social  controls 
usually  prevent  us  from 
doing  either,  with  the  result 
that  the  response  remains 
activated  for  long  periods 
and  we  are  then  not  able  to 
replenish  our  physical, 
mental  or  emotional 


reserves,"  says  Suzannah 
Olivier. 

Some  stress  is  good  for  us 

We  all  need  a  certain  level  of 
stress  in  our  lives  to  get 
things  done  -  it's  what 
motivates  us  to  get  out  ot 
bed  in  the  mornings.  It's 
thought  that  a  certain 
amount  of  stress  boosts  our 
immune  system,  and  this 
helps  fight  disease  and 
infection,  so  it  can  be 
beneficial  in  moderation. 

In  some  situations,  feeling 
under  stress  is  an  advantage 
-  imagine  an  athlete  running 
a  race  without  that  adrenline 
rush,  or  sitting  an  exam 
without  those  fluttery 
feelings  in  your  stomach.  In 
these  situations,  the  stress 
chemicals  our  bodies 
produce  help  heighten 
motivation  and 
concentration  so  we  give  our 
best  possible  performance. 

Why  some  of  us  cope 
better  than  others 

How  much  stress  you  can 
comfortably  cope  with  is  an 
individual  thing. 

How  we  react  to  pressure 
is  partly  down  to  our  genes  - 
some  people  naturally 
produce  less  serotonin,  the 
body's  feel-good  chemical, 
and  this  makes  them  less 


able  to  cope  with  stress.  It 
also  depends  on  learned 
behaviour  -  if  your  parents 
had  a  "get  on  with  it" 
attitude  to  life,  you're  more 
likely  to  cope  well  with 
stress. 

Your  personality  plays  a 
role  too  -  if  you  can  deal 
with  the  causes  of  stress 
logically  you'll  find  it  easier 
to  cope,  while  if  you  tend  to 
let  negative  thoughts  take 
over  when  you're  under 
pressure  you'll  find  it  harder 
to  manage. 

The  signs  of  stress 

Once  you  start  to  feel  you're 
no  longer  in  control,  you 
know  that  negative  stress 
has  taken  over  and  it's  time 
to  act. 

"A  person  who's  under 
stress  looks  just  like  an 
animal  that's  ready  to  run 
away:  the  muscles  are  tense, 
the  heart  rate  and  blood 
pressure  are  raised,  and  the 
nervous  system  is  secreting 
adrenaline,"  say  Dr  Phil 
Evans  and  Dr  John  Lockley 
in  their  book  Conquering 
Stress. 

These  are  some  of  the 
common  signs  of  someone 
who's  under  too  much  stress: 
•  poor  concentration.  Stress 
makes  your  mind  wander  so 
you  find  it  hard  to  listen  to 


others  properly  or 
concentrate  on  what  you 
should  be  doing 

•  neglecting  yourself. 
Looking  after  yourself 
becomes  just  another  chore 
-  your  appearance  takes  low 
priority  and  you  pay  little 
attention  to  food 

•  mood  swings.  You  feel 
elated  one  minute, 
depressed  the  next 

•  insomnia.  You  find  it  hard 
to  relax  at  bedtime  as 
thoughts  rush  through  your 
mind,  while  waking  early 
and  being  unable  to  get 
back  to  sleep  is  common 

•  pounding  heart.  The  effect 
of  too  much  adrenaline 

•  digestive  problems.  The 
effect  of  adrenaline  is  to 
divert  blood  away  from  the 
digestive  system,  which 
slows  it  down 

•  dry  mouth  and  throat 

•  tense  muscles.  Stress 
causes  the  muscles  to  tense, 
ready  for  action,  but  if 
there's  no  release  for  this 
tension  it  builds  up. 

Stress  and  health 

We  all  know  that  too  much 
stress  is  bad  for  health  -  in 
fact  some  six  out  of  10  visits 
to  GPs  are  thought  to  be 
stress-related.  But  what  does 

Continued  on  page  30  & 
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it  do  to  our  bodies? 

•  If  stress  levels  are  raised 
over  a  prolonged  period  the 
immune  system  can  be 
affected.  The  white  blood 
cell  count  is  reduced, 
leaving  the  body  more 
vulnerable  to  infection. 

•  Stress  can  affect  the 
digestive  system.  The  classic 
stress  health  problem  is  a 
stomach  ulcer  caused  by  an 
over  or  under-production  of 
stomach  acid.  When  the  body 
is  under  stress,  blood  is 
directed  away  from  the 
digestive  system  and  towards 
skeletal  muscles  to  prepare 
for  fight  or  f fight.  This  inhibits 
the  digestive  process,  which 
can  result  in  IBS. 

•  When  you're  under  stress 
your  heart  rate  increases  and 
being  under  prolonged 
stress  raises  blood  pressure, 
increasing  the  risk  of  a  heart 
attack  or  stroke. 

•  Tension  headaches  are  a 
common  sign  of  stress. 
When  we're  stressed  the 
muscles  tense,  especially  in 
the  neck,  back  and 
shoulders.  If  this  is 
prolonged  the  muscles  go 
into  spasm  and  this  leads  to 
tension  headache. 

•  Panic  attacks  can  often  be 
linked  with  a  prolonged 


period  of  acute  stress  and  is 
the  body's  way  of  saying  it 
can  no  longer  cope. 
•  Depression.  Severe  stress 
can  cause  some  people  to 
become  apathetic  and 
believe  there  is  nothing  they 
can  do  to  improve  their 
situation  so  they  give  up 
trying. 

Dealing  with  stress 

Improve  your  diet.  When 
we're  under  stress  vitamin  C 
is  used  up  guickly  and,  if  it  is 
not  replenished  regularly, 
we  become  more  susceptible 
to  ailments  like  cold  sores, 
colds  and  flu. 

We  should  all  be 
consuming  a  minimum  of 
five  portions  of  fruit  and 
vegetables  a  day  and  during 
periods  of  intense  stress  a 
vitamin  C  supplement  may 
be  beneficial. 

The  body's  store  of  B 
vitamins  is  also  depleted  by 
stress  and  if  you're  lacking 
in  these  you'll  feel  sapped  of 
energy.  It's  also  important  for 
the  production  of  serotonin, 
your  body's  natural  mood 
booster.  Good  food  sources 
include  wholegrains,  green 
leafy  vegetables,  eggs,  nuts, 
chicken,  sardines  and  tuna. 
If  taking  a  supplement, 


choose  a  B-complex  as  these 
vitamins  work  best  in 
synergy. 

Other  essential  stress- 
busting  nutrients  include 
magnesium,  found  in  leafy 
greens,  fruit  and  vegetables; 
calcium,  rich  in  dairy 
products;  and  zinc,  found  in 
seafood,  wholegrains  and 
eggs.  These  may  also  be 
taken  as  supplements. 

Try  natural  calmers 

Instead  of  reaching  for  a 
caffeine  or  chocolate  fix,  try 
a  herbal  stress-buster 
instead:  chamomile  tea  to 
relieve  tension;  vervain  to 
help  relax;  Korean  ginseng 
extract  as  a  stress  antidote; 
lavender  oil  drops  in  a  warm 
bath  to  induce  calmness; 
passion  flower  or  valerian  to 
help  insomnia. 

Be  more  realistic  with  your 
goals.  If  you're  always 
seeking  perfection  you're 
putting  yourself  under 
constant  pressure.  Set 
manageable  targets  and  try 
to  achieve  one  at  a  time. 

Take  regular  exercise 

Human  beings  were 
designed  for  active  lives,  not 
the  sedentary  existence  of 
our  modern  world.  Physical 


activity  is  one  of  the  best 
ways  of  keeping  stress  under 
control  by  burning  off  excess 
adrenaline  from  the  blood.  It 
also  triggers  the  release  of 
endorphins,  the  body's 
natural  painkillers,  helps 
keep  digestion  moving  and 
aids  insomnia. 

Try  a  relaxation  therapy 

If  you  find  it  hard  to  relax, 
stress  will  build  up.  Taking 
up  a  relaxation  therapy  such 
as  yoga,  Tai  Chi,  Pilates  or 
meditation  will  teach  you 
how  to  switch  off. 

Manage  your  time  better 

Not  having  enough  hours  in 
the  day  to  manage  all  the 
tasks  you  have  to  complete 
is  a  common  complaint,  but 
in  many  cases  learning  to 
manage  time  better  would 
make  a  huge  difference. 

Make  a  list  of  tasks  at  the 
beginning  of  each  week  and 
then  cross  these  off  as  they 
are  completed.  But  be 
realistic  in  what  you  can 
achieve  and  allow  time  for 
delays.  Learn  to  prioritise 
your  tasks  in  order  of 
importance  and  stick  to  it  - 
don't  allow  yourself  to  be 
sidetracked  by  things  that 
can  wait. 


Gerimax  Stress  Quiz 


Now  find  out  how  big  a  role  stress  plays  in  your  life  with  the  Gerimax  Stress  Monitor . 

The  questions  have  been  devised  by  a  doctor  and  you  should  answer  them  as  quickly  as  possible  by  circling  the  first 
answer  which  comes  to  mind. 

Have  you  recently  ? 


1  been  feeling  happy  and  cheerful 

A  more  than  usual 

B  same  as  usual 

C  less  than  usual 

2  been  able  to  sit  at  ease  and  feel  relaxed 

A  more  than  usual 

B  same  as  usual 

C  less  than  usual 

3  been  able  to  concentrate  on  things 

A  more  than  usual 

B  same  as  usual 

C  less  than  usual 

4  felt  you  were  doing  things  well 

A  more  than  usual 

B  same  as  usual 

C  less  than  usual 

5  felt  able  to  make  decisions 

A  more  than  usual 

B  same  as  usual 

C  less  than  usual 

6  been  finding  it  easy  to  get  on  with  people  A  more  than  usual 

B  same  as  usual 

C  less  than  usual 

7  been  able  to  enjoy  family  and  social  life 

A  more  than  usual 

B  same  as  usual 

C  less  than  usual 

8  been  able  to  feel  warmth  and  affection 

A  more  than  usual 

B  same  as  usual 

C  less  than  usual 

9  been  able  to  face  up  to  problems 

A  more  than  usual 

B  same  as  usual 

C  less  than  usual 

10  found  everything  getting  on  top  of  you 

A  more  than  usual 

B  same  as  usual 

C  less  than  usual 

11  felt  overloaded  with  tasks 

A  more  than  usual 

B  same  as  usual 

C  less  than  usual 

12  felt  your  efforts  are  not  appreciated 

A  more  than  usual 

B  same  as  usual 

C  less  than  usual 

13  felt  no  one  understands  your  problems 

A  more  than  usual 

B  same  as  usual 

C  less  than  usual 

14  lost  your  sense  of  humour 

A  more  than  usual 

B  same  as  usual 

C  less  than  usual 

15  been  losing  your  temper 

A  more  than  usual 

B  same  as  usual 

C  less  than  usual 

16  felt  you  could  not  cope 

A  more  than  usual 

B  same  as  usual 

C  less  than  usual 

/ 7  felt  nervous  and  jittery 

A  more  than  usual 

B  same  as  usual 

C  less  than  usual 

18  lost  sleep  through  worrying 

A  more  than  usual 

B  same  as  usual 

C  less  than  usual 

19  suffered  from  panic  attacks 

A  more  than  usual 

B  same  as  usual 

C  less  than  usual 

20  felt  in  need  of  a  holiday 

A  more  than  usual 

B  same  as  usual 

C  less  than  usual 

Gerimax  is  a  supplement  designed  to 
help  whether  you  need  to  power  up 
or  calm  down.  The  Stress  Monitor 

aims  to  help  show  how  well  you  may  be 
coping  with  stress. 

Count  the  number  of  As,  Bs  and  Cs  in 
your  answers. 

If  you  answered  mostly  As: 

You  are  feeling  less  stressed  than  usual, 
recovering  from  a  period  of  higher  stress 
or  tend  not  to  get  stressed  because  you 
have  a  laid  back  approach  to  life.  In  fact, 
your  life  may  be  a  bit  too  perfect  and  you 
might  even  benefit  from  a  few  more 
challenges  to  help  you  achieve  peak 
performance. 

If  you  answered  mostly  Bs: 

You  are  coping  well  with  your  usual  level 
of  stress,  or  tend  not  to  get  stressed 
because  you  are  in  control  and  thrive  on 
pressure.  You  are  in  the  lucky  situation  of 
having  achieved  a  balance  between  your 
challenges  and  your  ability  to  cope. 

If  you  answered  mostly  Cs: 

You  are  beginning  to  suffer  from  the 
adverse  effects  of  stress  and  are  finding  it 
difficult  to  cope.  Try  to  address  the 
pressures  in  your  life  before  they  get  any 
worse.  Make  sure  your  diet  is  healthy,  take 
regular  exercise  and  relaxation  periods 
and,  if  necessary,  cut  back  on  caffeine, 
alcohol  or  cigarettes.  It  is  important  to 
start  letting  go,  delegating  tasks  to  others 
and  saying  no  when  people  try  to  pile 
more  work  or  responsibilities  on  you. 
•  If  you've  taken  the  test  and  think  you 
may  need  Gerimax,  turn  to  page  35  for 
the  chance  to  try  a  sample  free! 
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Profitable 


Relieves  everyday 
stress  naturally 

Also  relieves  stress  &  nervous  tension 
when  trying  to  give  up  smoking 


Diomed  Herbals* 


stress/^ ss 

A   natural   remedy  for  stress 


stress/esx 


A  natural  remedy 
for  stress  5 


75  HERBAL  TABLETS 


hops,  scullcap,  valerian  and  vervain 


Stress/ess  is  a  natural  remedy  for  everyday  stress 

Stress/ess  also  relieves  stress  and  nervous  tension 
when  trying  to  give  up  smoking 

National  advertising  campaign 


Relieves  everyday  stress  naturally 


STRESSLESS Trademark  and  Product  Licence  held  by  Diomed  Herbals,  Hitchm,  Herts.  SG4  7QR.  UK  Distributed  by  DDD  Ltd.  94  Rickmansworth  Road. Watford.  Herts. WDI8  7JJ.UK.  Directions:  To  be  taken 
by  mouth.  Adults  and  elderly: Two  tablets  three  times  a  day  In  severe  cases  three  tablets  three  times  a  day  for  two  weeks,  then  two  tablets  three  times  a  day  Children  8-12:  One  tablet  twice  a  day  at  the 
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with  the  changing  demands  of  modern  life.  Also  provides  progressive  relief  of  mild  anxiety,  and  relieves  nervous  strain  while  giving  up  smoking,  Contra-indications:  Not  to  be  used  if  sensitive  to  any  of  the 
ingredients.  Not  to  be  used  during  pregnancy  or  lactation  Not  to  be  taken  by  children  under  8  years  Legal  category:  GSL  Packs:  Stressless  (PL  17418/00021  -  75  Tablets.  RSP  £5  95  (£5  06  excluding  VAT) 


in  time 


Menstruating  women  have  long  been 
considered  a  force  to  be  reckoned  with  - 
which  makes  it  all  the  more  important  for 
all  the  pharmacy  team  to  make  sure  that 
the  monthly  period  passes  as  painlessly  as 
possible.  OTC  investigates 


Aristotle  once  asserted  that  a 
woman  could  take  the  polish 
off  a  mirror  and  blunt  sharp 
instruments,  while  the 
French  scientist  and  author 
Lausent  believed  she  could 
snap  violin  strings,  stop 
clocks,  turn  iron  rusty  and 
copper  green. 

And  what  made  her  such  a 
force  to  be  reckoned  with? 
Just  her  monthly  period! 

Over  the  past  150  years,  a 
doubling  of  the  average 
woman's  life  expectancy, 
combined  with  the  fact  that 
women  are  maturing  earlier, 
having  fewer  children  and 
breastfeeding  for  shorter 
periods,  has  meant  that  the 
average  modern  woman 
now  menstruates  for  over 
2,100  days  or  5.75  years  of 
her  life. 

Not  surprisingly,  therefore, 
any  pain  associated  with 
these  periods,  or 
dysmenorrhoea,  is  a  major 
concern  to  those  affected. 

Governed  by 
hormones 

The  female  reproductive 
system  is  regulated  by  three 
main  hormones,  oestrogen, 
progesterone  and 
testosterone,  which  rise  and 
fall  over  a  period  of  one 
month. 

By  the  middle  ol  this 
monthly  cycle  the  womb  has 
built  up  an  inner  lining  thick 
with  blood  vessels  (the 
endometrium)  and  is  ready 
to  nourish  a  fertilised  egg.  If 
the  egg  is  not  fertilised  then 
the  process  stops  and  the 
lining  is  shed  out  of  the 
uterus  through  the  cervix 
and  into  the  vagina, 
resulting  in  the  monthly 
'period'. 

To  prepare  for  this  blood 
vessel  'break  down', 
hormone-like  substances 
called  prostaglandins  are 
released,  which  are  thought 
to  trigger  the  muscles  of  the 
womb  to  contract  and  then 
relax,  squeezing  and 
breaking  down  the 


endometrium.  Incidentally, 
these  substances  are  also 
responsible  for  contractions 
in  childbirth  and  are  often 
used  to  stop  haemorrhages 
after  childbirth. 

However,  if  too  many 
prostaglandins  are  released, 
the  result  is  a  dull  ache  or 
gnawing,  knotty  cramping, 
commonly  known  as  normal 
period  pain  or  primary 
dysmenorrhoea.  Deep,  dull 
aches  are  commonly  felt  in 
the  first  few  days  before  the 
period  and  usually  improve 
once  bleeding  begins. 

Once  the  period  has 
begun  the  pain  changes  into 
a  spasmodic,  colic-like 
cramping  which  can  last  for 
around  three  days.  Other 
symptoms  can  include 
backache,  general  fatigue, 
nausea  and  vomiting, 
diarrhoea,  headaches  and 
pre-menstrual  bloating. 

Who's  at  risk? 

Primary  dysmenorrhoea  is 
common  and  is  thought  to 
affect  more  than  half  of 
women  of  menstruating  age. 
Usually  first  experienced 
between  six  to  12  months 
after  the  menarche  (when 
periods  first  begin),  period 
pain  affects  as  many  as  nine 
in  10  teenagers. 

For  between  5-15  per  cent 
of  affected  women  the  pain 
will  be  severe  enough  to 
interfere  with  everyday 
activities  and  may  result  in 
absence  from  school  or 
work. 

Why  period  pain  does  not 
affect  everybody  is  one  of 
those  great  medical 
unknowns.  It  is  possible  that 
some  women  produce  too 
many  prostaglandins  or  that 
others  may  just  be 
particularly  sensitive  to 
them. 

Certainly,  women  who 
have  heavy  periods  are  often 
more  troubled  with  period 
pain,  and  the  thinking  is  that 
the  pain  may  be  caused  by 
the  uterus  trying  to  expel 


blood  clots  which  have  not 
fully  dissolved. 

Women  who  do  not  take 
exercise,  are  under  stress  or 
who  smoke  are  also  prone  to 
worse  pain,  as  are  women 
with  a  retroverted 
(backward  tilting)  uterus. 
Wearers  of  an  intrauterine 
contraceptive  device  (IUCD), 
especially  if  they've  never 
been  pregnant,  can  also  be 
affected. 

Fortunately,  such  pain 
occurs  only  on  completion  of 
an  ovulatory  menstrual 
cycle,  which  explains  why 
even  regular  sufferers  do  not 


suffer  every  month.  Even 
those  who  are  regularly 
affected  will  find  that  the 
severity  of  pain  does  vary 
month  to  month  and 
generally  eases  with  age 
and  often  after  pregnancy 

Treatment 

Given  their  involvement 
period  pain,  it  makes  sens 
that  trying  to  regulate  or 
reduce  prostaglandin  lev 
is  the  mainstay  of  treatme 
This  is  usually  achieved 
through  anti-inflammato 
painkillers  such  as  aspiri 
ibuprofen.  The  latter  is  th 
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more  potent  inhibitor  of 
prostaglandin  production, 
but  cannot  be  recommended 
for  asthmatics.  Ibuprofen 
and  aspirin  have  been  found 
to  be  most  effective  when 
taken  up  to  two  days  before 
the  period  and  continued  for 
the  first  one  or  two  days  of 
the  period. 

There  are  also  a  few 
specific  OTC  preparations 
available,  such  as  Feminax, 
which  combines  analgesics 
codeine  and  paracetamol 
with  the  antispasmodic, 
hyoscme  hydrobromide,  and 
Buscopan  (hyoscine); 


otherwise  paracetamol/ 
codeine  combination 
products,  such  as 
Solpadeine,  can  be  tried. 

If  the  pain  continues  to 
interfere  with  normal 
activities,  then  a  trip  to  the 
GP  could  be  in  order,  as  the 
contraceptive  pill  has  been 
shown  to  provide  effective 
relief  in  70-80  per  cent  of 
women.  By  stopping 
ovulation  this  reduces 
prostaglandin  levels  and, 
therefore,  the  pain. 

Finally,  if  the  cause  ot 
period  pain  can  be  tracked 
down  to  a  narrow  cervical 
canal,  this  can  be  widened 
surgically  often  providing 
about  three  to  six  months' 
relief.  Occasionally, 
persistent  and  unresponsive 
severe  dysmenorrhoea  can 
also  be  helped  by  an 
operation  to  sever  the  nerves 
to  the  uterus. 

Self-care 

As  well  as  the  above 
pharmaceutical 
interventions,  there  is  much 
your  customers  can  do  to 
help  themselves.  These 
measures  include: 

•  a  warm  pack,  such  as  a 
hot  water  bottle  or  wheat 
bag,  applied  to  the  abdomen 

•  drinking  a  little  more  non- 
alcoholic or  hot  drinks  than 
usual 

•  lying  on  your  back  with 
your  knees  supported  by  a 
pillow 

•  taking  a  warm  bath,  rather 
than  a  shower 

•  gentle  massage  of  the 
lower  abdominal  area 

•  balancing  adeguate  rest 
with  gentle  exercise  such  as 
a  brisk  walk. 

As  stress  is  also  thought  to 
increase  prostaglandin 
production  and,  therefore, 
period  pain,  relaxation 
techniques  such  as  yoga  or 
the  Alexander  technigue 
may  be  useful  ways  to  help 
relieve  the  pain.  Some 
women  also  find  their 
symptoms  are  improved  by 
hypnosis  or  acupuncture. 

Many  sufferers  find  it 
useful  to  keep  a  diaiy  of 
symptoms  for  a  couple  of 
months.  This  is  a  good  way 
to  identify  guickly  when  the 
pain  is  at  its  worst,  which 
makes  it  easier  to  give  the 
relevant  health  professional 
a  more  accurate  description 
of  the  nature  of  the  pain.  If 
the  pain  is  really 
debilitating,  then  it  also 
makes  it  easier  to  plan  their 
lives  around  it. 

Medical  opinion  is  divided 
as  to  the  usefulness  of  herbal 
products.  Some,  however, 
have  been  critically 
analysed,  and  Cochrane 
reviews  (scientifically 
rigorous  summaries  and 


analyses  of  the  results  of 
clinical  trials  of  healthcare 
interventions)  are  available 
for:  magnesium  (either  alone 
or  in  combination  with 
vitamin  B6),  omega-3  fatty 
(ii  ids  (Irom  lish  oil),  \  itamins 
Bl,  B6,  E,  and  dietary 
changes. 

•  Vitamin  Bl:  thiamine  (Bl) 
deficiency  does  result  in 
reduced  tolerance  to  pain 
and  a  short,  large  trial  of 
teenagers  has  demonstrated 
that  lOOmg  of  vitamin  Bl 
can  reduce  period  pain. 
However,  the  trial  is 
inconclusive  without  further 
research. 

•  Vitamin  B6:  there  is 
evidence  that  pyridoxine 
(B6)  supplements  can  be  of 
benefit,  either  alone  or  in 
combination  with 
magnesium,  but  more 


What  women  think 


A  Feminax  survey  shows: 

•  one  in  four  young 
women  dread  their 
periods  starting 

•  fewer  than  10  per  cent 
of  women  would  tell  a 
male  boss  they  were 
having  a  bad  day  because 
of  their  period;  more  than 
80  per  cent  feel  men  will 
never  understand  what 
having  a  period  is  like 

•  around  two-fifths  of 
women  feel  they  can't 
deliver  service  with  a 
smile,  or  concentrate  at 
work,  when  they  have  a 
period 

•  eight  in  10  women  wish 
that  men  could  experience 
period  pam 

•  two-fifths  of  women  are 
embarrassed  to  buy 
sanitary  protection  from  a 
male  assistant 

•  one  in  10  period  pain 
sufferers  feels  they  should 
not  bother  their  doctor 

•  over  half  of  women  aged 
26+  worry  that  period  pain 
may  be  a  symptom  of 
something  more  serious. 

research  is  needed.  B6  is 
involved  in  the  production  of 
prostaglandin  E2,  thought  to 
be  involved  in  causing 
period  pam.  The  Food 
Standards  Agency  last  year 
recommended  lOmg  of 
vitamin  B6  per  day  as  the 
upper  safe  limit. 
•  Magnesium:  women  in 
some  trials  on  magnesium 
experienced  reduced  period 
pam  and  a  lowering  of  blood 
prostaglandin  levels,  but 
there  are  guestions  over  its 
effectiveness  and 
unexplained  problems  with 
compliance. 


•  Vitamin  E:  reviewers  did 
not  lind  enough  evidence  to 
show  the  vitamin's  analgesic 
effect  on  period  pain. 

•  Fish  oils:  women  with 
higher  levels  of  omega  3 
fatty  acids  in  their 
bloodstreams  have  been 
found  to  suffer  less  period 
pain;  a  trial  of  women  taking 
fish  oil  capsules  daily  did 
demonstrate  a  reduction  in 
period  pain.  However,  the 
small  size  of  the  trial,  plus 
the  possibility  of  adverse 
effects,  merit  further 
research. 

•  Vegetarian  or  non- 
vegetarian  diets:  the 
evidence  is  not  clear  without 
more  research,  but  there  is 
some  weight  behind  the 
thinking  that  these  affect 
periods  by  changing  the 
energy  balance  or  having  an 
effect  on  exercise  or 
psychosocial  factors. 

With  so  many  sufferers, 
there  are  many  other 
interventions  promoted  to 
women  with  period  pain, 
including  calcium,  dong 
quai,  ginger,  lemon  balm, 
manganese,  marigold, 
motherwort,  passion-flower, 
peppermint,  primrose  oil, 
sage,  salt  reduction  and 
vitus  agnus  castus. 

However,  the  Cochrane 
Collaboration,  the  UK 
charity  which  conducts  the 
reviews,  believes  these  may 
not  yet  have  had  substantial 
levels  of  scientific- 
assessment. 

Something  more  serious? 

If  periods  suddenly  become 
painful  or  are  getting  worse 
then  a  visit  to  the  GP  may  be 
in  order  to  exclude  any 
underlying  disorder,  such  as 
endometriosis  or  pelvic 
inflammatory  disease,  two 
common  causes  of 
secondary  dysmenorrhoea. 

Others  include  fibroids, 
ovarian  cysts  and,  very 
rarely,  cancer,  which  is 
diagnosed  in  only  one  in 
four  period  pain  sufferers. 

The  GP  may  well  suggest 
an  internal  examination, 
although  sufferers  of  severe 
pain  may  need  further 
investigation  such  as  a 
laparoscopy  (an  examination 
of  the  pelvic  organs  with  a 
telescopic  instrument),  a 
dilatation  and  curettage 
(where  the  cervix  is  dilated 
and  the  inner  lining  of  the 
uterus  scraped  away)  or  a 
pelvic  ultrasound. 

Abdominal  pain  will  also 
occur  if  the  fallopian  tubes 
have  become  inflamed  or 
because  of  adhesions  (where 
the  lining  of  the  tubes, 
uterus  or  cervix  have  stuck 
together  abnormally). 
However,  this  is  unrelated  to 
menstrual  periods. 
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Test  Your  Knowledge 

We  know  how  important  it  is  to  our  readers  to  keep  up  to  date  and  Test  Your  Knowledg( 
offers  you  the  chance  to  test  what  you  have  learned  from  three  of  the  features  in  this 

issue.  The  answers  are  at  the  foot  of  the  page. 

Smoking 


1  How  many  people  die  as  a  result  of 
smoking  each  hour? 

a  three 
b  13 
c  33 

2  What  percentage  of  smokers  are  said 
to  wish  they  could  quit? 

a  30  per  cent 
b  50  per  cent 
c  70  per  cent 

3  How  many  adults  in  the  UK  are 
smokers? 

a   14  per  cent  of  men  and  13  per  cent 

of  women 
b  28  per  cent  of  men  and  26  per  cent 

of  women 
c  56  per  cent  of  men  and  52  per  cent 

of  women 


One  group  causing  concern  because 
they  are  taking  up  and  continuing 
smoking  are: 
young  women 
young  men 
middle-aged  men 


5  How  many  of  its  customers  will 

tobacco  kill  sooner  or  later? 
a  one-quarter 
b  half 

c  three-quarters 

Questions  sponsored  by 


NiQuitinCQ 


Nicotine 


Asthma 


1  The  female  reproductive  cycle  is 
regulated  by  w  hich  ol  these 
hormones? 

a  oestrogen 
b  progesterone 
c  testosterone 

2  Period  pain  is  often  worse  among 
women  who  have: 

a  light  periods 
b  irregular  periods 
c  heavy  periods 

3  Anti-inflammatory  painkillers  are 
often  recommended  to: 


How  many  A&E  admissions  are 
caused  by  serious  asthma  attacks 
each  year? 
740 
7,400 
74,000 

Asthma  appears  to  be  the  result  of 
damage  to  the  cells  of  the  airways. 
How  do  doctors  think  this  is  caused? 
by  catching  a  cold  or  other  virus 
early  in  life 
by  overfeeding 
by  an  allergic  reaction 

Apart  from  genetic  factors,  other 
factors  which  contribute  to  the 
ikelihood  of  developing  asthma 


enoa  pains 


encourage  prostaglandin  production 
inhibit  prostaglandin  production 
reduce  bloating 

The  contraceptive  pill  has  been 
shown  to  provide  effective  relief 
in: 

70-80  per  cent  of  sufferers 
40-50  per  cent  of  sufferers 
20-30  per  cent  of  sufferers 


5  Self-help  measures  include: 

a  relaxation  technigues 

b  gentle  exercise 

c  strenuous  exercise 


include: 

living  in  a  home  with  pets 
early  exposure  to  cigarette  smoke 
having  certain  foods  while  still  a 
young  baby 

What  percentage  of  sufferers  have 
dust  mite  as  a  trigger? 
35  per  cent 
55  per  cent 
85  per  cent 

The  number  of  new  cases  seen  eac 
year  is  higher  than  25  years  ago.  In 
children  it  is  up: 
six  times 
eight  times 
10  times 
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Thank  goodness  the  Christmas  rush  is  over.  As  usual, 
we  were  all  i  unning  around  like  headless 

chickens  because,  however  well  prepared 
*    you  are,  when  you  work  with  the  public 
ci  smooth  path  is  definitely  nol  on  the 
agenda! 

n  the  middle  ot  all  the  hullabaloo  in 
our  shop,  a  customer  rushed  in  and 
asked  me  toi  a  Icirge  quantity  ot 
Ml\  bandages.  Out  of  concern  and 

curiosity  I  asked  who  they  were  for. 
She  replied:  "Me,  I'm  going  to  be  a 
mummy. " 

"Congratulations,"  I  said,  as 
visions  of  a  Christmas  birth 
crossed  my  mind.  Then,  much  to 
my  relief,  she  said:  "No,  you 
don't  understand,  I'm  going  to  be 
an  Egyptian  mummy  at  a  fancy 
dress  party. "  Thank  goodness  for 
that,  1  thought  as  I  sorted  out 
some  appropriately  sized 
bandages. 

Some  encounters  with 
customers  are  not  so  pleasant 
and  amusing.  The  other  day 
a  customer  wanted  to 
exchange  some  inhalers 
we  had  dispensed  for  him 
two  days  earlier.  When 
he  had  arrived  home  he 
found  that  the  doctor 
had  prescribed  the 
wrong  ones  and  he 
contacted  his  GP,  who 

 _cjave  him 

another 
prescription.  I  found  the 
previous  script  and  took  the  problem  to  our 
pharmacist,  who  told  the  customer  that  he  could 
not  exchange  the  inhalers  because  they  had  been 
out  of  the  shop.  The  customer  was  furious  -  he 
thought  this  was  ridiculous  and  said  he  could  not 
afford  to  pay  again.  He  ranted  and  raved  but  our 
pharmacist  would  not  budge  and  the  poor  man  left 
the  shop,  vowing  never  to  return.  In  many  ways  I 
felt  really  sorry  for  this  man  -  he  had  been  let 
down  by  his  GP  and  us.  He  has  used  our 
pharmacy  regularly  for  many  years  and  now  we 
have  lost  him  as  a  customer,  maybe  to  a  local 
supermarket.  Where  had  goodwill  and  co- 
operation gone? 

The  year  2003  promises  to  be  a  very  exciting 
time  for  pharmacies.  A  number  of  changes  have 
already  started.  We  are  all  becoming  familiar  with 
the  new  lilac  prescription  forms  written  by  nurses. 
In  the  future,  our  own  pharmacists  will  start 
prescribing  for  customers  and  it  will  be  very 
interesting  to  see  how  effectively  this  system  will 
work  and  how  roles  will  need  to  change.  The 
switching  of  many  medicines  from  POM  to  P  is 
also  set  to  continue.  What  puzzles  me  is  who  is 
going  to  organise  and  pay  for  the  ongoing  training 
needed  by  all  those  involved. 

I  have  decided  that  my  New  Year  Resolutions  for 
2003  will  be  to  try  to  keep  up  with  all  the  changes 
and  to  show  my  manager  that  sometimes  you  have 
to  give  a  little  to  customers  in  order  to  accumulate 
a  lot  more. 
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GERIMAX 


(or  body  and  mind 


We  all  have  times 
when  we  need  a 
boost  to  help  us 
stay  on  top  of 
things  or 
something  to 
help  us  wind 
down  when  the 
heat  is  on  -  and  there  is  a 
natural  substance  which  can  do 
both. 

Clinical  studies 
have  shown  that  the 
ginsenosides  in 
certain  grown-to- 
order  ginsengs  have 
an  adaptogenic 
effect -stimulating 
or  calming 
according  to  the 
needs  of  your  body. 

New  Gerimax 
Ginseng  from 
Wassen  combines  a 
perfectly 
standardised 
ginseng  extract  with 
20  minerals  and 
vitamins  in  a  one-a-day  tablet. 
The  standardised  ginseng 
extract  ensures  that  the 
supplement  works  in  harmony 
with  the  body  to  meet  the  needs 
of  the  moment  by  delivering  its 
adaptogenic  effect  when  you 
need  it  -  whether  you  want  to 


achieve  power  or  find  peace. 

Each  GIVIO-free  tablet  provides 
85mg  ot  standardised  Korean 
ginseng  extract  and  the  UK  RDA 
for  most  of  the  20  other 
nutrients.  Wassen  says  trials 
have  shown  the  supplement's 
effectiveness  in  improving 
powers  of  concentration, 
boosting  immunity  and  energy 
and  also 
improving  blood 
sugar  regulation. 

We  have  30 
packs  of  Gerimax 
-  each  containing 
one  month's 
supply  -  to  give 
away  to  readers. 
So  whether  you 
feel  you  need  to 
power  up  or  want 
some  help  to 
wind  down,  just 
write  to  OTC. 
Send  your 
—S!SB!BE^m  name,  address 
HJHsra»^«  and  the  name  of 
the  pharmacy  where  you  work 
to:  0rC/Gerimax  Giveaway, 
Sovereign  House,  Sovereign 
Way,  Tonbridge.Kent  TN91RW. 
Entries  should  be  on  a  postcard 
or  the  back  of  a  sealed  envelope 
and  should  reach  us  by  February 
28, 2003. 


For 

Dry  Coughs 


Relieves  persistent 
tlckly  coughs 


Robitussin  For  dry  coughs.  Just  one  of  our  Sugar-free, 
full  strength,  non-drowsy  cough  medicines. 


n 


Robitussin.  Recommend  with  confidence. 


Dextromethorphan  Hydrobror 

Robitussi 


ROBITUSSIN  ORV  COUGH  MEDICINE  •  PRESENTATION  Cherry  flavour  liquid  lor  oral  administration  Each  5  ml  contains  Dextromethorphan  Hydrobromlde  Ph  Eur  7  5  mg  INDICATIONS:  For  the  relief  ot  persistent  dry  irritant  coughs.  OOSAGE:  Adults.  10  ml  three  or 
daily.  Children:  6-12  years:  5  ml  three  or  four  times  daily  Children  under  6  years:  Not  recommended  CONTRAINDICATIONS  Hypersensitivity  to  any  ot  the  ingredients.  INTERACTIONS:  Use  with  caution  in  patients  currently  receiving,  or  who  have  within  the  last 
received,  monoamine  oxidase  inhibitors  Special  Warnings:  Use  with  caution  in  patients  with  hepatic  dysfunction.  SIDE  EFFECTS:  Rarely  causes  dizziness  and  gastrointestinal  upset.  Effect  on  ability  to  drive  and  use  machines:  None  known  INCOMPATIBILITIES:  Noi 
USE  OURING  PREGNANCY  AND  LACTATION:  Not  recommended  OVERDOSAGE  Gastric  lavage  and  general  supportive  measures  should  be  used  PHARMACEUTICAL  PRECAUTIONS:  No  special  requirements  SHELF  LIFE:  4  years.  LEGAL  CATEGORY:  P  PACKAGE  QUAj 
PRICES  |RSP  ex  vat)  £2  8B  Amber  glass  bottles  of  100  ml.  MARKETING  AUTHORISATION  NO  PL  0165/0100  MARKETING  AUTHORISATION  HOLDER-  Whitehall  Laboratories  Limited,  Taplow,  Berkshire,  SL6  OPH.  DATE  OF  PREPARATION  November  1999. 


